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RIP 

Presentator
The question we get asked most 



#WolfgangBites
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Google’s Dark Secret



Google Still Makes The World Wide Web Go Round

Presentator
Google makes the world wide web go round 
Display – includes programmatic, gets talked about a lot, but isn’t represented in traffic 
Also, we think social traffic is under cooked
Tavel – was 45% in 2017



The Rise of ‘No Click’ 
Search Results



The Rise of ‘No Click’ Search Results

Presentator
Google are working harder to not send traffic to a website or at least working harder to not send traffic you haven’t paid for to your site.



The Rise of ‘No Click’ Transactional Search Results

Presentator
Google are working harder to not send traffic to a website or at least working harder to not send traffic you haven’t paid for to your site.



Presentator
Up 12% 



Results – Robbie 

Conversion Rate 
2.4 x 

Presentator
The key question is whether the rise of no click searches is bad news for brands and advertisers?
Using and optimising these ad formats is crucial 
You might get less organic traffic, but the traffic you do get will convert more efficiently 



The Rise of more 
Qualified Search Traffic 



Can you book a hotel from a voice search 

Presentator
Partnership announced in Oct 2018



Google Still Makes The World Wide Web Go Round



Offline aswell





Store Sales Direct



Variation by Category 

Graph…



Offline aswell

Online ROAS < 1
Offline ROAS = 13



Offline aswell

With Online Only we captured 
40% of attributable Revenue 

Store Sales Direct allowed us 
to begin to uncover the 
remaining 60%



Is social engagement 
driving conversion?



2/ The Value of a Like Finally Revealed!!!



Emotions

Presentator
Big emotions = big conversions
Make them feel something 
Time is money 



What Do The Most Successful 
Website Do Differently?









Attract The User Back!!!





Research Phase: Understanding the Customer 

Insight

‘How To’ Searches peak 
every November and 

December



Search Intensity 



Content Optimisation Based On User Searches



Sharing Audiences Cross Channel



Audience Collection Hack



Sharing Audiences Cross Channel



Personalised Cross Channel Journey

Paid Search
Tesco Website

Promoted Pins

Facebook Video



Stealing Competitor Sales! 



9x More Likely to Convert Following 
Multiple Touch Points  



We saved 1,000 Turkeys’ Lives!

5,900



Offline Results





We’re Hiring 



Thank You.

Presentator
Amazon See’s the Bigger Picture 
To make the case for its advertising, Amazon is running a test with select brands and their agencies, tagging ads with a pixel to track when they lead to sales on Amazon.

Integration opportunity…
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