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YOUR PEERS IN THE 
INDUSTRY

Campaign Monitor

15 Email Personalization
Stats That Might Surprise 
You

MediaPost

Using Customer Data To 
Boost Email Personalization

Treasure Data

Personalization Leaders 
Prosper, Learners Suffer.

GetResponse

The 5-Step Guide to Email 
Marketing Personalization
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EMAIL 
PERSONALIATION

Inside secret... it works!
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INVESP

45% of consumers say 
they are more likely to 
shop on with 
personalized 
recommendations

MailChimp

Segmented and 
personalized 
campaigns have a 
14.31% higher open rate 
and 100.95% higher 
clicks

Periscope By McKinsey

31% of consumers say 
personalization 
prompts them to act

Aberdeen

Personalization increas
es click-through rates 
by an average of 14% 
and improves 
conversions by 10%

Evergage

98% say it advances 
customer 
relationships, and 48% 
plan to spend more on 
personalization 
compared with 37% in 
2018

Epsilon

80% of customers are 
more likely to make a 
purchase when their 
experience is 
personalized



LEVELS OF PERSONALIZATION
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HOW MUCH DO 
YOU TOAST?
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BASIC TEXT
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- Mail Merge Lives



VARIABLES IN IMAGES
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- Custom fonts 

- Font Size

- Positioning(tilt, skew)

- Effects (stroke, drop shadows, glow)

- Multiple variables in a single image
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Last
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PERSONALIZED 
GIFS
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MORE THAN NAMEN
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- Progress Emails for an Account, Project or Task

- Account Summaries (Monthly, Yearly)

- Loyalty or Rewards Status
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DYNAMIC COUNTDOWN 
TIMERS
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- Use Subscriber Variables (Dates)

- Birthdays, Delivery Dates, Trial Expiration

- Limited time Promotional Offers (Welcome 
Emails or Abandoned Cart Emails)

- Upcoming hotel stays, flights or shipping
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DEVICE AND LOCATION
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- Target Specific Device with Images/Links
Desktop/Mobile
Operating System
Email Client
Hardware/Mobile Carrier

- Add to Calendar (image/link by email client)

- Image/Link swapping by Location
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- Temp is greater than 89 degrees
"It's Hot out there." 

with live temperature
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- Default
"It's a nice day to plan your next trip"

- Snowing or less than 32 degrees 
"Escape to someplace warm.“

- Rain or clouds
"Find a Beach with your name on it.“



30

PERSONALIZING WITH 
A SPAMMER

▸ Personalized Name and Subject Line▸ IP Location
BBC for UK Residents
CNN for US Residents▸ Email client targeting

5.1 MM Sent
162k Clicks
Move to Ibiza!
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Variables in your 
Email Service Provider

- Abandoned Cart, Recommended 
Products, Shipping Confirmation Emails

- Loyalty Rewards Options or Savings

- Interest based Images
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CLIENT IMAGE
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REAL TIME DATA 
DRIVEN IMAGES
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- Images/Links determined at the time of open

- Live content updates based on current Day, Time 
or Location

- Real Time Examples
Weather
Stock Prices/Betting Odds
Flight Times/ Flight Deals
Inventory, Prices, Deals
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PRACTICE WHAT 
YOU PREACH

http://www.NiftyImages.com/ES19



PERSONALIZATION WORKS!

KEVIN LINDEN

- Each list is going to react differently to levels of personalization.

- You have to test to see what works for you.

- Your subscriber’s time is a valuable resource. 
Don’t waste it! 


