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Foundation of dashboarding
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Visualization

Graphics Color Filters
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Roadmap —

“From data to dashboards”
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Frustrated?

Your campaign is not performing good, but why?
In what area are the sales high?
And what is a potential are for increasing sales?

Why are certain stores lagging behind the rest?
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Discover the data

11

Availability - Is the data you need available?

Accessibility - How accessible is the data?

- Is all data coming from the same source?

Functional - Can you answer the questions in the storyboard?
- Can assumptions be made if data is missing?

- Does there exist a logical funnel in the data?

Technical - What is the quality and quantity of the data?
- Which keys are available in the data?

- Can we automate the supply of data?
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Audience Story Chart and White space Filters
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1) Choose your chart
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2) Design your chart

Let your data speak
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ETL-proces

Extracting » Transforming » Loading

Different systems / separate excel Inconsistent data / 10% of fields Data should be in appropriate format
files to one data warehouse consist data / data deduplication for Bl tooling
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Data Warehouses
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How advanced is the Bl tooling itself?
What do you want to spend on a DWH?

Can you automate processes within the DWH?
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The best Bl tooling
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Storytelling

D Dashboard
e

Object
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