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How do email marketers throw a party?





Promoting a global data and marketing culture



International 

Email Benchmark
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2021 2025

Apple Mail Privacy 
Protection (MPP)
iOS15

Major Email Landscape Changes  

2023

Brand Indicators for 
Message Identification 

(BIMI) 

Adoption increasing

Generative AI

2024

“Yahoogle”
One-click unsubscribe
Spam threshold
Email authentication

Microsoft 
deliverability 

rules 

iOS18 Updates
Inbox AI summaries
Brand logos is Inbox
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Did the CNIL just break your 
email metrics



Benchmark Objectives



Email Benchmark – Overview

63 Specified 

countries

2025: 61

17.6 million
campaigns

2022-2025: 11.4

847 billion
Emails sent

2022-2025: 521 billion





Benchmark – Global vs Europe vs Netherlands
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Major takeaways

Globally, the Acceptance
Rate remained stable at 98.6%,
while the Unique Open Rate
(34.2%) returned to 2023 level.
The Click to Open Rate (7.7%)
and Click Through Rate (3%)
also showed a slight recovery.

Consumers appear to be
opening commercial emails
more frequently again and are
also slightly more likely to click
through after receiving them,
with content and relevance
continuing to play a key role in
engagement.

A shift is also visible in the
choice of sending days.
Globally, campaigns are
increasingly being sent on
both Tuesdays and
Thursdays & the share of
campaigns sent during
weekends is also growing.

Campaigns are increasingly
spread throughout the year.
Marketers aim to become
less dependent on
traditional peak moments
(which clutter inboxes
leading to potentially lower
open rates).



Extension to 

APAC
Broader 

coverage & 
visibility

Any data point 

missing? Reach 
out so we can 

include it

Our ambitions

Ever better 

Interactive 
dashboard

International Email Benchmark 2027



Robin de Wouters

Director General, FEDMA/GDMA
rdewouters@fedma.org

Contact me Check the study

What do you see in your 
markets? Let’s talk!

Thank you

mailto:rdewouters@fedma.org
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