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Whatdo we do?

BEME STUDIOS

e Commerdial arm of the BBC Group

e We make and distribute world renowned
content internationally

e Nurture and grow iconic brands like Bluey,
Doctor Who and BBC Earth

ACTIONROCKET

e 10+ year partnership with BBC CRM team(s)
e Expertsin email design, code and strategy

e Pushing what's possible within email as a channel



Walking
With Dinosaurs

e Partof our BBC Earth brand

e In 1999 it revolutionised documentary
storytelling

e Seriesre-launched in 2025

e Pushing the boundaries of interactive _
email design - delivering an immersive g s L

experience . WALKIN’G""“NH’e
DINOSA R-

LEGENDS UNEARTHED
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In this session we will look at:

Understanding your
audience to know
whether interactive
email code is the right
solution for you.
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Uncovering a good
reason to use interactive
email code so that it
amplifies the message
being sent.

Using interactive code.
We will take you behind
the scenes of how we
created a fully immersive
interactive email.



e Tap-to-reveal
animated entrance

But first, R
let's take /
alook at CLICK TO

the email... iy
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LEGENDS UNEARTHED

Six dig sites. Six stories. Six prehistoric heroes. Discover incredible
dinosaurs brought to life from real-world excavations,

P WATCH THE TRAILER

Custom cursor
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_ [ I ‘Dig site’ based on
/\ ' ‘ interactive hotspots
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Push to watch
the trailer at the
end of the game
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Let's diginto
what made this
email work
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Theright A good The interactive
audience reason code
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The right audience




Current support for interactive emails

OmMmE 2 O

Apple Mail Gmail Outlook.com Windows 10 Yahoo + AOL
Mac +iO0S + Outlook Mail + Outlook
for Mac for Windows

CSS Animations/ 0 o o o
Transitions

CSS Hover Effects I * o e
CSS Interactive 6 6 o 6
Checkboxes

* Hover effects don't affect mobile
Source: caniemail.com
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http://caniemail.com

BBC device breakdown

Apple Mail

Gmail

Other Desktop Client

Other Mobile Client
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66%

17%

10.6%

6.4%
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A good reason
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Gamification
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The interactive code




Code repo

Interactive email code

e S8

1. Techniques to show/hide an interactive section

& S8F RS R B W

https://github.com/JayOram/interactive-email-code
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Tap toreveal

This is the simplest interactive email effect.

Add a hidden checkbox, with a linked label
element. Then you can use CSS to change
the email when that checkbox is checked.

Most advanced interactive emails use a series
of these tap-to-reveals strung together.

Tap me
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Answerl
Answer 2

Answer3
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Current support for interactive emails

CSS Animations/
Transitions

CSS Hover Effects

CSS Interactive
Checkboxes
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Apple Mail Gmail Outlook.com Windows 10 Yahoo + AOL
Mac +iO0S + Outlook Mail + Outlook
for Mac for Windows

O © ©o6 ©

* SPS o
O O O O

* Hover effects don't affect mobile




Cursor swap

Using a tap to reveal and the cursor CSS property,

we were able to change the users cursor to a
shovel. THEN USE IT TO DIG
]

" CLICK THE SHOVEL

This enhanced the storytelling element of the digsite
and added to the immersive feeling.

Cursor effects are supported in Apple Mail on Mac
and Desktop browsers.
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Considerations when
using Interactive code

Fallback

e  Use progressive enhancement to turn on features for
supported email clients (https:/howtotarget.email/)

e  For heaw interactive campaigns, push the user to
the web version of the email so they can still see
the interactive content in their browser

Accessibility

° Use tabindex and aria attributes for interactive elements.

e  Ensure all images have appropriate alt text when used
in an interactive context.
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https://howtotarget.email/

Campaign results

ENGAGED AUDIENCE
CLICK-THROUGH
RATE

4.9%
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&

UNIQUE OPEN RATE

67.3%

DELIVERY RATE

99%

RE-ENGAGED
SUBSCRIBERS

7,250



|
|
|

£) | mo@stuoios

Key takeaways

Creative Storytelling

Creative storytelling works best when it's immersive and interactive, turning
audiences from passive viewers into active participants in the brand
experience.

Perfecting the Narrative

Strong narrative structure and emotional engagement are key to making
campaigns more memorable and driving deeper audience connection.

Design Excellence

Combining rich visuals, motion, and personalised content can elevate digital
communications into experiences that boost engagement and brand excitement.



Thanks
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