


Longfonds & Search Engine Results  
Friends of Search Awards 2026 – Best SEO Case 

Content as a public service:
restoring symptom search visibility
to drive trust and donations



● Symptom hub is a primary entry point for 

urgent “what does this mean?” searches

● Lower visibility shifts users to commercial or 

inconsistent sources

● For Longfonds, SERP presence protects trust 

and drives mission support pathways

Visibility = public impact



Our challenges: why visibility declined

Root-cause audit: repeatable content gaps

● Causes listed, but missing safe next steps

● Weak question-led structure vs what anxious 
users actually ask

● Missing clinical synonyms/portal language → 
relevance gap

● Needed: topical completeness + consistent 
structure across the hub.



Execution

Added recognition cues and 
plain-language explanations

Included clinical terms users see in 
patient portals (with explanations)

Reduced uncertainty for mild / early 
signals

Clarity & reassurance
(for anxious searches)

GA4 hour-of-day showed many visits after 
17:00 (GP closed)

Prioritised safe, non-prescriptive relief steps 
(e.g., raise head, fresh air, lozenge)

Added clear boundaries: when to contact 
GP / urgent symptoms

Safe “what to do now” 
(especially after hours)

Rebuilt pages around People Also Ask 
questions

Used entity extraction to add missing 
concepts (topic completeness)

Converted insights into auditable 
editorial checklists (CSV/Excel)

SERP-led structure (to stay visible 
in answer-led SERPs)

We turned the symptom pages into calm, consistent “reassurance + next steps” journeys (YMYL-safe).



May 2–Aug 31, 2025 →  post Sep 1–Dec 31, 2025

Objectives & budget

Budget: 50h (€4,750) + €65 tooling, €0 media, €0 link spend

SERP reality (NL tracked set)

- PAA share 9.54%
- AIO 0% measured -> +15%

GA4 (Organic hub)

- Sessions 83,158 → 91,474 (+10%)
- Engagement 1m28s → 1m46s (+18s)

Search Console

- Clicks 76,700 → 84,400+ (+10%) 
- Impr. 3.54M → 4.07M+(+16%)
- Average position 7.4 → 5.0 (+2.4)



Human interaction
Human oversight of 
content changes to 

ensure high quality and 
reliability.

Custom python scripts with combined API’s

Baseline
measurement
Declining top 
keywords and 

appearances in 
People Also Ask

SCRAPE
Retrieving People Also 
Ask questions and AI 

Overviews

MATCH
Matching relevant 

keywords and internal 
links

Rewriting
Integrating existing 

texts, questions, 
keywords, and links

Post-measurement
Monitoring results and 

continuous 
optimisation

On-page check
Checking coverage of 

the most important 
top-10 keywords



People’s search intentions





Landing page optimisation

NewOld



Old New

Added: clarification on mucus from a runny nose
Added recognition cue: a runny nose can lead to coughing

up clear/thick mucus without noticing.



Added: types of cough
Added an easy breakdown of different cough types and what they

can indicate, without making medical claims. Helps users 
understand their symptoms faster.

Old New



Added: route to “persistent cough”
Used embeddings to validate internal link relevance and added a clear 

signpost to “persistent cough” guidance for symptoms lasting 3+ weeks, 
improving journey continuity and findability.

Old New



Added: “Coughing when lying down / at night” + practical tips
Added guidance for cough that worsens when lying down or at night, 

including practical, non-prescriptive relief tips 
(raise head, sleep on side, steam, fresh air, lozenge). 

Ends with a clear boundary: if it doesn’t help, consult your GP.

Old New



Trend analysis over time

Start Analysis

Changes



AI and PAA visibility

+14.6%
Clicks

+20.6%
Impressions

+2.4
Average position

Target
exceeded

Search Console

Results

1.93M
Interactions

Target
exceeded

Target
met

GA4 (Organic)

+21.21%
Active users

+21.5%
Av. engagement 

duration

Target
exceeded

Target
exceeded

+33.4%
PAA visibility

+21.6%
AIO visibility

Target
exceeded

Target
exceeded

245.540
People accessed trusted 

symptom guidance

Mission

- 14 pages updated in 40h versus 112h.
- €0.0002 cost per engaged user.

65% faster
-39m



This wasn’t just a SEO recovery. It restored a public 

safety net in search: calm, non-prescriptive symptom 

guidance with clear escalation cues, especially in the 

evening after 17:00 when GP practices are closed. That 

meant 15.755 more people reached trusted information, 

engagement rose to 1m46s, without any media spend.

’’
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