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What Al means
for brands

Al search is revolutionizing how users
discover and interact with brands.
Moving beyond a simple list of links, it
provides immediate, synthesized
answers and summaries.

= Visibility Tactics

[1 Relevance Metrics




The biggest Al
search
misconception
today is that it
replaces

traditional search
& kills SEO

https://hub.seofomo.co/surveys/organic-search-trends/

1.1 “Al Search Replaces SEO / Traditional Search”

The most repeated misconceptionis that:

> Alsearchwill fully replace Google and stop sending clicks
> SEOnolongerworks
> GEO/AISEQis acompletely separate discipline

1.2. “Al SEO Is a Totally New, Separate Skillset”

Many respondents push back against the explosion of new acronyms (GEO,

AISEOQ, AlO, etc.) being marketed as entirely new strategies.




LLMs are expanding search as a discovery
channel. 95% of ChatGPT users use Google too

Audience Overlap ;
Dec 2025 - Feb 2026 Worldwide All traffic |

Average Unique Visitors

@® google.com

® chatgpt.com

Total Unique Audience

Primary Site google.com chatgpt.com

Selected Sites Shared audience Shared unique visitors Primary site exclusive unique visitors Unreached potential visitors

@ chatgpt @ google 94.7% 432.0M 24.37M

Similarweb



Traffic Over Time

Despite ChatGPT IBEIE, ke o Ramibariafiins ot ieniints
growth, Google is
still the search

king with 15X e

u . Domain Monthly visits Change
|
visits: It had 78B couocm o
® chatgpt.com 5.351B L6
vs 5B visits in Feb

Similarweb



Top sites get a fraction of their traffic fromAl
platforms vs traditional search engines

amazon.com 23.32% amazon.com

Channels overview
canva:com 19.25% ® canva.com channel By Domain % |i]

Feb 2026 Worldwide All traffic
indeed.com 36.44% indeed.com

tripadvisor.com 64.33% tripadvisor.com
Domain Total Traffic

wise.com 45.29% wise.com

amazon.com 2.3B
canva.com 858.2M
indeed.com 388.2M
tripadvisor.com 88.6M

50%
wise.com 40M
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There are also new search behaviors énabled by“'

Al: Some of them are not “marketable” jf_ i

Practical Guidanc

_Seeking Information 24.4% e N\
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“ChatGPT Consumer
use patterns can be
thought in terms of
Asking (49%), Doing
P, (40%), and
Expressing (11%)"

Figure 7: Share of consumer ChatGPT messages broken down by high level conversation topic, according
to the mapping in Table 3. Values are averaged over a 28 day lagging window. Shares are calculated from \ y
a sample of approximately 1.1 million sampled conversations from May 15, 2024 through June 26, 2025.
Observations are reweighted to reflect total message volumes on a given day. Sampling details available in

Section 3.
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https://openai.com/index/how-people-are-using-chatgpt/



TRADITIONAL SEARCH

“What are some “Design unique
“Best leggings popular brands color-block
for women™ offering blue yoga leggings inspired
leggings?” by spring florals.”

https: /7openai.com/index/how-people-are-using-chatgpt/



SEARCH ENGINE ROUNDTABLE GGoogle  |>Bing Algorithm Updates  (17Ma

Home / Google News / Google SEO / The Great Decoupling Explained By A Googler

The Great Decoupling Explained By A
Googler

Jun18,2025-7:51am (111 — by Barry Schwartz Filed Under Google Search En

‘The term, The Great Decoupling has really been catching on over the past couple of weeks. It is being used to
describe what we are seeing with impressions and clicks moving further and further apart since Al Overviews
has become more of the norm in the Google Search resuts.

We spoke about this term Darwin Santos coined it on X and now it has been in tons of SEO presentations, blog
posts and social media shares. It describes when clicks and impressions used to be somewhat in line, now you
gettons of impressions but no one is clicking anymore,

Heck, even Googlers are using the term or at least showing charts that reference what we are calling that term.

By Aleyda Solis from Orainti at Friends of Search

He then said on Linkedin:

© image from yesterday's Google Search Central Live 2025 (not clored). GSC impressions up, licks
down. The drop in organic traffic is affecting everyone - even Google services.
Martin Splitt said: *So, yes, if things are being shown in Al overviews, you will probably see less clicks’,
there is also a light at the end of the tunnel: (... So likely your impressions are going to go up if you are
shown in Al overviews or Al mode. U clicks are likely to stagnate or fall a lttle bit. (...) But likely this
might increase your conversions, which is pretty good, | think "

'However, sites

are losing

non-trivial

search traffic,

due to the great

decoupling
caused by AlO’
and more ads!




Jeans
SERP Composition of Top 5000 Queries in the US

__ Zero-Clicks

Month = Classic Organic = Organic SERP = Text Ads = PLA = Volume = Clicks = = AlO's =
Features Searches

November 2024 68% 1 11,700,000 5,900,000
December 2024 68% 13,000,000 6,800,000
January 2025 73% 11,200,000 5,500,000
November 2025 55% 1 11,200,000 4,600,000 ( 13.50%
December 2025 55% 12,300,000 5,000,000 ‘ 11.66%
January 2026 56% 10,300,000 4,300,000 ‘ 12.06%

https: /7 www.aleydasolis.com/en/search-engine-optimization/serp-shifts-ads-remonetized/



Q: What are the different types of Answer
Engine users?

A: Purchase rates vary significantly based on how consumers enter Answer Engines.
Users researching specific products convert at 68.9%, while those with vague
intentions only convert at 38.5%. Users ready to buy who use Answer Engines as a
final check convert at 89.3%. The more specific the intent, the higher the conversion
rate.

Purchase rates vary significantly by entry point:

User Type Percentage Purchase Rate
Researching specific product 34.9% 68.9%
Comparing across category 27.7% 68.4%
Vague intentions/exploring 18.5% 38.5%
Ready to buy (final check) R 89.3%

What Answer Engines Don't
Do (Yet)

Answer Engines excel at information and decision-making but lack critical
transactional features. They can't process checkouts, provide live pricing, or offer
authentic reviews. This gap represents both a limitation and an opportunity for future
development.

Current limitations include:

No checkout functionality (14.5% of users need this)
No live pricing/availability (14.2% of users need this)
Limited authentic reviews (12.1% of users want this)

Limited visual content (8.6% of users want photos/videos)

https: /7 www.tryprofound.com/blog/ai-shopping-journey-2025




GOOGLE ADS

New tech and tools for retailers to
succeed in an agentic shopping era

i . 6 Wefre announcing a new open standard for agentic commerce and Al tools to help retailers connect with high-
SO, Wi e hew

To start, UCP will soon power a new checkout feature on eligible Google product listings in Al Mode

in Search and the Gemini app, allowing shoppers to check out from eligible U.S. retailers right as
a a n o e they're researching on Google. The feature is built with security at its core: shoppers can buy
confidently with Google Pay using payment methods and shipping info already saved in Google

Wallet and soon, will be able to make a purchase with PayPal. Retailers remain the seller of record,
with the ability to customize the integration to their specific needs, all while helping to capture sales

and avoid abandoned carts. In the coming months, we'll work with retailers to expand globally and
’ add more capabilities — like discovering related products, applying loyalty rewards, and powering
custom shopping experiences on Google.
including agentic
monos:
checkout, users won't
’ Order summary

09:41

$265.50

Buy directly from eligible retailers on Google's Al surfaces.

https: //blog.google/products/ads-commerce/agentic-commerce-ai-tools-protocol-retailers-platforms/



The biggest inflection point is yet to come: -

When Al Mode becomes default in Google =

Respondents don’t expect a single “flip the switch” moment. The dominant view
is a gradual, segmented rollout where Al Mode becomes the default for some
query types, users, or regions first—while classic/hybrid SERPs remain for high-
commercial or high-risk queries.

Most respondents expect Google to normalize Al answers quietly through deeper blending and query-
based defaults, thenrelabel that reality as “default”—with 2026 as the most likely inflection year, but full
universal default (if ever) pushed to 2027+ due to monetization, trust, and risk.

10.1. What timeline respondents predict

10.1.1. Never / unlikely to be the default

Ameaningful group says “never” (or “not as AlMode as we know it"), arguing:

Users won't want it by default
It's too disruptive
It's hard to monetize without harming ad performance

Google will prefer ablended “Web Guides / Web Mode / hybrid” default instead of a pure AlMode tab

10.1.2. Mid-late 2026 is the most common prediction
The most frequent answer window is sometime in 2026, with many clustering around:
> H12026 (some saying 6 months,” “early next year,” “before summer’)

> Q2-Q32026 (often cited as arealistic "default-by-segments” moment)
> Late 2026 (often framed as when it becomes the “standard" experience publicly)

10.2. The “why” behind the predictions (recurring reasons)

10.2.1. Monetization is the gating factor

By farthe most repeated constraint:

> AlMode becomes default when Google can protect or improve PPC economics

> Respondents repeatedly tied the switch to ads + shopping/product feeds being integrated cleanly

10.2.2. Costand unit economics

Some explicitly point to inference cost and scalability:

> AlModeis expensive, so Google will defaultit only where it’s “worth it”

10.2.3. User trust + backlash risk

Many expect resistance if users must “opt out”:

> Google needs higher trust, fewer errors, and a smoother UX

> Expecttesting before wider defaulting

https://hub.seofomo.co/surveys/organic-search-trends/

A gradual, segmented
rollout where Al Mode
becomes the default for
some query types, users,
or regions first, while
classic/hybrid SERPs
remain for
high-commercial or
high-risk queries.




That's today’s biggest search challenge: e
Visibility, attribution, & trust as Al keeps cllcks

2.1. Click & Traffic Erosion from Al Overviews and Zero-Click Search 2.2. Measurement, Attribution & Data Loss

Most frequently cited challenge Secondmost common challenge

Reduced datain Google Search Console
Stable rankings and impressions, but collapsing CTR Removal of parameters like num=100

Al Overviews, AlMode, SERP features, and ads pushing organic results off-screen GDPRand privacy limitations
. . Lack of reliable visibility into Al-driven discovery
Informational and top-of-funnel content hit hardest

Expensive, immature, or noisy Al tools

Panic triggered by “traffic down” narratives despite stable revenue or conversions Bifficultyforecasting AlSearchimpact

https://hub.seofomo.co/surveys/organic-search-trends/



By Aleyda Solis from Orainti at Friends of Search




SEO is not dead.
LLMs answers rely
on grounding
when current,
factualinfois

needed, meaning
SEO is vital for it.

By Aleyda Solis from Orainti at Friends of Search

Pre-training Data
For General knowledge

Publicly available text
(websites, books, papers,
code, forums, etc.) and
licensed/curated data, until
the model's knowledge cutoff
date.

Retrieval / Grounding Data | '
For dynamic, factual
queries

In “search mode” (like
ChatGPT's browsing) the model
goes beyond static memory,
retrieving real-time external
information using it as
grounding to produce more
accurate, up-to-date answers.
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Home > Blog > AlSearch > Confirmed: ChatGPT Uses Google SERP Snippets For Its Answiers [A Test With Proof]

ChatGPT Is Using Google Search To Answer
ch t G PT u Your Questions — Here's What We Know Confirmed: ChatGPT uses Google
a |$ eve n Y o v canvt i g2, 25 SERP Snippets for its Answers [A
To beat Google Search, ChatGPT may be borrowing from it. Test with Proof]

]
uSI n oo e 00O B 0OO P om0 July 24, 2025 By Aleyda Solis In AI Search
‘When you purchase through links on our site, we may earn an affiliate commission. Here's how it
o —
h lt I
| | G
. Tve run a simple but straight-forward to follow test that confirms the reliance of ChatGPT on
s es I es 4 CORTENT: Google SERPs snippets for its answers. Let's go through it

1.1 Published A New Page in LearningAISearch.com
without submitting to any search engine

G i I published a new indexable LLMS.txt Generators page, linked from the home pa
X a he site navigation; however, I didn't submit it to any search engine after pu
a n swe rs I tested R

Al continues its race to rival e Search, it's doing something

unexpected behind the scenes: relying on Google's own search results to train

[ ] and power ChatGPT.
I t rst | h a n d According to The | ation, OpenAl has been using data scraped from G
] Search via SerpApi, a web-scraping service based in Austin, Texas. This data
reportedly helps ChatGPT answer real-time queries about news, sports, and

financial markets; all areas where OpenAl's in-house tools are still playing catch-
up.

Leam More About Al Search Tracking and Optimizaton Tooks

https: /7 www.aleydasolis.com/en/ai-search/chatgpt-uses-google-serp-snippets-for-answers/



SEO » Article

New finding: ChatGPT sources 83% of its carousel
products from Google Shopping via shopping
query fan-outs

Published: March 5, 2026 at 1:01pm | Read Time: 13 minutes

A new study reveals which data sources ChatGPT product carousels prefer.

lhis is also
Here’s how we analyzed shopping query fan-outs and what we found.
u u
Q Written by Tom Wells Has OpenAl's increasing independence from Microsoft and, by extension, Bing,
a p pe n I n g I n become an overly dependent relationship with Google?

Our study comparing shopping query fan-outs (QFOs) in ChatGPT from both
‘ Edited by Rebecca Bridge

ChatGPT for their R et e
shopping related . ‘
b _des Strong ChatGPT product matches in Google Shopping
answers (besi =
i : 83.90%
their agentic |

protocol * feed).

Top 21-40 [ F oY K1 b4

50% 75% 100%

Search Engine Land

https: //bit.ly/4bvn7gM
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Al search? What about decreas
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PORTLAND
OREGON2S

Good SEO is good “GEO”

(or AEO, or Al SEO, or LLM SEO, or LMNOPEO)

MORE VIDEOS

—

N optimization, GEO generative engine optimization. You know, SEO doesn't mean you
"\get into the blue links on Google, it means you understand how to search for content
Y

and. it could be evervthing from people askiag a question to

P o) 3042/4859 B &° Youlube (2

By Aleyda Solis from Orainti at Friends of Search



By Aleyda Solis from Orainti at Friends of Search



1. Search outcomes
have shifted from
deterministic link
clicks to answer
driven decision
making, with clicks
becoming
probabilistic

By Aleyda Solis from Orainti at Friends of Search

AlMode Al

which are the best email marketing platforms for editorially @D 20sies

driven newsletters?

Beehilv vs Ghost (2026) —
Whi 3

For editorially criven newsletters, the best platform depends on whether you prioritize
simplicity, audience growth, or monetization control. ©

Top Editorial Newsletter Platforms

Tube-David Utke ¢

. Best Place for Newsletter Growth:
+ Substack: Best for Solo Writers & Simplicity. Sulatariyal Ghistve Boshsy

> Focus: It offers a distraction-free, “Google Doc-style" writing experience.

o Growth: Strong organic discovery via Substack Notes and a buiit-in
recommendation engine that suggests your content to similar audiences.

o Cost: Free to start with no monthly fees; the platform takes a 10% cut of paid
subscription revenue

beehilv: Best for Rapid Growth & Monetization.

o Focus: Built by early Morning Brew employees, it is optimized for high-growth
content businesses.

> Key Features: Includes a viral referral program, an integrated Ad Network for easy

Pros and Cons of
t-Focused: Its clean.

ail marketing platforms for
- Reddit

— The best email marketing platforms
.| recently poston.

Show all

Kit (formerly ConvertKit): Best for Creators Selling Products.

o Focus: Tailored for creators who want to combine editorial content with digital

product sales or complex automations.

o Key Features: Advanced subscriber tagging, visual automation builders, and a

"Creator Network" for cross-promotion.

o Cost: Offers a very high free tier limit of 10,000 subscribers. @ YouTube +12

Quick Comparison Table (2026)

Platform @ Ideal For Monetization Model
Substack Solo writers/journalists 10% Revenue share
beehiiv Growth-focused brands Subs + Ads + Boosts
Ghost Indie publications Monthly fee (0% rev share)
Kit Creator businesses Monthly fee + Commerce

MailerLite Budget-conscious teams ~ Monthly fee

@ BigMailer +3

Customization

Low (Minimalist)

Moderate

High (Open Source)

High (Automation focus)

Moderate

These platform comparisons provide an overview of email marketing tools ideal for
editorially driven newsletters, considering factors like growth and monetization:

The 7 Best Newsletter 9 Best Newsletter Platforms in
Platforms for Creators in 202... (= 2026 (Tested & Reviewed) »
Oct 15, 2025 — We'll start with the J Jan 6, 2025 — Top Newsletter
unexpected, count down, and finis... Platforms: * Best for Publishing:

@ Lettersby Burk i @ BigMailer }

Are you planning to offer paid subscriptions or rely on advertising as your pi
revenue source?




what are the pros and cons of baggy jeans for petite women

Here are the clear pros and cons of baggy jeans for petite women, based on fit mechanics, proportions,
and styling realities (not trends or opinions).

4 Pros

1. Comfort & mobility

Baggy jeans offer more room through the hips, thighs, and legs, which improves comfort and airflow—
especially useful for everyday wear or warmer months.

2. Al search is not

Loose denim aligns with current fashion cycles ('90s / Y2K revival). When styled correctly, baggy jeans
can look intentional and contemporary, not oversized by mistake.

only a performance

High-rise baggy jeans with a defined waist and full-length leg can create a longer vertical line, especially
when paired with:

but also a branding .

* Platform shoes or slight heels

4. Flattering on certain body proportions

c h a n n el n ow Petite women with narrow shoulders, slim hips, or straight figures may benefit from the added volume,

which can balance proportions and add structure.

X Cons

1. High risk of overwhelming a petite frame

Excess fabric, wide leg openings, or long rises can shorten the appearance of the legs and make the
body look smaller or boxy if proportions aren’t controlled.

2. Length issues are common

Most baggy jeans are designed for average or tall heights. On petite wo

* Pool at the ankle

* Break awkwardly at the shoe v

* Reauire hemmina (which can ruin the intended silhouette if not done carefullv)

hing

ChatGPT can make mistakes. Check important info. See Cookie Preferences.

By Aleyda Solis from Orainti at Friends of Search




jeans 0 Frase 0 olstas

Resumen Intencion Datos demograficos Jerarquia de palabras clave

3- seal"Ch demand fnz6-Mart2026 « s, perodo aneror © tngresos
L _ 2
is expressed as |

Mensajes de usuarios relacionados con la palabra clave, reformateados para preservar la privacidad y mejorar la legibilid

u

I usually wear 31inches in jeans. Feb 12, 2026
] ] ‘
m u I g co n s ra I n Heoyoucatineseieenst oo s
Should I wear my Titans jersey with leggings or wide leg jeans and a vintage Titans shirt to my Super Bowl party? Feb 08, 2026
]

co n ve rs a I o n a Stylish women will be cuffing their jeans with ankle bracelets. Feb 08, 2026
I prefer loose-fitting jeans for comfort, not for the aesthetic, except for my black wide-leg jeans. Feb 08, 2026
p ro m pts t h at a re What color shirt goes with blue and black jeans and a polo? Feb 07, 2026
Explain the difference between slim straight and slim tapered jeans. Feb 07, 2026

u -
I c u o p re I c Can he still wear the Ecco shoes with jeans if he's wearing a blue collared shirt to the office? Feb 07, 2026
You plan to wear the item with a black coat, black jeans, and black AF1s. Feb 07, 2026

Recreate the picture with the white background, brown purse, and jeans for separate download. Feb 07, 2026

1-10 of 30 it

Profound



4. Search systems
increasingly act
as decision
engines, not just
retrieval systems

By Aleyda Solis from Orainti at Friends of Search

ChatGPT 5.2 v

best baggy jeans for women

Here are some of the best baggy jeans for women right now — ranging from on-trend

wide fits to relaxed vintage silhouettes that balance comfort with style (baggy denim is

a key wardrobe staple in casual fashion right now) sritish vo.

| = N

Levi's cinch baggy jeans with foil
American Eagle Dreamy Levi's Cinch Baggy Jeans Levi's 94 Baggy Wide-Leg panel in Iight wash-Blue
Drape Baggy Jeans €79.95 - ASOS Jeans
€44.50 - American Eagle Sp... €80.00 - ASOS Select

1 Best Everyday & Trendy Baggy Jeans © Asos €79.950C Visit
. X In stock online, Free delivery
American Eagle Dreamy Drape Baggy Jeans — Top-rated baggy style with a between 4-10 Feb
relaxed wide-leg fit and comfy stretch — easy to style with tees or oversized shirts
= Levi's €79.000  Visit
(eicellentvalue): In stock online, Free delivery
Levi's Cinch Baggy Jeans - Classic Levi's baggy denim with a cool slouchy
silhouette; durable and versatile. ® Zalando.es €75.900 Visit
) . o . . In stock online, Delivery €3.95
Levi's 94 Baggy Wide-Leg Jeans — Another great Levi's pick with oversized wide

legs for that '90s vibe.

N Stylish & Elevated Picks

« Baggy Jeans CL321 - Lewkin — A premium baggy denim silhouette that's roomy
without feeling sloppy.

« Baaav Low Rise Jeans CA326 - Lewkin — Low-rise baaav option with a relaxed

+ Ask anything

ChatGPT can make mistakes. Check important info. See Cookie Preferences.



A > PRODUCTS&PLATFORMS > PRODUCTS > SEARCH

Personal Intelligence in Al Mode in
Search: Help that's uniquely you

] ]
%6 22,2026 Personal Intelligence lets you tap into your context from Gmail and Photos to deliver tailored responses in Search,
Ly 5 minread ;
just for you.
— ﬁ Robby Stein
d e pt h h a s s h I te VP of Product, Google Search [ Read Al-generated summary v« Share

Personal Intelligence can also be particularly helpful for shopping, because Al Mode considers the

fro m seg m e n t | level types of items you buy and where you shop. If you need a new coat for your upcoming trip, Al Mode

could automatically take into account the brands you prefer, as well as your flight confirmation in
Gmail to identify the destination and timing (Chicago in March). You'll get suggestions for windproof,

] ] |
to I n d IVI d u a l- leve l versatile coats that fit the weather and'your preferred look. It's like a personal shopper who already
knows your itinerary and the vibe you're going for.
] i
your previous purchases from brands like
adaptiation pasea on

Warm and waterproof

u
use rs I sto ry a n These insulated coats will be especially good

for your Architecture River Cruise on March

24, 1

implicit preferences r———

Insulated Waterproof Hoode...

$114.50 $229

4.4 (495) - Eddie Bauer & more
This thigh-length coat features a waterproof
laminated shell and its 80g ThermaFill
synthetic insulation lends warmth. The classic
fit allows for easy layering.

https: //blog.google/products-and-platforms/products/search/personal-intelligence-ai-mode-search/



7 gymshark.com Top Prompt Example

6 | Que ry to page Al Traffic Prompts
at are some good compression-fit workout shirts for
u men, and how do | choose the right size?
Top Folders From Chatbots
Sep 2025 - Feb 2026 Worldwide
Can you show me a selection of compression training tops
and explain the differences between them?
d ow n as ro m ts 'm looking for tight-itting gym shirts that wick sweat~what
3 options are available and what features should | look for?

) gymshark.com/blog

=) gymshark.com/collections

Where can | browse and buy compression-it shirts online,
gymshark com/collections/mens-t-shirts B with filters for color and size?

What's the best compression shirt for weightlifting or

] u " "
What are some good compression-fit workout shirts for running, and how should it fit compared to a regular athletic
| ’ " tee?
men, and how do | choose the right size?
matched across P
hlete-top-picks

gymshark.com/collectior

gymshark 0 chris-bumstead

multiple sources

gymshark.com/collections/heavyweight-hoodies

What's the best compression shirt for weightlifting or

gymeneck comicollectontihighysistedcasingy running, and how should it fit compared to a regular athletic
o r a n swe r gymshark.com/collections/hoodies tee?

gymshark com/collections/leggings

sy n t h es I s .

By Aleyda Solis from Orainti at Friends of Search



7- The search
and purchase
journey are
continuous and
stateful

By Aleyda Solis from Orainti at Friends of Search

what are the best women leggings for padel?

For padel, the best leggings are usually tennis-style performance leggings, because the sport requires
quick lateral movements, lunges, and frequent ball storage. The most important features are:
« 4-way stretch & compression for explosive side-to-side movement
Breathable, sweat-wicking fabric
Ball pockets (very useful in racket sports)
High waist so they stay in place during lunges and smashes
These features help maintain comfort and mobility during intense rallies. ~orermas oe pao... +1

Below are some of the best leggings commonly used for padel or tennis.

.» Best Women's Leggings for Padel

Premium performance
« Lululemon Swift Speed or Align
« Excellent stretch and comfort

« Popular among racket-sport players for durability and compression

# My top 3 overall for padel
1. Sweaty Betty Power Leggings - best mix of compression + pockets
2. Lululemon Swift Speed — extremely durable for lateral movement

3. Bullpadel or Head Tech leggings — designed specifically for padel/tennis

. Pro tip for padel:
Look for leggings with side or back ball pockets—many padel/tennis tights include them so you can carry
a spare ball during play. paceidirect.e

If you want, | can also tell you:
« The best leggings specifically used by pro women padel players
« The most flattering leggings for padel (not just performance)
« The best brands available in Spain/Europe.




Perception: seofomo.co v

Last update: 5 days ago i  Target: Worldwide - English

@ sootomo w1 @)

ChatGPT @ Web

Insights Competitive Perception by Platform

Al-generated strategy based on the latest data update. + Crushing it everywhere
) Competitive perception is 74-95% across all platforms. Prioritize Perplexity to
Turn Trust Into Category Ownership ey
Leverage 87.6% positive perception to position SEOFOMO above Semrush, Moz, Ahrefs
everywhere.

Google AlMode  ChatGPT ) Web Search
Codify The Signal Promise
Hard-wire ‘high-signal, ime-saving curation’ into homepage, bios, testimonials,
speaker decks. Qein]

ChatGPT Perplexity

Decouple Brand From Founder

Evolve ‘Aleyda’s newsletter'into ‘Aleyda Solis and SEOFOMO team’ editorial ecos:
narrative.

® Seofomo
Upgrade From Updates To Upleveling
Add monthly technical deep-dives to complement ‘keeping up positioning versus Moz
n and Semrush.
Reframe Weaknesses As Design Choices
Own weekly, not breaking’ and publish clear job, toolbox, survey methodology to
f t ™ neutralize caveats.
y Sentiment by Feature Category Mentions by Feature Category
+" Strongest on tools + Newsletter is core
Sentiment peaks at 92% for tools vs 70% on Google resources. Lean harder You're mentioned most for curated SEO newsletters (167 vs 109-20). Keep
into tools, automation and curated workfiows. prioritizing and enriching newsletter content to protect this lead.

ategory ® Seofomo Category eofomo

Tools, Data, And Automation (<7 Tools, Data, And Automation

Curated SEO Newsletters And Digests (5 Curated SEO Newsletters And Digests (5

Community, Events And Curation Community, Events And Curation
Platforms. Platforms

SEO News And Algorithm Updates SEO News And Algorithm Updates

SEO Jobs And Career Resources SEO Jobs And Career Resources

Deep Analysis, Strategy And Deep Analysis, Strategy And
Education Education

Official Google Search Resources. Official Google Search Resources

of Favorable Sentiment

Semrush



9. Transactions
are becoming
native to the Al
search
interface

By Aleyda Solis from Orainti at Friends of Search

Dinnerware Set by BlancPottery

Place Setting

3 piece sett

M Etsy

Buy

Why you might like this

appealing

 Etsy

Dinnerware Set by
BlancPottery

USPS Ground Advantage

Pay Etsy
tal with est

$91.80

Pay Etsy

AL

= ChatGPT

P

43
Len TR »
S20e ks vl

Purchase complete

Dinnerware Set by
BlancPottery

Thursday, July 17
Etsy

$91.80

View details

£ Etsy confirmed your order! You'll get a
confirmation email from Etsy soon. If you have

questions, folloy
view your order det

5

th Etsy directly. You can
anytime in Settings




10. Many Al search
systems have
limited or no
client-side
JavaScript
support when
crawling

https: /7 www.youtube.com/watch?v-kZw6BslytJU

Al DATA CRAWLERS RENDERING STATUS UPDATED (DEC 2025)

Crawler Rendering Crawler Rendering Crawler Rendering

Googlebot CCBot GrokBot

Bingbot GPTBot meta-externalagent

Yandex OAl-SearchBot MistralAl-User

Naver ChatGPT-User Bytespider

Baidu ClaudeBot DuckAssistBot

Applebot Claude-User
* Render capability does not
imply that rendering occurs

consistently on every crawl.

AdsBot-Google Claude-SearchBot

adidxbot PerplexityBot

ACCKE NN
00000000

Applebot Perplexity-User

Merj (@giacomozecchit

NSNS NRN

JRendering, Style, and Layout When Things Go Wrong - Giacomo Zecchini

Tech SEO Connect O v db 14 q A Share m Save X clip ¥ Download

894 subscribers




this new Al sear
landscape?

By Aleyda Solis from Orainti at Friends of Search



1. Start using a
blend of branding

2. Use branding
KPIs such as: Al

1. Stop using trafﬁc{a‘__

| | and performance brand visibility,
I"ellable KPI and start KPIs for Al search sentiment,
citations, share
using a blend of of voice per
. \_ platform
Branding and 3
Performance KPis: Al 3.Use
e ey L performanc_e KPIs
visibility, sentiment, such as: assisted
conversions /
purchases, and sales, revenue,
average order
revenue value, CAC, ROI
\from Al flows Y.

By Aleyda Solis from Orainti at Friends of Search



Evangelize
stakeholders to
stop using traffic
as an “easy” KPI &
goal as it doesn’t
accurately show
the impact of Al
visibility &
optimization

By Aleyda Solis from Orainti at Friends of Search

— | AISEARCH VISIBILITY

CHECKOUT & .\",{ o
AGENTIC OFF
COMMERCE :IE:LI:.:-(::;:I‘ PLATEFORM
INFLUENCE

BRAND RECALL

|l\l

V e )’" ':5:’

INDIRECT & MULTI-TOUCH s
Al SEARCH PUR?;'ASE s;' ‘\‘ R e
Ll Al PLATFORM QRHCLLE, Aot
1 WEBSITE VISIT |

A ‘_ Pr O
ge | Y %

Al SEARCH | |

>[ REVENUE




Traditional Search

* Rankings

* SERP Features Inclusion

* Traffic

* Conversions/Sales

* Revenue

* Customer Acquisition Cost
* ROI

By Aleyda Solis from Orainti at Friends of Search

VS

* Visibility
* Sentiment

* Citations

* Share of Voice

* Conversions/ Sales

* Revenue

* Customer Acquisition Cost
* ROI




We should track visibility at a topical level,not f;_,'
individual prompts due to their dynamic nature

Similarweb

Brand Overview Prompt Tracking Citation Analysis

Positive Mentions
85%

2091 positve mentions outof 2447 total menion

Sentiment by topics

Topic entiment Breakdown

Athleisure /

Sentiment Score Comparison

My Brand Gilfiend Collective Manduka Patagonia

Athleisure / Everyday Wear

Sentiment Analysis

Neutral Mentions

14%

s outof 2447 total m

Fitnes

Leggings & Yoga Pants
Men's Activewear

Running Gear

Negative Mentions

0.45%

11 negative ment

s out of 2247 tota me

sstainable Activewear
Workout Clothes for Women

Yoga

Sustainable Activewear
Positive (18) sutral (6)

Prompts

Negative (1)

What are the best sustainable workout clothy

Response.
Brands Mentioned

Citations (15 sources)

© redditcom

Reddit

Best breathable fabrics/clothing
brands for hot and humid

@ ecocuttcom
Ecocult

18 Plastic-Free, Natural Activewear
Brands Tht Are Sustainable

lastic Free, Natural Activewear

‘ands That Are Sustainable

JUNK Brands:
Best Breathable Fitness Clothes for
Temperature Control - JUNK.

E eluxemagazine.com
Eluxe Magazine
The Best Eco

For Your Workout - Eluxe Magazine

& bottlecup.com
Bottlecun

The Best Natural & Plastc Free
ewear Brands 2025 (Pt 1)

@ ecostistcom

Eco-stylist

G bloggoogle
Google
Google's Shopping Data

fnessclothingmanufactu.. &
Fitness Clothing Manufacturer
These Sustainable Fitness Fabri
Ave Goingto Be Huge in

© redditcom

Reddit

Best breathable fabrics/clothing
brands for hot and humid

finessclothingmanufactu
Fitness Clothing Manufacturer
These Sustainable Fitness Fabrics
Are Going to Be Huge in 2025

© miimilu.c

milimil.com

Inspirational looks and sustainable
outits 10 keep you cool in hot we

® happyearthopparelcom @
Happy Earth

PlantTec Sustainable Plant Based
Activewear - Happy Earth

thefilery.com
The Filtery

14 Non-Toxic Activ
(0rganic Cotton Work

& nyimes.com
The New York Times

What Kind of Workout Clothes Are
Best for the Environment?




Prioritize topics for which there’s a higher share .-.

of answers consistently grounded per platform

Profound

Visibility Prompts Query Fanouts  Platforms

Last7Days v vs. Prev.Period v Group by: Topic [l

The Levi's configuration includes 50 visibility prompts across 5 topics, which are run daily.

Women’s Jeans
10 pro

where to find best women's skinny jeans

most comfortable women's jean jackets

hat's the best place to buy women's jeans

best deals on women's blue jeans

top rated women's blue jeans

where to buy best women's denim jackets

best women's jeans for curvy fit

best quality jeans for women

best women's jeans for petite size

best women's jeans brands

Men’s Jeans
10 prompts

Sentiment  Citations

Customize Columns v &

Visibility Score

88,5% -1,6%

98,2%

87,6%

100%

91,1%

92,9%

100%

65,5% -10,4%

100% +3,6%

49,7% -9,6%

98,2%

89,6%

96,7%

Citation Share (

Executions

& Export 1,6k answers

Web Search

85,5%

85.2%

83,6%

75.4%

74,5%

741%

70,9%

70,9%

69,1%

60,7%




Use the new Al Performance report from BWT to
ueries and cited pages for free

List By

@ www.aleydasolis.c... Grounding Queries

@ Home
Page Citations |,
A Search Performance L Search your query

https://www.aleydasolis.com/en/ai-search/ai-search-optimization-checklist/ 9.6K
B Al Performance

G di Citati @ § ii "
rounding Query itations | https://www.aleydasolis.com/en/ai-search/key-traditional-search-ai-comparison/ 1.3K
£ URL Inspection
Al h opti it % ot b PR TRy o
) search optimization https://www.aleydasolis.com/en/search-engine-optimization/seo-vs-geo-optimizing-for-traditional-vs-ai-search/ 11K
Site Explorer
optimize content for Al search engines
https: .aleydasolis. - h, le- -fan-out, 611
Sitomape ps://www.aleydasolis.com/en/ai-search/google-query-fan-out/
optimize content for Al search
https://www.aleydasolis.com/en/search-engine-optimization/google-ai-mode/ 227

IndexN
naextow Al search optimization GEO platforms vs traditional SEO tools

' https://www.aleydasolis.com/en 166
Backlinks best content for Al search psif Y /en/

Keyword Research optimize content for Al search platforms https://www.aleydasolis.com/en/seo-resources-tools/ 61

Recommendations Al search optimization GEO vs traditional SEO https://www.aleydasolis.com/en/seo-flowcharts/

A Al search vs traditional search differences T —_———

query fan out ) )
CONFIGURATION https://www.aleydasolis.com/seo/seo-vs-geo-busqueda-tradicional-vs-ia/
optimize website for Al search engines

https://www.aleydasolis.com/en/seo-resources-tools/hreflang-tags-generator/

TOOLS & ENHANC... Al search optimization prompt portfolio structure

h ditional h https://www.aleydasolis.com/en/search-engine-optimization/black-friday-seo-traffic-winners/
SECURITY & PRIV... Al search vs traditional searc|




Start asking

L

How did you first discover us?

Social / Influencer

@ crorr

Referral | Word of
Mouth

45 Other

@ reven

By Aleyda Solis from Orainti at Friends of Search

customers how they di
you, to attribute revenue to the right

Carl Hendy [ - 1st
Founder at Audits.com - Trusted SEO Partner for Brands, Investors and |...
v - Edited - ®

Attribution is getting blurrier every day, but one of your simplest tools for
understanding audience behaviour is probably gathering dust

Spending all day working and living on the web, | see many of these, yet most
seem stuck in the past five to ten years, still listing outdated search platforms or
generic social media selections with radio buttons. | don't think I've seen one
that includes LLMs or Al-driven search platforms.

Given that big data is no longer what it was, and attribution is becoming
increasingly opaque, these pop-ups are now one of the best ways to understand
where your audience actually exists. Where you load these modals, whether pre
or post purchase, and how you interrupt the user journey will depend heavily on
your audience and testing. These boxes will become more valuable than ever in
understanding where your audiences begin their search journey.

They could even open the door to new traffic opportunities, brand advocates and
forms of content not yet being produced by the business.

| quickly mocked up this example using ChatGPT and the Logo.dev API for the
icons. It really wouldn't be difficult to build a custom version with your brand
colours and messaging based on the knowledge of your current audience.

Interactions can be stored and analysed. Don't be bland, find ways to
communicate with your audience and make them feel part of the solution.
Responses can be incentivised and emails collected, while serving different
messages based on referral data.

Many #ecommerce retailers already use these pop-ups. Now’s the time to
update them and make the most of the data collection opportunities given the
diversification of user search journeys.

AR AR
scover

-~

Glen Allsopp
Where did new users learn about Ahrefs in 2025?

Some insights from ~250K responses — a "small" subset of signups*
*l would love to build anything that gets 250K signups in a year, but the

reality is most people share very specific sources, very broad sources
(search, social,

Where did new users learn about Ahrefs in 20252




2. Optimize for
comprehensive,
well-structured
content that
establishes topical
authority that Al can
flexibly extract from
any accessible page

By Aleyda Solis from Orainti at Friends of Search

\_

1. For each product

line, define a topical
map: Core entity (e.g.

“women's road
running shoes”),
subtypes (daily
trainer, long-run,
speed, recovery),
alternatives, etc.

e

\.

3. Create topic-level
summaries above
product-level
content.

| 4.Assess & monitor

o

2. Coverall
decision

dimensions , not just
popular queries (Use
cases, constraints,

trade offs, risks, edge
cases, etc.)

topic completeness
gaps: % of subtypes
with content, % of
products with full
attribute sets, % of
decision scenarios
covered, etc.

—————ta
= - - 7
Sk N



It's critical to
establish an “on
brand”,
comprehensive
topical authority,
targeting the full
customer journey

By Aleyda Solis from Orainti at Friends of Search

Awareness

* Products How-To Guides &
Tutorials

* Thought Leadership &
Expert Advice

*FAQs

* New product releases

Consideration

Decision

* Comprehensive Product
Description

* Documentation & Manuals
* Pricing & Plans Pages

* Case Studies

* Compliance content

Content

* Reviews & Testimonials
* Studies & Research
* Comparison &
Alternatives

* Product Q&As

* Community & Forum

Post-Purchase Support

* Knowledge base articles
* Troubleshooting Guides
& FAGs

* Community & support
forum

*Video tutorials

O s



Total Traffic

3.5M

8% of all referral traffic L1 ® nike.com ® oncom hoka.com alance.com

atbot Traffic Distribution Per Domain

All Al Platforms v
Feb 2026

AlPlatorn Tt shwe nike.com asezK

ChatGPT 226.7K @ adidas.com 56.6K

Gemini 24.5K S7.4¢

identify platform & | = LR = F
topic opportunities
vs competitors

Total

Prompts Examples Comparison

—  nike.com A\ adidas.com @ oncom H_ hoka.com 48 newbalance.com
. . .

nike.com adidas.com on.com/en: v hoka.com/en/u v newbalance.com
Prompts (5) Prompts (5) Prompts (5) Prompts (5) Prompts (5)

Where can | buy athletic Where can | buy athletic What are some good I'm looking for highly What are some good

shoes and workout clothes shoes and workout clothes everyday sneakers that are cushioned running shoes— everyday running shoes for

online, and how do | find the online, and what are the comfortable for walking and what are some good options beginners, and how do |

newest releases? current deals? standing all day? and how do | choose the choose the right pair?
right one?

How do | track an online How do | track my order and Can you show me a Where can | check the status
order and check shipping or start a return or exchange for collection of lightweight Where can | buy performance of an online shoe order and
delivery status? something | bought online? running-inspired shoes that running shoes directly from track shipping?

come in both men's and the manufacturer online in

women's sizes? theU.S:?
What's the return policy for Is there a free membership How do | start a return for
an online sportswear program that gives shoes | bought online, and
purchase, and how do | start discounts, points, or early 'm looking for shoes with a What's the difference what's the return policy?
aretum? access to new sneaker waterproof option—what between roac-running shoes

releases? models are available and and trail-running shoes, and

Similarweb



Replace keyword
maps with
product/service
constraint matrices
that align with the
decision reasoning
and constraint
matching performed
by Al platforms

By Aleyda Solis from Orainti at Friends of Search

1. Re-model demand
as jobs = constraints,
not queries:

e Rows: use cases /
jobs-to-be-done

e Columns:
constraints (price,
size, compatibility,
delivery, risk,
performance,
context)

| content modules,

| links

W

\_

2. Ensure every
meaningful
intersectionis
supported by:
Product / service
attributes,

filters, internal

3. Align filters to
natural language
constraints :
“Good for long
runs”, “Easy to
travel with”, “Soft
cushioning”




Eg. Don't target "best running shoes 2026", but :
map jobs-to-be-done against constraints:

Job / Use Case \ Price Cushioning

Marathon training Mid-high Max

Trail running Mid-high Moderate
Casual daily runs Low-mid Moderate

Injury recovery Any Max

Travel-friendly running Low-mid Moderate
Race day High Minimal

By Aleyda Solis from Orainti at Friends of Search

Weight
Light
Medium
Light
Any

Ultra-light
Ultra-light

Terrain

Durability
High
Very high
Moderate

Moderate

Moderate
Low

Foot Type
Neutral / Stability
Stability
Any

Stability / Motion
control

Neutral

Neutral



Informational content investment is hard, b

needed for topical authority & gettin

gymshark.com/blog

Similarweb

GYMSHARK

GYMSHARK LONDON,

Nuevo Chrome disponible

THREE MONTHS FROM
NOW YOU'LL WISH YOU
STARTED TODAY.,

7 gymshark.com

Al Traffic

Folder (12)

+ gymshark.com/product

# gymshark.com/collections

¥ us.checkout.gymshark.com/products

=) gymshark.com/blog

gymshark.com/blog/artic

gymshark.com/blog/article/what-to-wear-to-the-gym
gymshark.com/blog/article/cbum-back-workout
gymshark.com/blog/article/how-to-become-a-gymshark-athlete
gymshark.com/blog/article/how-to-do-kettlebell-swings
gymshark.com/blog/article/how-to-style-sweatpants

gymshark.com/blog/article/the-best-workout-splits-for-every-goal

gymshark.com/blog/article/the-best-workout-splits-for-every-goal#:~:text=By not prioritizing cer
tain muscle,in less time, making it .

gymshark.com/blog/article/the-official-gymshark-story

# gymshark.com/pages

+ support.gymshark.com/en-US

cited

Top Prompt Example

< Prompts
c Share What should | wear to the gym for the first time if I'm

nervous and don't want to look out of place?

What's the best gym outfit for weightlifting versus cardio so
I'm comfortable and not constantly adjusting my clothes?

How do | choose the right sports bra support level for
different workouts like running, HIIT, and strength training?

Can | wear a regular cotton T-shirt to the gym, or is moisture-
wicking fabric really better?

What are some simple gym outfit ideas for a full week of
workouts, including leg day, yoga/pilates, and a run?




Personalization
resilience comes
from covering
multiple intents
across the
customer journey
for your different
personas

By Aleyda Solis from Orainti at Friends of Search

(Add contextual
signals that aligns
content with
profile-based
personalization,

specific personas or
use cases.

segmenting content for

J

\_
r
Cover multiple
intents for the same
topic, so your content
aligns with many

personalized
subqueries, increasing

surface area.
\_

.

Retain attention and
engagement with fast,
useful content that gives

a satisfying user
experience since Al search
systems refine results based
on user behavior, thumbs
up/down, etc. This feedback
loops into ranking and
synthesis decisions for
future answers.

J




It's also possible to integrate “on brand"'f SN : L
informational content to support your site sales

B chewy.com Top Prompt Example

Al Traffic Prompts

What should | do if my dog is choking, and how do | perform
the Heimlich maneuver on a dog?

Top Folders From Chatbots

Jan 2025- Dec 2025 £ United States
Can dogs eat pumpkin, and how much is safe to give?

How can | help a constipated cat at home, and when should

Folder (263) Url Traffic Sha | call a vet?

+) chewy.com/b

What do parakeets eat, and what's a healthy daily diet for

=) chewy.com/education
them?

(#) chewy.com/education/dog

Vo

(#) chewy.com/education/cat Which fish can live together in a community aquarium, and
how do | choose compatible species?

(#) chewy.com/education/dog-breeds
(#) chewy.com/education/fish

4 careers.chewy.com/us

® chewy.com/auth

) chewy.com/app

+) investor.chewy.com/news-and-events

*) chewy.com/brands

+) chewy.com/deals

Dogs Seratch Their
e Normal?

20 Dog HacksSveryPetPrent Shou Know ¥ chewy.com/f

Similarweb



Al Knowledge Map | & Exportto PNG

Use Al search
optimization tools
identify your site
topic gaps vs

ompetitors to
prioritize
accordingly

Show topic table

Thematic Gaps

SEO content creation & content marketing
for learning SEO &
While there are pages on content pruning, programmatic
SEO and on-page SEO, there is no explicit,
beginner-oriented ‘how to create SEO content / blog posts
1 product pages that rank’ path. Topics like content
marketing strategy, content types (blog vs product vs
informational), and how to design content for different
intents are underdeveloped for the ‘Leam SEO’ journey.

Audience-specific guidance for site
owners and small businesses "“""

Competitors explicitly address ‘website owners’, ‘business
owners' and ‘bloggers”. LeamingSEO is framed more

Waikay

@ Critical Topic Gaps

SEO content creation basics D

Core ‘how to create SEO content’ topics (planning topics,
writing for search intent, structuring headings, optimizing
URLS and internal links for a new article) are not grouped
in a single, beginner-friendly flow for users whose primary
intent is to learn SEO by creating content.

Beginner-focused Learn SEO starting point ()

For the query ‘Learn SEO’, users expect a single,
overarching guide that answers what SEO is, why it
matters, how rankings work, and a simple plan to get
started. This is currently split across /seo-basics,
Jseo_roadmaplseo-fundamentals, technical SEO, and
other scattered pages, reducing clarity and topical
dominance for that intent

! Significant Topic Gaps

Ranking factors and how pages rank  (EFL10)

The concept of what makes a page rank (ranking factors,
authority, relevance, intent, UX, SERP features) is not
clearly packaged into one ‘how rankings work’ resource
specifically inside the Learn SEO journey.

SEO for website owners and non-s€0s (11209

Content tailored to business owners, bloggers, and
productisite owners wanting to ‘learn SEO for my website’
is not clearly segmented or labeled. There is lttle
language or page framing that speaks directly to ‘owners’
learning SEO for their own site or product.




ahrefs Al Content Helper / «& ai search optimization roadmap & Settings 4 Shared [ Export

Topics v © Highlight  Content score

Along with content
optimization tools
to ensure topical
coverage at a page
level based on the
targeted intent

Ahrefs

The Free Al Search Optimization Roadmap
Version 3 Updated on July 29, 2025

Learn about Al search optimization (GEO, AEO, LLMO) with free, reliable guides and resources, from the
fundamentals, to technical configurations, content optimization, measurement, and tools, curated by
Aleyda Solis.

Do you want to submit your own Al search optimization resource to get featured on the site? Do it here.

The Al Search Optimization Learning Roadmap
Learn Al search optimization with the roadmap below, featuring the different optimization areas, from
technical to content, as well as tools and tips.

2 Measure Al Search Visibility & Traffic

3 Al Search Tracking and Optimization Tools

Instead, Al search engines provide a direct answer synthesized from multiple sources - sometimes
without the user clicking anything. In this case, your goal is to be cited in or contribute to the Al-
generated response, with possible inline mentions or linked attribution (but often not a ranked link). LLM
powered systems synthesize information by issuing multiple subqueries (query fan-out) and extract
relevant content spans from multiple documents. In'this case, optimization efforts shift to structured
content for easy chunking, entity optimization, citation-worthiness, etc.

+ Optimize for Chunk-Level Retriev: leep each passage tightly focused on a single concept (One idea
per section), keep passages semantically tight and self-contained, each chunk should be
independently understandable (rather than needing the whole page for context).

Optimize for Answer Synthesis: your content must be easy to extract and logically structured to fit into
amulti-source answer, start answers with a direct, concise sentence, use natural language Q\&A
format, use plain, factual, non-promotional tone, summarize complex ideas clearly, then expand.

Optimize for Citation-Worthiness: Al engines will cite content when it's perceived as factually accurate,
Well-structured, and authoritative. To earn attribution, your content must meet higher trust and clarity.
Write neutral, fact-based statements, include source citations (link to studies, stats, or experts), show
authorship and credentials (EEAT signals), use specific, verifiable claims.

Citations and source credibility play a central role in determining whether your content is included in an
Al-generated answer and whether your brand or page is explicitly attributed: citations help determine
what gets shown. Al search engines synthesize answers by pulling from multiple credible sources. They
use citations to attribute facts or statements, provide user trust signals, allow users to verify or explore
more deeply. Without perceived credibility, your content might inform the answer, but not be cited.

Al Search Analytics and Tracking

This topic examines methods and tools for
tracking, measuring, and analyzing traffic and
visibility from Al-powered search systems, as
well as the impact of Al assistants on web
analytics.

% Ask Al

Al Search Landscape

This topic explores the current state and
evolution of Al-powered search platforms,
including how generative and large language
model-driven search engines are changing the
search ecosystem

4 Ask Al

Al Search Optimization Tools

This topic discusses the various tools and
toolkits available for optimizing, tracking, and
leveraging Al search performance and
mentions, such as integrated Al toolkits from
popular SEO platforms.

% Ask Al

Content Optimization for Al Search 63

This topic discusses strategies for adapting and

49

Words
1.2K /13k-1.9K 1

Topics

Al chat

Title tag

Meta description
Headings

Competitors




Contents

What SEOs need to know
(The TL;DR)

What is chunking, really?
Why SEOs can't optimize for
content chunking in AT
search

How to structure content for
humans and AI: The Atomic
Content workflow

AT SEARCH, GENERAL SEO

SEO “Chunk Optimization” is
Overrated

By Despina Gavoyannis / Reviewed by Ryan Law

August 21,2025 = 9 minread

“Chunk optimization” is the latest shiny object in SEO, but it’s not
the shortcut to visibility in AI search that many think it is.

Across LinkedIn threads and AI-SEO guides, the promise is the same: format
your content into perfect “chunks” and you’ll get chosen for Google’s AI
Overviews or cited in Al search results.

The problem?

Chunk optimization isn’t actually an SEO tactic. It’s a technical term borrowed

from AI engineering—misunderstood, misapplied, and mostly out of your hands.

Despina Gavoyannis

Despina s a Senior SEO
Consultant with 8+ years of
experience growing B2B, e~
commerce, Saas, and
national brands. She's an
optimist at heart, taking
time to enjoy life's silver
linings each day.

How to structure content for
humans and AI: The Atomic
Content workflow

Optimizing for AT search doesn’t require chasing “chunk optimization.” Instead,
the goal s to create atomic content—self-contained sections within larger
documents that act as indivisible units of knowledge.

o

Sound familiar? It's how well-optimized SEO content has been written for
many years.

Each atomic unit should be able to stand on its own, delivering a complete
answer even if extracted and surfaced by Google, ChatGPT, Perplexity, or other

Alsearch platforms.

Designing your content this way makes it both Al-ready and user-friendly,
without resorting to gimmicks.

3 Chris Green - Jun 13 - 6 min read

How Content Structure
Matters for Al Search

Updated: Jun 16

Is "writing for Al"Just optimising content for chunking?
One common recommendation | have started to see when preparing content for Al (breaking it
into chunks and vectorisation for semantic matching) is to ensure key pieces of information

remain within the same chunk.

Doing so increases the likelihood that a single chunk is recognised as highly relevant, rather
than having relevance diluted across multiple chunks.

This logic makes sense, but is it too simplistic? Some writers are - for conversion, marketing copy
- will be writing like that anyway, others may have been trained more on long-form, on detail
and on rigour.

Which is right?

Let's see if we can test it!

https: //ahrefs.com/blog/seo-chunk-optimization/ & https://www.chris-green.net/post/content-structure-for-ai-search



Focus on EEAT for easy to

accurate, up-to-date & authori

Google's Content Quality [E-EAT], Helpfulness and Page Experience Questions - by @Aleyda [To Share]
File Edit View Insert Format Data Tools Extensions Help

_ Expected

QA 6 e & % 50% ~ d d arial [Questions to assess your content Quality, Helpfulness and Experience Answer

Is it self-evident to your visitors who authored your content, do pages carry a byline, where one
might be expected?
Do bylines lead to further information about the author or authors involved, giving background

e i ring oy — Commrs e eonmaniers about them and the areas they write about? Expertise and Experience

Expertise and Experience

r——

If a ion is used to st ially generate content, Is the use of automation, including
AAl-generation, self-evident to visitors through disclosures or in other ways?

{Are you providing background about how automation or Al-generation was used to create content
bouthem onerwse fo your exsting sudence? b # in case it was)?

Expertise and Experience

el saarc resoke?

Expertise and Experience

from ater soutces?

|Are you explaining why automation or Al was seen as useful to produce content (in case it was)? Expertise and Experience

profarea word count?

N Does the content present information in a way that makes you want to trust it, such as clear
E:::llﬁ?;:"ﬂff:::;w;mmm Helpfuness and People Satsacton - ing, evi of the expertise involved, gl about the author or the site that Expertise and Experience
Iearmed nough about  opc o el achiove ek goal? - publishes it, such as through links to an author page or a site's About page?

If someone researched the site producing the content, would they come away with an impression
hat it is well-trusted or widely-recognized as an authority on its topic?

e neend rovile sbwtantial addfonel vako and rgialty? = & Is this content written by an expert or enthusiast who demonstrably knows the topic well? Expertise and Experience
b = . Is the content free from easily-verified factual errors? Expertise and Experience
et o sorof age o want o b shar i fend,or ecommand?

copeds, : . Does your content clearly demonstrate first-hand expertise and a depth of knowledge (for
e e g = example, expertise that comes from having actually used a product or service, or visiting a Expertise and Experience

about them and he areas they wite about? place)?

e - - Is the content free from spelling or stylistic issues? Presentation and production
* (ncaso nwas)? [Exvarien = Exymiarcs = Was the content produced well, or does it appear sloppy or hastily produced? Presentation and production

Is the content mass-produced by or outsourced to a large number of creators, or spread across a
bl N large network of sites, so that individual pages or sites don't get as much attention or care?

that it vl usiod o widly-tocognized s an aulhory on s topic? Bl N Do pages have good Core Web Vitals? Page Experience

Expertise and Experience

boor

mightbe expecied?

Experte and Experisnce

Presentation and production

Isthacatant o fom ey voriod fcal arors? Expatsa s Exparance - - lAre pages served in a secure fashion? Page Experience
Does content display well for mobile devices when viewed on them? Page Experience

Does the content lack an excessive amount of ads that distract from or interfere with the main
Presntaonsnd producton - . tontent?

pacerr
15 theconon re rom speling o syistic ssves” Presentaton and producion

Page Experience

5 Do pages have goad Gore Web ias?
sorvad n 3 sacure fashion”
oes content displa vel o moblle dovices when vinwed on thom?

contnt?
0 pages ack ntusiv nerstal o popos?
(Can viatorsnavigat 0orocate the main cotant o your pagas essly?

EEAT Content Qu y Checklist
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Don't use CSR JS for your content, since =
non-Google Al platforms won't renderit
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the best running sneakers for autumn

all of our recommendations. Ifyou cick on finks we provide, we may receive compensation.

The 10 Best Lightweight Running Shoes to
Help You Run a Faster Mile

Brooks’ Launch 9 and On Running’s Cloudgo are our top picks for their lightweight feel and
exceptional performance

d on May 02,

Here are some stylish and performance-oriented running shoes ideal for autumn: from sleek daily trainers

to cushioned go-tos, these picks blend fall-ready aesthetics and functionality. In This Article
Top Picks HOW MUCH
Reviews YOU SHOULD
Top-Ranked Running Shoes for Autumn 2025 What Are < 1 WALKTO
ightweight 1 LOSE 30LBS
1. Adidas Adizero Evo SL &
. . o i . How We Selected X 1 s [
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R . i} . Our Experts HEIGHT
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. iy N ;o y What to Look For 1 e
Autumn appeal: Ideal for brisk, crisp runs with its efficient cushioning and smooth ride—great for o 3 o =
enefits 3
varied fall training sessions. 1 GOAL WEIGHT
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[CGEGINNER ] INTERMEDIATE  ADVANCED
2. Brooks Ghost 17 Why Trust Verywell
« Why it stands out: Rated Best Daily Trainer by Runner’s World, offering a reliable, comfortable lements Vemory  Application Privacy and security  Lighthouse  Segment
everyday ride rumers verd : ‘.‘
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Al & SEO Bot Crawlability Tester
/ Test 0 Setings

Test how accessible your URL is to search engines, Al crawlers, and web bots

URL o test:

Which is why you
shouldn't forget to

Summary

Health Score ErrorsTimeouts Robots it Blocked

check and monitor - ; 0
your site content

and resources Bot Pertormance by Ctegory
crawlability

towards Al bots

Priority Issues

@ No ciitical issues found!

Detailed Results
Bot Nam
Openki - GPTBot AlTraining

1 Anthropic - ClaudeBot ATy

https://bot.dejan.ai/



These actions are among the top OPtimiZati g ; T
shifts & expected content efforts in 2026

- 3.2. From Keyword-First to Entity, Intent Clusters, and Topic 9.3. Create “Citation-Ready” / Answer-First Content with
i Authority Strong E-E-A-T

| . , g e Avery common concrete action:
| Many teams shifted planning away from individual keywords toward: o
|

> Restructure content to be easily extracted/summarized:
Topic clusters

Intentjourneys > cleardefinitions, summaries, tables, FAQs

Entity relationships > evidence, comparisons, original data

>
>
>
>

“Core journeys” tied directly to revenue-relevant outcomes > schema +internal linking + entity clarity

> Build fewer, stronger pages instead of scaling output

Why:

It’simpossible to optimize for every question that triggers an Al answer, and Al
systems surface entities and trust, not just exact-match strings.

Goal shift: from ranking/clicks to being the trusted source includedin Al
answers.

https://hub.seofomo.co/surveys/organic-search-trends/




authority and trust,
by building relevant
positive third-party
citations that
highlight your USP

By Aleyda Solis from Orainti at Friends of Search

' - | 1.Secure

third-party
mentions and
reviews on

authoritative sites |

2. Ensure
consistent
brand
information
across the web

2 .
3. Maintain 4. Avoid
visible customer contradictory
support, returns, | claims across
and company channels

\mfo L




857% of brand mentions in Al search come from:' ¥ :
3rd-parties: Brand recognition should align

85% Of Brand Mentions In Al Sear
Come: From Third-Farty Content The Compounding Effect of Brand Recognition

Brand mentions appearing for discovery-stage commercial queries, .
are 6.5x more likely to come from third-party content than from When owned credibility and earned validation align, visibility compounds—

brand-owned domains. Al search amplifies both into recognition and trust.

=

Earned coverage
validates credibility
third-party domains
Reinforces brand expertise and
authority through third-party
. validation

Q

Owned content

establishes presence

Builds the foundation and anchors

N brand in key conversations
brand-owned domain

Brand recognition
compounds in Al search
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Al amplifies established credibility,
extending recognition in Al search

uncited

Visibility Type
airops
Research

qirops

Research

https: /7 www.airops.com/report/the-influence-of-offsite-signals-in-ai-search



Link Building

Digital PR Community

BaCkl'l“rS;mm Positive Management
au:ﬁoar i’(caat’i e coverage, Positive mentions
_ st citations, from relevant
sites reviewing backlinks from social platforms
relevant Media Sites and communities
businesses

Branding

Mentions, promotion, visibility alignment with brand positioning and voice

By Aleyda Solis from Orainti at Friends of Search



Sentiment Analysis D How it works 2. Send PDF v

Last 30 days

Positive Sentiment (Al) Negative Sentiment (A1) Neutral Sentiment (Al) Mentions by sentiment

It's now critical that 222 6 s

brand mentions .
(and backlinks) also
have a positive 1 — ]
sentiment and are I L

Negative Negative
18, 2025 Change

Sentiment

Product Poive Poskine

January December

u |
aligned with your
u u u Gopher Sport
rand positionin
Rypstick
Connect Easy Swing Trainer
Under Armour

REP Fitness.

Semrush



Identlf sltes B
All 948,478 | Missing 524,266 | Weak 73 Unique 191,308 W to work with sour

n t n t l d o walmart bestbu.  targetc. costeoc. homedep.
consisientily usea as
appliancehelper.net 32

athbin.com

citation sources for

schaeferstv.com

nerdstogo.com

Computer Tech Support and Services © Here are reliable computer tech support and service options s & Creats Gonta) (7% Fina Cortaces) (@ Wionwar
across the United States, pus tips on how to choose the right

help for your needs 4 % Recommended Computer T...

w full response

How do | choose the best computer repair Here's a guide to choosing the best computer repair service in ® Create Content | [ & Find Contacts | (@ Monitor
service in Tyler? Tyler, TX, plus a list of local options you might consider 4 &
How to Pick a Good Computer Repair Service W.

View full response

Are there any recommended websites for G For computer support and solutions, you can consult official @ Create Content Find Contacts | @ Monitor
‘computer support and solutions? manufacturer websites, reputable tech communities an
forums, and professional,third-party remote/on-site se.

View full response
Can | get same-day computer repair servicein @ Yes — you can get same-day computer repair service in @ Create Content @ Monitor
Bellevue? Bellevue, WA. Several local shops offer fast turnaround (often

completing common repairs the same day), walk-in diag..

presence you don't?

videolibrarian.com

Semrush



What's the sentiment
and accuracy of your
brand mentions?
Where are they coming
from? Do you have
official presence there?
Can you address them?

Profound

4 LearningSEO

Visibilly Prompts 4 Query Fanouts Platforms Region:

Last7Days v d -~ Daiy -

Sentiment Analysis

Hou ence LearningSe(

Sentiment Gitations

& Export 135 answers

PRI = ruons @EEDD

ChartConfig

Comprehensive Roadmap, Structured Learning Roadmap, Comprehensive

Learning Roadmap

Low Trust Score, Not a Full Course, Overwhelming for Beginners

Overall appears legitimate as a free curated learning resource — not a scam, but third-party tools sometimes misfiag it due to low
popularity and automated heuristics.

Good starting point and reference; widely recommended by parts of the SEO community.

Certifications/Accreditation None — this is a curriculum of links & guides, not an official educational program.

Best Use Case Beginners to intermediate learners who want a free roadmap to learn SEO concepts.

& Recommendation Based on What You Need

If you're just starting with SEO — LearningSEQ.iofs a solid free resource to give you structure and pointers to reputable guides.
If you want recognized certification — consider paid courses (Semrush Academy, HubSpot, or Google Analytics with SEO focu:
If you want hands-on skills — pairing the roadmap with practice on your own site or with tools lie Ahrefs/Semrush is important.

If you'd like, I can also suggest the best structured SEO courses and certification programs in 2026 that fit your goals (e.g., job readiness, freelance
revenue, or in-house SEO skills). Just let me know your focus.

Citations v

© www.redditcom

Learning SEO later in life (bis). Ressources:

blogs, youtube channels, etc

© www.reddit.com

How long did it take you to learn SEO from
scratch?

Descript

@ www.scam-detector.com
learningseo.io Reviews: Is this site a scam or
legit? - Scam Detector

armingseo.

In this thorou

Learn SEO with a Free Roadmap of Reliable
Guides & Tools

D) ddress.com

Learningseo.io - Learn SEO with a Free
Roadmap of Reliable Guides & Tools

About LearningSEO.io

o description availably




Note that cited
sources can change
meaningfully for
each of your product
lines and between Al
platforms, so it’
fundamental to
assess each

Ahrefs

chewy

Overview

Al responses
Topics

Cited domains
Cited pages
Video visibility
Youtube Beta
TikTok Beta

SERP visibility
Reddit Beta
Search demand

Search queries

Web visibility.
Web pages

* Suggest more

BarkBox »  Petco x  PetSmart x  Walmart dog toys

= Cited domains @ How fo use

© ChatGPT «  Yourbrand « | Filter -

Domain history

2162results [ 15Jan 2026 v Filter v

Domain AlResponses Domain traffic
© www.reddit.com v 118

vy.com v

www.facebook.com v
www.youtube.com v
R www.rover.com v
pawsdynasty.com v
wwiw.amazon.com v

talis-us.com v

AlResponses  Volume

Al responses
Topic:

Cited domains
Cited pages

TikTok Beta

SERP visibility
Reddit Beta

Search demand

Search queries

Web visibility

Web pages

BarkBox «  Petco « | PetSmart

= Cited domains @ How touse

= United States X 4 Gemini v~  Yourbrand v | Fitter

Domain history

816 resuits B 15 Jan 2 Filter +

Domain AlResponses Domain traffic

@ www.chewy.com

mpany.ca

bark.co v
en.wikipedia.o
www.dogtuff.com v

Walmart dog toys

AlResponses  Volume
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34.4K
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Leverage Buzzabout to assess social presen-Ce'"' e
of your brand & competitors for opportunities

@ Use cases

LiSten & a na Iyse 4 E-Bike Safety Concerns
narratives with e pmre—
buzzabout S— J——

¢ Music Enthusiasts
. Fithess & Running
icture Needs
i Infrastru 0 v

View: 3  Vegan lifestyl
Lo o7 678 jegan festyle

© Nutrition Blogging

Analyse Trends

Learn from high-performance content bef 3 your

Synthetic Audiences

Personalise your r ng for each seg

o g

Get Market Insights

Analyse popular posts and comments t and unmet needs.

buzzabout.ai

© seofomo > Overview v Track @ © -

Get more insights with the new advanced report

Regenerate report
We've upgraded our reports with deeper data and enhanced charts. Regenerate your report now to get more out of your data

Overview

Google's algorithm updates and Al overview preferences challenge SEO strategies, with 52% seeing site type favoritism as a threat. There's demand for high-quality, actionable SEO content and

resources, especially for Al optimization. Linkedin's role in SEO i growing, creating opportunities for specialized training and content strategies.

Engagement rate Audience

Mentions trend

21% 15.05K w

Trending topics Est. views Resonance Sentiment

I Survey Insights High

= Posts overview

« A recent SEOFOMO survey revealed that 52% of respondents believe Google updates favoring specific site types pose the greatest threat to SEO consulting efforts. - The perception that
Google favors its own features and services over external sites creates a significant barrier for smaller publishers. - Concerns about the adoption of social platforms for search, with 28%
viewing this as a threat, indicate a shift in user behavior. - There is potential for developing specialized newsletters that cater to specific niches within SEO.

Learn more
Mentions View More >

© Google Al Overviews Buzz: Core Updates © Google Al Overviews Buzz: Sites that rank © Google Al Overviews Buzz: core updates © Google Al Overviews Buzz: O
Impact on Al Overviews, The SEOFOMO wellin Google Search tend to get more nks impact the search engine’s Al-powered integrate SearchGPT into ChatGPT before
Survey Results, and more in the Al Overviews, Google has begun. overviews | Greatest challenge for SEO... 2024 ends, Linkedin's increasing presence.

 SEOFOMO's Influence




Need inspiration for PR campaigné tha.t-, 'gét

citations? Check Trending Campaigns S

Trending Campaigns

The Weekly Briefing on PR
Campaigns and Coverage
Opportunities.

Trending Campaigns is a free
weekly newsletter sent every
Tuesday, curating standout PR
campaigns and timely news hooks
you can use.

trendingcampaigns.com

i Tendoa

Trending
Campaigns
Trending Campaigns i afree
weekiy newsleter curating

standout PR campalgns and
timely news hooks you can use.

6 =

Subscribe Now

Receive the most effective PR
campaigns and coverage
opportunities for free every week
by subscribing now.

Unsure about subscribing?
See the latest editions here,

Your email address

REGISTER FOR FREE

We respect your privacy. Unsubscribe at any time.

Read our Privacy Policy,

6 This Week's PR Campaigns &
Opportunities [March 3rd, 2026]

Publshed 5 daysago -4 minroad

Trending Campaigns March 3rd, 2026

) Top PR Campaigns of the Week

This Week's Standout PR Campaigns

1.0nThe Beach's Inset Week
As seen in: The Independent

On The Beach has written to the headteachers of 25,000 schools in
England and Wales, asking them to introduce regionally staggered
inset weeks. The aim s to spread school breaks across the year so
families can travel outside peak term times and avoid high holiday
prices.

What we like about this campaign

It works b it
addresses a problem most UK parents face: peak-time school

many familie
hyear, and

would let outside the most

It's a simple, but very clever idea. It positions On The Beach as being
onthe side of cost-conscious parents, while also creating the
demand

{5 Top PR Opportunities

News Hooks for PR Campaigns

1. Jung Kook fronts Calvin Klein denim campaign
As seen in: Variety,

BTS’s Jung Kook stars in Calvin Klein’s Spring 2026 denim
campaign, shot and directed by Mert Alas, showcasing '90s-style
jeans and trucker jackets.

Why have we flagged this?

A big celebrity tie-in, timed around BTS’s album and tour, gives
brands a chance to react with content linked to fashion, music and fan
culture.

Angles to explore

Resale platforms like Depop could examine listings and sell-
through rates for '90s-cut denim (baggy/straight/trucker jackets) to
see whether Jung Kook’s campaign triggers a spike in supply or
demand for similar vintage styles.

Fashion retailers like Urban Outfitters could ask two stylists to
style the same denim pieces twice - once as a true 1995 look and
once as a 2026 update. It would tap into '90s nostalgia while showing
how the silhouette has evolved for a new generation.




Use tools like Finchling that sc
cycle to give you personalized

2 Finchling

Find PR story opportunities
before your competitors do

Finchling scans the news cycle and tells you exactly which
stories you should react to, and why.

searches for talian holdays

oo ©Eo

New season of Emily in Paris setin Rome

You don’t need to be chronically online anymore

Finchling filters the noise and tells you what's worth reacting to. Here's how it works.

Setup your watchiist N Finchling reads the news N

Add your clients, their competitrs, and the
topics you want to own. Takes 2 minutes.

It scans thousands of sources daily and
surfaces only the stories with a real PR angle.
for your clents,

React faster, pitch smarter

Get alerts with ready-mad angles you can

act on. Spot competitor coverage, jump on
trends, and land press first

finchling.com

Wise

Clear pricing spotlight hits
‘hidden fees

The UK regulator’s new campaign
pushes transparent, all-in pricing
with enforcement for
rule-breakers. Wise can lean into
its fee transparency as others
scramble to comply. See the CHA's
Clear Pricing drive and
influencers fined for unauthorised
FX promos in court.

Today

Gen Alpha's growing
spending power

Gen Alpha has $100B+ spending power,

shaping family and online purchases.

Saturday 7th Mar

This week

UK funds resilient timing
infrastructure

£180m UK timing centre backs up
satellite timing to protect banking

Saturday 7th Mar

Payments resilience becomes a
policy priority

UK and EU policymakers want
home-grown rails and strategic
autonomy in payments. Wise can
brief on interoperability and
cross-border resilience. See UK
banks exploring a domestic rail
plan and EU leaders’ *Buy
European” focus on payments
head.

Immigration crackdown hits
local businesses

Operation Metro Surge reduced
immigrant labour and strained
businesses, hurting cross-border
payments.

Friday 6th Mar

Fraud fears fuel
Alsecurity demand
Volce-cloning warnings cut scam
risk, while deepfakes and
malvertising surge. Wise can push
education, authentication and
Scam-refund data. See research on
accent spoofing alerts working and
deepfake scam growth u

Barcelona doubles tourist tax

Barcelona doubles overnight tourist tax to
fund housing and services.

Friday 6th Mar

ans then

o

campaig

nsideas

Gen Alpha’s growing spending power

Saturday 7th March, 2026

Gen Alpha now commands over $100B in annual spending through
allowances, side hustles and parental backing in the US, and they heavily
influence household purchases and online shopping trends. This gives
Wise a chance to talk about wh

low-cost b money
tools matter as young earners and their families move money
internationally for payments, gifts and entrepreneurial ventures in the UK
and beyond.

Why have we flagged this?

Generation Alpha's growing spending and habits affect P and youth
remittances; Wise could offer data on teen account usage, allowance transfers and parental funding trends.

Get data story ideas

‘The $10 empire: what kids actually buy across borders

Reveal the top five low-value cross-border purchases kids make, by merchant category and
‘median amount.

Data to investigate: Pull transaction data from Wise cards and multi-currency accounts to identify cross-
border card spends under $20, grouped by merchant category codes, for customers with teen sub-cards.

‘Why: Concrete, relatable purchases make Gen Alpha’s spending power tangible and newsy.
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The world's most powerful journalist
search engine

journofinder
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w Dunn Brothers Coffee Coupons And Deals: Holiday
Menu, $3 Off
eatdrinkdeals.com - 29 oct 2025

The season for holiday flavors has arrived at Dunn Brothers

CoffeelStarting November 3, the seasonal menu showcases.

National Coffee Day Freebies And Deals On
September 29
eatdrinkdeals.com - 23 sept 2025

National Coffee Day is Monday, September 29. Let's...get.
JITTERY!l We're going to share all the deals we can find with.

« Bubbakoo's Burritos Coupons & Promo Codes: BOGO
Entrees

eatdrinkdeals.com - 26 nov 2025




You can’t work on a silo anymore: Alignm’eht‘ i

with PR & community management is critical ;

Consistent brand
mentions and
backlinks from

Structured Data Brand company profiles
and entities
Specification in Site
Consistent third
party backlinks

growth with
Aligned Top of the branded anchor text
Funnel Content &
resource Creation

Optimized Web
rankings for
branded searches

By Aleyda Solis from Orainti at Friends of Search

Consistent site
brand experience
and internal linking

Branded searches
and direct traffic
generation and
growth

CTR Improvement
for brand and non-
brand searches

Consistent and
positive mentions and
reviews in Third party

Websites

Recognized Entity in
Google’s Knowledge
Graph




Many respondents described expanding beyond Google into:
- — > YouTube, LinkedIn, Reddit, Quora, communities, UGC platforms
ese CI a Io n a n > PR, reviews, sponsorships, influencers
> Reputation and sentiment management
brand building
— - — This was often framed as “search everywhere optimization” or ecosystem-level SEO.
activities are among why:
] u u . : e
Al systems learn from and retrieve from the broader web; mentions and citations across trusted
e o p o p I m I za I o n platforms increasingly shape visibility, recall, and sentiment.

shifts & expected

9.2. Brand Building + Mentions/Citations as the Core Growth Lever

actio ns to ta ke i n 2 o 2 6 The most repeated single priority:

> Buildbrand authority that travels across platforms

> Increase mentions and citations (often via PR, thought leadership, influencers, UGC, community)

Many explicitly framed 2026 as: “there’s anew flywheel: brand.”

https://hub.seofomo.co/surveys/organic-search-trends/



Crawlability

Relevance

Metrics/Goals

By Aleyda Solis from Orainti at Friends of Search

( "
From
. Differences in Performance
gﬁg;igter lBJsﬁr S_ear;:h Bi Role of (traffic, o
. ehavior igger Role o conversions) only
agﬁ r:rt‘s; fﬁtr ;)‘val'vgh ;a:ck g:tCIIOSI%:S Intents to further third-party to Brand
you g it expand your site Citations / (visibility,
clt?awlabilit topical authority Mentions sentiment, share
rules y targeting the full of voice) and
journey Performance
metrics and goals
\_ \_ \_ J \L \_




r

1. How much are Al
platforms already
bringing to your revenue
and impacting marketing

N

e

2. How do your Al search
behavior differ from
traditional search?

3. What's your traffic, visibility,
sentiment and traffic from
relevant topics vs
competitors in Al platforms?

By Aleyda Solis from Orainti at Friends of Search

additional actions /
investments are needed?

\_

goals? \. What's th_e gap and growth
L y \opportunlty?
r \ N - -
4. How's your content 6. What's the ROI from the
already optimized for 5. How do the needed additional efforts? Are they
relevant Al search topics? optimization actions overlap worthy? Prioritize
What's the gap vs Wwith existing or planned SEO, accordingly!
competitors? Digital PR & Community \
. J management efforts? What




-3y _;‘ - . Home > Blog > Search Engine Optimization > What UCP Means For Ecommerce SEO: Preparing For Agentic Commerce

What UCP Means for Ecommerce
SEO: Preparing for Agentic

What about the Commerce

January 13, 2026 Por Aleyda Solis En Search Engine Optimization

implications of
agentic commerce?
I've also got you
covered! Check out

UCP changes ecommerce SEO by expanding its scope. Below is an initial view of what UCP
means for ecommerce SEO, based on what has been disclosed in the announcement as well
as official implementation documentation, to take into account when joining the waitlist.

What The Universal Commerce Protocol Means for Ecommerce SEO

Preparing for Agentic Commerce

2. Merchant trust 3. Product str 4. SEO
ELEL] data becomes shifts from "ranking

my latest article =2

5. Discoverability
becomes "capability-
based"

q ,nota fundamental pages" to "enabling
soft signal transactions"

6. Traffic is no longer 7.SEO becomes more
areliable i
metric

By Aleyda Solis / Orainti / SEOFOMO

https: /7 www.aleydasolis.com/en/search-engine-optimization/ugc-agentic-commerce-seo/

I

|
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Remember we're just
starting: We have
little data and need
to leave space for
experimentation and
flexibility to adapt to
shifts to come

Seotesting.com

LLM Test Results: Al Mode Release

Sessions per Day

Metric
Sessions per day
chatgpt per day
claude per day
perplexity per day
gemini per day

copilot per day

Details

Sessions Timeline

Control

© 2725

° 2516

e o0m

o141

° 034

° 016

Change

+ 176.95%

1 189.99%

1 10.00%

163

4 4211

+ 277.78%

Per day

Total

Test Progress
Progress through the test period

00%

Processed up to

Finished
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Keep up with the latest Al search resources &
news with LearningAlsearch.com & SEOFOMO by

& Latest Al Search Insights ' -

in Manchanda / Semrush

The Free Al Search
Optimization Roadmap

VERSION3 | UPDATED ON UL

n analysis of 5 million cited URLs reveals a clear pattern: Al
platforms consistently cite pages that tend to have strong technical
foundations, many of which are associated with traditional SEO

success.
Learn about Al search optimization (GEO, AEO, LLMO) with free, reliable guides and resources, from the
fundamentals, to technical configurations, content optimization, measurement, and tools, curated by

Aleyda Solis. I
arn :Ps for Fan-Ou eries

Do you want to submit your own Al search optimization resource to get featured on t

Query Fan-Out in Practice: Turning One Search into an Omnimedia

Content Plan

Francine Monahan / iPullRank

The Al Search Optimization Learning Roadmap

aturing the different

Francine explains how to map out fan-out queries, analyze what
actually ranks and gets cited by Al (including which formats and

Al SEARCH OPTIMIZATION (GEO, AEO, LLMO) FUNDAMENTALS sources dominate), and build an omnimedia content plan in this step-

Learn about Al search optimization with free, reliable guides and resources.

by-step guide.

[ hesrsearch Lantscape s Content Optimizaton for Al Search

Erm—
Domain-level authority signals likely play

The Hidden Authority Signal: Why Your CC Rank May Matter More for
Al Visibility

MEASURE Al SEARCH VISIBILITY & TRAFFIC

Al SEARCH TRACKING AND OPTIMIZATION TOOLS
Metehan Yesilyurt

https: //learningaisearch.com/ * https://seofomo.co/
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Long Live SEO for :
[Al Search / Al Mode
ChatGPT / TikTok /
YouTube / Baidu / Any
Platform Used for Search]l

By Aleyda Solis from Orainti at Friends of Search



Thihks! Questions? .

SEO Consultant & Founder

(1 International SEO Consultant & Founder at Orainti

A Creator of the SEOFOMO & Al Marketers Newsletters

(d ~ Maker of LearningAlsearch.com & LearningSEO.io

Speaker & Author
(d  Author of SEO, Las Claves Esenciales

1 Spoke at +200 events in +30 countries

lr

By Aleyda Solis from Orainti at Friends of Search


https://hub.seofomo.co/
https://www.aimarketers.co/
http://learningaisearch.com
http://learningseo.io

