
How (and why) G2 is building better emails for 
everyone.

Email accessibility.

Phil Newton - Senior Email Experience Manager @ G2



Senior Email Experience Manager @ G2

Phil Newton

A little bit about me…

I’m from Liverpool, UK

I’ve been working in digital marketing for just 
under 10 years

4 years in a digital marketing agency

Helped to build 2 financial services startups

Have been working at G2 for 4 years



The European 
Accessibility Act
Effective: June 28, 2025



You are all excluding people from your 
emails…and you don’t even know it

4



- Litmus 2025 Guide to Creating Accessible Emails

Email accessibility means making sure 
that everyone can read, understand, 

and interact with your message, 
including people with disabilities and 

those who use assistive devices.

https://www.litmus.com/blog/ultimate-guide-accessible-emails


-Email Markup Consortium’s Accessibility Report 2025

Across the ecosystem, accessibility failures are 
systemic, widespread, and largely preventable. 

After analyzing 443,585 emails collected over 
the past year, we found that 99.89% contain 

accessibility issues rated “Serious” or “Critical.” 
Only 21 emails passed all automated accessibility 

checks...

https://emailmarkup.org/en/reports/accessibility/2025/#overview


1 in 4

101M people in the EU live with a disability

How many Europeans live with a disability? 

adults have a disability in the EU

27% of over-16’s surveyed in the EU had some form of disability

(source: consilium.europa.eu)

https://www.consilium.europa.eu/en/infographics/disability-eu-facts-figures/


31M
20M people have intellectual disabilities in the EU (source: inclusion.eu)

Scope of disabilities that affect email engagement

people have colour blindness (source: colourblindawareness.org)

30M people in the EU experience some sort of sight loss (source: euroblind.org)

25-60M people in Europe are affected by dyslexia (source: linkedin.com)

1M+ people have situational or temporary disabilities (source: who.int)

https://www.inclusion.eu/accessibility
https://www.colourblindawareness.org/
https://www.euroblind.org/about-blindness-and-partial-sight/facts-and-figures?utm_source=chatgpt.com
https://www.linkedin.com/pulse/dyslexia-other-specific-learning-disabilities-28-2017-lochmann/
https://www.who.int/europe/news-room/fact-sheets/item/disability#:~:text=,set%20to%20increase%20in%20the


Why does this matter from a 
business perspective?



1. Marketplace 
potential

2. Audience 
expansion

You’re leaving money on the table if your emails aren’t 
accessible

People with disabilities 
represent a combined 
disposable income of $2.6 
Trillion in North America & 
Europe - with $1.3 Trillion in 
the EU & UK alone.

Source: Global Economics of Disability 
Report, 2024

Enabling more users with the 
ability to understand & engage 
with your emails expands your 
audience - and this builds 
brand trust and loyalty.

3. Avoid legal 
issues
In the US, over 4,000 lawsuits
were filed in state and federal 
courts in 2024 for breaching 
the American Disability Act.

Source: accessibility.works

https://www.rod-group.com/wp-content/uploads/2024/09/The-Global-Economics-of-Disability-2024-The-Return-on-Disability-Group-September-24-2024.pdf?https%3A%2F%2Fwww.rod-group.com%2Fresearch-insights%2Fannual-report-2024%2F
https://www.rod-group.com/wp-content/uploads/2024/09/The-Global-Economics-of-Disability-2024-The-Return-on-Disability-Group-September-24-2024.pdf?https%3A%2F%2Fwww.rod-group.com%2Fresearch-insights%2Fannual-report-2024%2F
https://www.accessibility.works/blog/ada-lawsuit-trends-statistics-2024-summary/




Accessibility isn’t just about 
compliance and revenue - it’s about 

connection. The EAA makes it urgent, 
empathy makes it essential.



What is WCAG?

The main standard for email accessibility is Web Content Accessibility Guidelines (WCAG).

Developed by the World Wide Web Consortium (W3C) under its Web Accessibility Initiative (WAI), 

and is updated to incorporate new accessibility considerations.

There are three levels of conformance:

Level A (lowest): the minimum level of accessibility.

Level AA (mid-range): includes all Level A requirements and more. Many organisations aim 

to meet this level.

Level AAA (highest): includes all Level A, AA, and additional AAA requirements.





2 key elements for good accessibility

Content & visual design Accessible code



Colour contrast ratio must be at least 4.5:1
for normal text, or 3:1 for large text

Use descriptive link text with visual identifiers

Plain, direct language in digestible sentences

Left-align text blocks, and do not justify

Level AA key content & visual design considerations 

Use a minimum font size of 16px

1

2

3

4

5

Use appropriate alt text for image type6



G2’s accessibility 
content & visual design 

audit summary



Audit the objective elements first

Contrast ratio must be 
at least 4.5:1 or 3:1 for 
large text

Descriptive link text 
with visual identifiers

Left-aligned text 
blocks - not justified

Min. font size of 16px

Plain, direct language 
in digestible sentences

Appropriate alt text for 
image type

Contrast ratio must be 
at least 4.5:1 or 3:1 for 
large text

Descriptive link text 
with visual identifiers

Left-aligned text 
blocks - not justified

Min. font size of 16px

Plain, direct language 
in digestible sentences

Appropriate alt text for 
image type



Audit the objective elements first

Contrast ratio must be 
at least 4.5:1 or 3:1 for 
large text

Descriptive link text 
with visual identifiers

Left-aligned text 
blocks - not justified

Min. font size of 16px

Plain, direct language 
in digestible sentences

Appropriate alt text for 
image type

“Rorange” CTA colour 
contrast: 3.36:1



Audit the objective elements first

Contrast ratio must be 
at least 4.5:1 or 3:1 for 
large text

Descriptive link text 
with visual identifiers

Left-aligned text 
blocks - not justified

Min. font size of 16px

Plain, direct language 
in digestible sentences

Appropriate alt text for 
image type

“Rorange” CTA colour 
contrast: 3.36:1

Contrast ratio must be 
at least 4.5:1 or 3:1 for 
large text

Descriptive link text 
with visual identifiers

Left-aligned text 
blocks - not justified

Min. font size of 16px

Plain, direct language 
in digestible sentences

Appropriate alt text for 
image type



Audit the objective elements first

Contrast ratio must be 
at least 4.5:1 or 3:1 for 
large text

Descriptive link text 
with visual identifiers

Left-aligned text 
blocks - not justified

Min. font size of 16px

Plain, direct language 
in digestible sentences

Appropriate alt text for 
image type

Purple CTA colour 
contrast: 7.26:1

Contrast ratio must be 
at least 4.5:1 or 3:1 for 
large text

Descriptive link text 
with visual identifiers

Left-aligned text 
blocks - not justified

Min. font size of 16px

Plain, direct language 
in digestible sentences

Appropriate alt text for 
image type

“Rorange” CTA colour 
contrast: 3.36:1



Audit the objective elements first

Contrast ratio must be 
at least 4.5:1 or 3:1 for 
large text

Descriptive link text 
with visual identifiers

Left-aligned text 
blocks - not justified

Min. font size of 16px

Plain, direct language 
in digestible sentences

Appropriate alt text for 
image type

Purple CTA & link text 
colour contrast: 7.26:1

Contrast ratio must be 
at least 4.5:1 or 3:1 for 
large text

Descriptive link text 
with visual identifiers

Left-aligned text 
blocks - not justified

Min. font size of 16px

Plain, direct language 
in digestible sentences

Appropriate alt text for 
image type

“Rorange” CTA colour 
contrast: 3.36:1



Audit the objective elements first

Contrast ratio must be 
at least 4.5:1 or 3:1 for 
large text

Descriptive link text 
with visual identifiers

Left-aligned text 
blocks - not justified

Min. font size of 16px

Plain, direct language 
in digestible sentences

Appropriate alt text for 
image type

No visual IDs

Contrast ratio must be 
at least 4.5:1 or 3:1 for 
large text

Descriptive link text 
with visual identifiers

Left-aligned text 
blocks - not justified

Min. font size of 16px

Plain, direct language 
in digestible sentences

Appropriate alt text for 
image type

“Rorange” CTA colour 
contrast: 3.36:1

Purple CTA & link text 
colour contrast: 7.26:1



Audit the objective elements first

Contrast ratio must be 
at least 4.5:1 or 3:1 for 
large text

Descriptive link text 
with visual identifiers

Left-aligned text 
blocks - not justified

Min. font size of 16px

Plain, direct language 
in digestible sentences

Appropriate alt text for 
image type

Visual IDs

Contrast ratio must be 
at least 4.5:1 or 3:1 for 
large text

Descriptive link text 
with visual identifiers

Left-aligned text 
blocks - not justified

Min. font size of 16px

Plain, direct language 
in digestible sentences

Appropriate alt text for 
image type

“Rorange” CTA colour 
contrast: 3.36:1

Purple CTA & link text 
colour contrast: 7.26:1



Audit the objective elements first

Contrast ratio must be 
at least 4.5:1 or 3:1 for 
large text

Descriptive link text 
with visual identifiers

Left-aligned text 
blocks - not justified

Min. font size of 16px

Plain, direct language 
in digestible sentences

Appropriate alt text for 
image type

Visual IDs with non-
descriptive link text

Contrast ratio must be 
at least 4.5:1 or 3:1 for 
large text

Descriptive link text 
with visual identifiers

Left-aligned text 
blocks - not justified

Min. font size of 16px

Plain, direct language 
in digestible sentences

Appropriate alt text for 
image type

“Rorange” CTA colour 
contrast: 3.36:1

Purple CTA & link text 
colour contrast: 7.26:1



Audit the objective elements first

Contrast ratio must be 
at least 4.5:1 or 3:1 for 
large text

Descriptive link text 
with visual identifiers

Left-aligned text 
blocks - not justified

Min. font size of 16px

Plain, direct language 
in digestible sentences

Appropriate alt text for 
image type

Visual IDs with 
descriptive link text

Contrast ratio must be 
at least 4.5:1 or 3:1 for 
large text

Descriptive link text 
with visual identifiers

Left-aligned text 
blocks - not justified

Min. font size of 16px

Plain, direct language 
in digestible sentences

Appropriate alt text for 
image type

“Rorange” CTA colour 
contrast: 3.36:1

Purple CTA & link text 
colour contrast: 7.26:1



Audit the objective elements first

Contrast ratio must be 
at least 4.5:1 or 3:1 for 
large text

Descriptive link text 
with visual identifiers

Left-aligned text 
blocks - not justified

Min. font size of 16px

Plain, direct language 
in digestible sentences

Appropriate alt text for 
image type

Centre-aligned text

Contrast ratio must be 
at least 4.5:1 or 3:1 for 
large text

Descriptive link text 
with visual identifiers

Left-aligned text 
blocks - not justified

Min. font size of 16px

Plain, direct language 
in digestible sentences

Appropriate alt text for 
image type

“Rorange” CTA colour 
contrast: 3.36:1

Purple CTA & link text 
colour contrast: 7.26:1

Visual IDs with 
descriptive link text



Audit the objective elements first

Contrast ratio must be 
at least 4.5:1 or 3:1 for 
large text

Descriptive link text 
with visual identifiers

Left-aligned text 
blocks - not justified

Min. font size of 16px

Plain, direct language 
in digestible sentences

Appropriate alt text for 
image type

Left-aligned text

Contrast ratio must be 
at least 4.5:1 or 3:1 for 
large text

Descriptive link text 
with visual identifiers

Left-aligned text 
blocks - not justified

Min. font size of 16px

Plain, direct language 
in digestible sentences

Appropriate alt text for 
image type

“Rorange” CTA colour 
contrast: 3.36:1

Purple CTA & link text 
colour contrast: 7.26:1

Visual IDs with 
descriptive link text



Contrast ratio must be 
at least 4.5:1 or 3:1 for 
large text

Descriptive link text 
with visual identifiers

Left-aligned text 
blocks - not justified

Min. font size of 16px

Plain, direct language 
in digestible sentences

Appropriate alt text for 
image type

Font size too small at 
12px

Audit the objective elements first

Contrast ratio must be 
at least 4.5:1 or 3:1 for 
large text

Descriptive link text 
with visual identifiers

Left-aligned text 
blocks - not justified

Min. font size of 16px

Plain, direct language 
in digestible sentences

Appropriate alt text for 
image type

“Rorange” CTA colour 
contrast: 3.36:1

Purple CTA & link text 
colour contrast: 7.26:1

Visual IDs with 
descriptive link text

Left-aligned text



Contrast ratio must be 
at least 4.5:1 or 3:1 for 
large text

Descriptive link text 
with visual identifiers

Left-aligned text 
blocks - not justified

Min. font size of 16px

Plain, direct language 
in digestible sentences

Appropriate alt text for 
image type

Font size 16px 
minimum

Audit the objective elements first

Contrast ratio must be 
at least 4.5:1 or 3:1 for 
large text

Descriptive link text 
with visual identifiers

Left-aligned text 
blocks - not justified

Min. font size of 16px

Plain, direct language 
in digestible sentences

Appropriate alt text for 
image type

“Rorange” CTA colour 
contrast: 3.36:1

Purple CTA & link text 
colour contrast: 7.26:1

Visual IDs with 
descriptive link text

Left-aligned text



Contrast ratio must be 
at least 4.5:1 or 3:1 for 
large text

Descriptive link text 
with visual identifiers

Left-aligned text 
blocks - not justified

Min. font size of 16px

Plain, direct language 
in digestible sentences

Appropriate alt text for 
image type

Move to the subjective elements

Flesch Kincaid 
Calculator score: 70

Contrast ratio must be 
at least 4.5:1 or 3:1 for 
large text

Descriptive link text 
with visual identifiers

Left-aligned text 
blocks - not justified

Min. font size of 16px

Plain, direct language 
in digestible sentences

Appropriate alt text for 
image type

“Rorange” CTA colour 
contrast: 3.36:1

Purple CTA & link text 
colour contrast: 7.26:1

Visual IDs with 
descriptive link text

Left-aligned text

Font size 16px 
minimum



Contrast ratio must be 
at least 4.5:1 or 3:1 for 
large text

Descriptive link text 
with visual identifiers

Left-aligned text 
blocks - not justified

Min. font size of 16px

Plain, direct language 
in digestible sentences

Appropriate alt text for 
image type

Move to the subjective elements

Contrast ratio must be 
at least 4.5:1 or 3:1 for 
large text

Descriptive link text 
with visual identifiers

Left-aligned text 
blocks - not justified

Min. font size of 16px

Plain, direct language 
in digestible sentences

Appropriate alt text for 
image type

“Rorange” CTA colour 
contrast: 3.36:1

Purple CTA & link text 
colour contrast: 7.26:1

Visual IDs with 
descriptive link text

Left-aligned text

Font size 16px 
minimum

Flesch Kincaid 
Calculator score: 70



Images require careful consideration

Image types

Text
Describes or conveys the 
message or action the user 
should take

Functional
Wrapped in a link

Informative
Adds information or context 
that’s not in the body of the 
email

Decorative
Without it all message context, 
understanding, and actions are 
upheld



Contrast ratio must be 
at least 4.5:1 or 3:1 for 
large text

Descriptive link text 
with visual identifiers

Left-aligned text 
blocks - not justified

Min. font size of 16px

Plain, direct language 
in digestible sentences

Appropriate alt text for 
image type

Move to the subjective elements

Decorative image - no 
alt text needed

Contrast ratio must be 
at least 4.5:1 or 3:1 for 
large text

Descriptive link text 
with visual identifiers

Left-aligned text 
blocks - not justified

Min. font size of 16px

Plain, direct language 
in digestible sentences

Appropriate alt text for 
image type

“Rorange” CTA colour 
contrast: 3.36:1

Purple CTA & link text 
colour contrast: 7.26:1

Visual IDs with 
descriptive link text

Left-aligned text

Font size 16px 
minimum

Flesch Kincaid 
Calculator score: 70



Purple CTA colour 
contrast: 2.19:1
Purple CTA & link text 
colour contrast: 7.26:1

Contrast ratio must be 
at least 4.5:1 or 3:1 for 
large text

Descriptive link text 
with visual identifiers

Left-aligned text 
blocks - not justified

Min. font size of 16px

Plain, direct language 
in digestible sentences

Appropriate alt text for 
image type

Don’t forget about Dark Mode!
Purple link text colour 
contrast: 2.19:1

“Rorange” CTA colour 
contrast: 3.36:1

Purple CTA colour 
contrast: 7.26:1
Purple CTA colour 
contrast: 2.19:1
Purple link text colour 
contrast: 7.26:1



Purple CTA & link text 
colour contrast: 2.19:1

Don’t forget about Dark Mode!
Purple link text colour 
contrast: 2.19:1

“Rorange” CTA colour 
contrast: 2.38:1

Contrast ratio must be 
at least 4.5:1 or 3:1 for 
large text

Descriptive link text 
with visual identifiers

Left-aligned text 
blocks - not justified

Min. font size of 16px

Plain, direct language 
in digestible sentences

Appropriate alt text for 
image type



Purple CTA & link text 
colour contrast: 
10.94:1

Contrast ratio must be 
at least 4.5:1 or 3:1 for 
large text

Descriptive link text 
with visual identifiers

Left-aligned text 
blocks - not justified

Min. font size of 16px

Plain, direct language 
in digestible sentences

Appropriate alt text for 
image type

Don’t forget about Dark Mode!
Purple link text colour 
contrast: 10.94:1

“Rorange” CTA colour 
contrast: 2.43:1



Yellow link text colour 
contrast: 13.51:1

Contrast ratio must be 
at least 4.5:1 or 3:1 for 
large text

Descriptive link text 
with visual identifiers

Left-aligned text 
blocks - not justified

Min. font size of 16px

Plain, direct language 
in digestible sentences

Appropriate alt text for 
image type

Yellow link text colour 
contrast: 13.51:1

“Rorange” CTA colour 
contrast: 3.36:1

Don’t forget about Dark Mode!



Compliant

Accessibility compromises good design

Non-
compliant

compliments



G2’s email 
development audit

summary



Include a <title> element to introduce your 
email and aid in navigation
Include “dir” and “lang” attributes so screen 
readers know the language and read 
direction
Tables used for formatting should have a 
“role” attribute set to “presentation” or 
“none”

Level AA key coding considerations

Use semantic HTML and include a level 1 
heading

1

2

3

4

5

Do not build all-image emails



1. Do not build all-image 
emails

Not navigable for 
screen readers

Font size can’t be 
zoomed in by the 
visually-impaired

Voice assistants skip 
alt text and images

Can’t be translated
into different 
languages



1. Do not build all-image 
emails

Not navigable for 
screen readers

Font size can’t be 
zoomed in by the 
visually-impaired

Voice assistants skip 
alt text and images

Can’t be translated
into different 
languages

Image blockers can 
stop your email 
displaying at all



2. Include a <title>
element to introduce your 
email

Giving your email a title gives you the 
opportunity to introduce your email to 
those who use screen readers and other 
assistive technologies



3. Include “dir” and 
“lang” attributes

Adding lang=”en” in the opening <html> 
element helps email clients and assistive 
technologies understand that the text's 
language is English

Adding dir=”ltr” in the opening <html> 
element helps email clients and assistive 
technologies understand that the text 
should be read left-to-right

Duplicate these elements in the opening 
wrapper <div> as email clients often 
remove the opening <html> tag

Adding xml:lang=”en” in the <body> 
element covers Outlook



4. Add 
role=“presentation” or 
role=“none” to tables

Use role="presentation" or role="none" on 
<table> elements used for layout to 
prevent screen readers from reading them 
aloud



5. Use semantic HTML & 
include a level 1 heading

Semantic HTML gives structure and 
meaning to content, helping screen 
readers and assistive technologies 
interpret emails correctly

All emails should include a level 1 heading, 
identified by a <h1> tag

All paragraph text should be encased in 
<p> tags



How can you build accessible 
emails and prepare for EAA?



1. Audit your 
current email 
templates

2. Build accessibility 
testing into your 
QA process

Accessible email workflow

Start with your highest-touch 
emails, and apply accessible 
design rules to build (or 
amend) your brand guidelines

Adopt an accessibility testing 
tool, and identify and define 
where this testing will take 
place in your email design & 
development process

3. Subscribe to 
accessibility 
resources
Ensure you remain compliant 
by keeping updated with the 
latest in accessible design and 
development



Accessibility resources

Evaluation solutions
Guidelines & best 
practices

Blogs & news Other tools

accessible-email.org (free) WCAG Email Markup Consortium WebAim contrast checker

Litmus (freemium) goodemailcode.com Litmus Flesch-Kincaid calculator

Achecker (free)
Litmus’ Accessibility Guide 
2025

a11y.email
Email accessibility checklist 
1

Parcel (freemium) EAA compliance checklist Email on Acid
Email accessibility checklist 
2

Email on Acid (paid) Is it B1

Download sheet here

http://accessible-email.org
https://www.w3.org/WAI/standards-guidelines/wcag/
https://emailmarkup.org/
https://webaim.org/resources/contrastchecker/
https://www.litmus.com/
http://goodemailcode.com
https://www.litmus.com/blog/ultimate-guide-accessible-emails
https://goodcalculators.com/flesch-kincaid-calculator/
https://achecks.org/achecker/
https://www.litmus.com/blog/ultimate-guide-accessible-emails
https://www.litmus.com/blog/ultimate-guide-accessible-emails
http://a11y.email
https://www.boia.org/essential-email-accessibility-checklist
https://www.boia.org/essential-email-accessibility-checklist
https://parcel.io/
https://www.levelaccess.com/wp-content/uploads/2025/05/The-Essential-EN-301-549-Checklist.pdf
https://www.emailonacid.com/blog/
https://reciteme.com/news/email-accessibility-checklist/
https://reciteme.com/news/email-accessibility-checklist/
https://www.emailonacid.com/email-accessibility/
https://www.ishetb1.nl/


Accessibility isn’t just 
about compliance and 
revenue - it’s about 
connection. The EAA 
makes it urgent, 
empathy makes it 
essential.


	Dia 1: Email accessibility.
	Dia 2
	Dia 3: The European Accessibility Act
	Dia 4: You are all excluding people from your emails…and you don’t even know it
	Dia 5: Email accessibility means making sure that everyone can read, understand, and interact with your message, including people with disabilities and those who use assistive devices.
	Dia 6: Across the ecosystem, accessibility failures are systemic, widespread, and largely preventable.   After analyzing 443,585 emails collected over the past year, we found that 99.89% contain accessibility issues rated “Serious” or “Critical.” Only 21 
	Dia 7: 1 in 4
	Dia 8: 31M
	Dia 9: Why does this matter from a business perspective?
	Dia 10: 1. Marketplace potential
	Dia 11
	Dia 12: Accessibility isn’t just about compliance and revenue - it’s about connection. The EAA makes it urgent, empathy makes it essential.
	Dia 13: What is WCAG?
	Dia 14
	Dia 16: 2 key elements for good accessibility
	Dia 17: Level AA key content & visual design considerations 
	Dia 18: G2’s accessibility content & visual design audit summary
	Dia 19: Audit the objective elements first
	Dia 20: Audit the objective elements first 
	Dia 21: Audit the objective elements first 
	Dia 22: Audit the objective elements first 
	Dia 23: Audit the objective elements first 
	Dia 24: Audit the objective elements first 
	Dia 25: Audit the objective elements first 
	Dia 26: Audit the objective elements first 
	Dia 27: Audit the objective elements first 
	Dia 28: Audit the objective elements first 
	Dia 29: Audit the objective elements first 
	Dia 30: Audit the objective elements first 
	Dia 31: Audit the objective elements first
	Dia 32: Move to the subjective elements
	Dia 33: Move to the subjective elements 
	Dia 34: Images require careful consideration
	Dia 35: Move to the subjective elements
	Dia 36: Don’t forget about Dark Mode!
	Dia 37: Don’t forget about Dark Mode!
	Dia 38: Don’t forget about Dark Mode!
	Dia 39: Don’t forget about Dark Mode!
	Dia 40: Accessibility compromises good design
	Dia 41: G2’s email development audit summary
	Dia 42: Level AA key coding considerations 
	Dia 43: Do not build all-image emails
	Dia 44: Do not build all-image emails 
	Dia 45: 2. Include a <title> element to introduce your email  
	Dia 46: 3. Include “dir” and “lang” attributes  
	Dia 47: 4. Add role=“presentation” or role=“none” to tables  
	Dia 48: 5. Use semantic HTML & include a level 1 heading  
	Dia 49: How can you build accessible emails and prepare for EAA?
	Dia 50: 1. Audit your current email templates
	Dia 51: Accessibility resources
	Dia 52: Accessibility isn’t just about compliance and revenue - it’s about connection. The EAA makes it urgent, empathy makes it essential.

