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THE CALIFORNIA 
GOLD RUSH
(Mid 1850s)

A massive 

migration of 

fortune seekers 

to California 

after gold was 

discovered at 

Sutter’s Mill in 

1848.



Me, mining for 

gold in the 4th 

grade 

THE CALIFORNIA 
GOLD RUSH
(Mid 1850s)



THE SEO INDUSTRY HAS ALSO
HAD ITS OWN GOLD RUSHES



SEOs share tactics 

online & at 

conferences, 

competitors reverse 

engineer SEO 

strategies

More sites jump on 

the bandwagon 

using similar SEO 

tactics

SEO discovers a 

way to manipulate 

search engine 

algorithms



2000 2005 2010 2015 2020 2025

AI

CONTENTPBNS

ARTICLE

SPINNING

HISTORY OF GOLD 
RUSHES in the SEO industry



The SEO industry: SEOs publicly share their strategies…



BUT TACTICS TO GAIN SEO 

VISIBILITY OFTEN RESULT 

IN A POOR EXPERIENCE FOR 

SEARCHERS





HOW SEOS SEE THEIR 

PROJECTS

HOW GOOGLE SEES THEIR 

PROJECTS





IF YOU WANT TO KNOW HOW GOOGLE 

FEELS ABOUT SPAM, WATCH THIS 

2019 VIDEO:



✦ “Spam is one of 

the biggest 

problems that we 

face.”

✦ “Fighting spam is 

a cat and mouse 

game. 

✦ It’s not 

something that I 

think will ever 

be solvable.”



✦ 40% of the pages 

Google crawled 

in 2019 in 

Europe were spam 

pages. 

✦ “This is a war 

we are 

fighting.”



“People at Google 

hate spam.

…which is one of 

the reasons 

they’re always 

making changes to 

search: to keep 

spam out of your 

results, and to 

keep high quality 

information in.” 



“But my content is high 

quality”

-every SEO  ever



THE RULES HAVE 
CHANGED.



THE DEFINITION OF 
“SPAM” CONTINUES 

TO EVOLVE.



2000 2005 2010 2015 2020 2025

AI

CONTENTPBNS

ARTICLE

SPINNING

GOLD RUSHES IN THE SEO 
INDUSTRYGoogle’s Responses

Panda Updates Penguin Updates Helpful Content Update

Reviews Update

Core Updates

Spam Updates

Site reputation abuse



YOUR BEST DEFENSE IS 
TO MEMORIZE THESE 
RULES:



THE SEO CAT & MOUSE GAME 
OF THE PAST FEW YEARS 



Rapidly scaling content written for search engines

(The 2021-2024 Gold Rush)



AI content

‘Gold Rush’

EXPLOSION OF AI 
CONTENT (2022 ONWARD)



THE AI CONTENT GOLDEN 
AGE



WITH AI, EVERYONE IS 
SUDDENLY

AN EXPERT IN EVERYTHING
…with extremely generic content.



TOP 10 MOST VIEWED 
YOUTUBE VIDEOS FOR 
“CHATGPT SEO”
Video Title View Count Date Published

I Discovered The Perfect ChatGPT Prompt Formula 1.1M views 1 year ago

How to Write a Blog using AI in 10 minutes (Undetectable & Plagiarism Free) 724K views 1 year ago

Master SEO Content with ChatGPT: Learn Best Hacks in 10 minutes 633K views 1 year ago

Revolutionize Your SEO with Chat GPT: This Chrome Extension Changes 

Everything! 429K views 2 years ago

How I Ranked On Google In Under 8 Hours Using AI SEO 382K views 1 year ago

How to perform an SEO HEIST using ChatGPT 323K views 1 year ago

The NEW Way to Do SEO in 2024 (Full Guide) 319K views 1 year ago

This Free ChatGPT SEO Script Is Worth Millions 294K views 1 year ago

I Used ChatGPT to Rank #1 in Google (in One Hour) 290K views 11 months ago

ChatGPT for SEO: Best (and Worst) Use Cases 241K views 2 years ago

How to Use ChatGPT For SEO | Top 5 Use of ChatGPT for SEO | Keyword Research 

with ChatGPT 223K views 2 years ago

Use Chat GPT for SEO | 100% Free ChatGPT chrome extension | Keyword Research 

by Chat GPT 199K views 2 years ago

8 million total views to top 10 videos



FUN 
FACT:
GOOGLE 
OWNS 
YOUTUB
E.



This is the SEO 

equivalent of 

shouting “Spam!” from 

the mountain tops.



✦ QUOTES

✦ JOKES

✦ RIDDLES

✦ ANGEL NUMBERS

✦ HOROSCOPES

✦ CELEBRITY NET WORTH 

High volume

+ low effort SEO opportunities

ANOTHER SEO GOLD 
RUSH



✦ Using templates & 

databases to 

automatically create 

keyword-targeted 

landing pages at 

scale

THE 
PROGRAMMATIC 
SEO
Gold Rush



Wise

Currency converters | ~30K 

pages*

2.7MM monthly organic 

traffic*

*Ahrefs data

PROGRAMMATIC SEO CAN BE EFFECTIVE…

when executed well…

Adobe

PDF tools | 26 URLs

4.67MM monthly organic 

traffic*

…& pages are tied to real 

products.



BUT SCALING THIS CONTENT WITH LITTLE EFFORT AND NO 
ORIGINAL INSIGHTS…

IS WHAT GOOGLE MEANS BY

"CONTENT WRITTEN FOR SEARCH ENGINES."



Was this a warning?

JULY 2023



THAT DIDN’T STOP THE 
PROGRAMMATIC SEO
GOLD RUSH

10.2 MILLION RESULTS ON 

GOOGLE FOR “PROGRAMMATIC 

SEO”)



A NEW ERA OF SPAM POLICIES & 
ALGORITHM UPDATES

(2023-2025)



HELPFUL CONTENT UPDATE

Little to no recoveries among thousands of 

affected niche sites

(SEPT 2023)

Before massive decline



SIGNIFICANT COLLATERAL 
DAMAGE
Machine learning Google algorithm update = 

lacks precision

Legit travel blog destroyed by hcu



✦ The biggest core update 

in Google’s history (45 

days)

✦ Reduced “unhelpful” 

content by 45%

MARCH 2024 CORE
& SPAM UPDATE



✦Famous quotes

✦Resignation letters

✦Small business ideas

CORE & SPAM UPDATES:
TARGETS CONTENT WRITTEN FOR SEARCH ENGINES.
EVEN BIG BRANDS WITH HISTORICAL SEO SUCCESS ARE 

IMPACTED.

✦How to type emojis

✦Business names

✦Mission statements

Affected blog articles include:



ORGANIC TRAFFIC

VS.

ORGANIC PAGES

CRACKDOWN ON SITES THAT
SCALE LOW-QUALITY CONTENT
(SCALED CONTENT ABUSE)



IS THIS CONTENT ACTUALLY USEFUL

FOR SEARCHERS? OR IS IT PURELY AN SEO 

PLAY? 

Ask yourself:



“IT WORKS UNTIL IT DOESN’T”



PARASITE SEO
~2019 - 2024



PARASITE 
SEO
PUBLISHING 3RD PARTY 

CONTENT ON A HIGH-

AUTHORITY WEBSITE TO 

BOOST YOUR RANKINGS



Parasite SEO

USER 
GENERATED 

CONTENT

Reddit, 

Quora

Medium, 

LinkedIn 

Pulse

HubPages
Outlook 

India

Jerusalem 

Post

Discover 

Magazine

3RD PARTY 
PARTNERSHIP

S

Sports 

Illustrated 

(Three 

Ships)

Men’s 

Journal 

(Three 

Ships)

Forbes 

Advisor, CNN 

Underscored, 

WSJ Buyside 

(Marketplace)

Miami 

Herald 

(Paradise 

Media)

Coupon 

companies

SPONSORED 
GUEST POSTS

TYPES OF PARASITE 
SEO



EXAMPLES OF PARASITE SEO: 3RD PARTY 
CONTENT



(A YEAR-LONG 

SAGA)

SITE REPUTATION 
ABUSE



Announced “Site 

Reputation Abuse” 

with 2-month warning

Some manual 

actions 

(penalties) 

issued in May

Algorithmic 

portion 

delayed 

indefinitely

More manual 

actions 

issued in 

November

Using manual 

actions, not 

algorithms 

for now

March 2024 May 2024 August  2024 November 2024 Present

SITE REPUTATION 
ABUSE: A ROUGH 
TIMELINE



THE SNEAKY 
ADDITION OF 
“FREELANCERS”
ONE DAY BEFORE 

MANUAL ACTIONS 

WERE ISSUED.



Parasite SEO

USER 
GENERATED 

CONTENT

Reddit, 

Quora

Medium, 

LinkedIn 

Pulse

HubPages
Outlook 

India

Jerusalem 

Post

Discover 

Magazine

3RD PARTY 
PARTNERSHIP

S

Sports 

Illustrated 

(Three 

Ships)

Men’s 

Journal 

(Three 

Ships)

Forbes 

Advisor, CNN 

Underscored, 

WSJ Buyside 

(Marketplace)

Miami 

Herald 

(Paradise 

Media)

Coupon 

companies

SPONSORED 
GUEST POSTS

TYPES OF PARASITE 
SEO



IT HAS BEEN
A 
BLOODBATH…



Site reputation abuse is technically “recoverable” 

if you can convince Google’s Web Spam team you are 

no longer in violation



SITE REPUTATION ABUSE IS 
TECHNICALLY 
“RECOVERABLE”:
✦ Noindex or remove offending site sections

✦ Noindex freelancer content in violation of policy

✦ Re-publish penalized articles using full time in-house 

staff

✦ Incorporate partner content into main website/brand 

(make it 1st party)

✦ Stay in your lane (e.g. online newspapers can’t have 3rd 

party betting/casino content)

✦ Remove site sections prone to UGC spam

✦ Do not attempt to circumvent the policy – it works until 

it doesn’t.



WHAT’S THE OPPOSITE OF 

“OVERLY OPTIMIZED CONTENT” 

THAT IS “WRITTEN FOR 

SEARCH ENGINES?”



Real, authentic, human conversations on forum websites that are less 

prone to

SEO spam… in theory.



THE REDDIT & QUORA 
EXPLOSION



SEO WINNERS: 
FORUMS & USER 
GENERATED 
CONTENT

Sistrix visibility increases – Jan 
2023 vs. March 2025

+175%

+2,971%

+46,578%

+4,312%

+722%

+3,139%

+587%

+2,885%

+202%

+1,462%

+63%



SEO WINNERS: SOCIAL MEDIA 
SITES



In addition to driving SEO visibility,

forums & social media posts are 

increasingly cited by AI Overviews & 

Large Language Models.



Social posts in LLMs



TAKEAWAYS



Don’t be tempted by SEO gold rushes.

If it feels too good to be true, 

it probably is.



Be skeptical of popular seohacks.

They’ll likely be considered spam soon.



SEO is not just “on site” anymore.

Cross-platform visibility is key.



Invest in individual expertise: 

Build up experts & influencers



Your brand and your experts should be everywhere.



Authentic, expert contributions and discussions feed seosuccess.



THANK YOU
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