
SEO isn’t dead, it’s our approach that should 
be buried

Helpful Content & EEAT are not a strategy



Helpful content is not gonna save your ass



Ex-SEO (>2010)

QPAFFCGMIM

Apple pie content

Podcast (17.000 streams)

Author

Trainer



Ask an SEO what he does and the answer probably is..





What we think we need to do:

create quality content on our website

texts



Hold my beer!



Hopefully you already know this is not helpful:



What’s NOT helpful content?







Ok, you have a positive example also?



2013
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Helpful content according to Google:

new information or new insights, coming 
from experts, adding value and preventing 

the user from having to search again



That’s nice, but it’s not enough



Helpful content according to me:

new information or new insights, coming from 
experts, adding value to your client’s life, the 

web and the SERP, in all different kinds shapes 
and formats that can be viewed on the platform 

your potential client is



Why?





hr software
(NL)

bedroom hotel chique
(NL)

jeans 
(US)

mascara 
(US)



bardolino wine
(NL)

white wine
(NL)

best white wine
(NL)



dyson airwrap kubernetes hr software vmware beginner drone



We need to wake up: 
helpful content goes beyond text on your 

website, SEO goes way beyond there



We need to talk about the role of websites 
anyway….







Everything that Google can do itself,
it will takeover from you





You are not alone





We are moving towards a traffic-less web….



?



WHAT IS ABOUT TO COME









We should radically change the way we 
create content, why we create it and what 

kind of content we create…



..or we will become obsolete



A NEW APPROACH



We have no choice than to join forces with the other 
content creators 





The 2025 approach:
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True EEAT:







Back in the old days:



apple pie content



Don’t confuse stories with keywords….



….





strategy



HOW TO CREATE IT?













Hi Claude,

Attached, you'll find the transcript of my video about developments in SEO and what this means for our approach to SEO. I 
want this to be turned into a blog in my tone of voice, which you can find in the project instructions and structured it like 
you find in the briefing document. 

In the article, I want you to include at least the following:

● Google's requirements regarding Helpful Content
● The requirements around EEAT
● What EEAT really is in my view
● Why we can’t create content just for SEO but need to take a cross-channel approach
● What that process looks like
● The role of experts in this approach

After writing, I want you to check your output against the criteria document we created together, which is also included in 
the project description. Make sure you score 10 out of 10 on each criterion. If that's not the case, I want you to assess how 
it can be improved and immediately provide a proposal for improvement.





gravel for garden
(NL)

clean kitchenhood 
(NL)

which tire for bike
(NL)
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clean kitchenhood
(NL)





Doing online research and use that info 

The same as the current op 10 (apple pie content)

Based on keywords 

Checked or reviewed by experts

Textual content published on websites

New information, new knowledge, new insights

Adding value to what already is available

Based on ICP needs (QPAFFCGMIM)

Produced in partnership with experts

In shape and size your customers wants 
to see it where it wants to see it

Old way of content creation New way of content creation



If you are an SEO with a focus towards content, 
make sure you evolve and adapt



to save your own….



Chantal Smink
chantalsmink.nl


