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My Goal: explain what the #$%@ is going on

with digital marketing right now.
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Theotry #1

“The Economy’” Is why marketing
feels so hard right now.



Global, Advertising spend, 2018-2024 (f) WARC Media
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-4 —Total global ad spend ——Other excl. top five platforms by ad revenue
3

300 290.7

268.7
2546

250

200 4755

150

P 1309 /\/'/129.2\—/137.6

100 1203

Q4 an Q2 Q3 Q4 a Q2 Q3 Q4 a Q2 Q3 Q4 Q1 Q2 Q3 Q4 a Q2 Q3 Q4 Q1 Q2 Q3 Qa4
2018 2019 2019 2019 2019 2020 2020 2020 2020 2021 2021 2021 2021 2022 2022 2022 2022 2023 2023 2023(N2023 (N2024 (12024 (N2024 (n2024 (1

Note: Top five companies by ad revenue include Alphabet, Amazon, Meta, Alibaba, and ByteDance. Other means the rest of global advertising spend without the top five companies.
Alphabet advertising revenue data dates back to Q4 2018, Amazon dates back to Q3 2020, ByteDance advertising data started to include TikTok in Q1 2019. Periods denoted with (f) are
WARC forecasts
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U.S. Business Spending (Skousen B2B Index) vs. Consumer

ggglions Spending, 2005-2024 (Nominal Value in $ Billions)
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Figure 1. Real GDP Growth Rate

Q/Q Percent Change, SAAR
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Source: U.S. Bureau of Economic Analysis.



Labor markets are as tight as 40 years ago
Unemployment rates in advanced economies since 1980

B e

: Unemployment rate

T o

7.0 -

L —

505

4.5 -

4.0 -

I

3.0 -

1980 1985 1990 1995 2000 2005 2010 2015 2020 2025

Source: Convera, Oxford Economics data including a forecast for 2023-2026, Macrobond
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https://convera.com/blog/business-finance/are-you-ready-for-2025-a-global-economic-forecast/

Wages Are Outpacing Inflation

Inflation Rate vs Wage Growth and Spread (/f/

Since 1965.
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US bankruptcy filings by filing type
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THE WALL STREET JOURNAL.
Vorld Business US. Politics Economy Tech Markets&Finance Opinion Arts Lifestyle

The Next President Inherits a
Remarkable Economy

The high quality of recent economic growth should put a wind at the
back of the White House’s next occupant

- a» By Greg Ip Follow)
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Three of the past four newcomers to the White House took office in or around a recession. PHOTO:
KENT NISHIMURA/GETTY IMAGES

Whoever wins the White House next week will take office with no shortage of
challenges, but at least one huge asset: an economy that is putting its peers to
shame.



Global Real GDP Growth 2022-2026

% year-on-year growth
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Note: Data from 2024 onwards are forecasts; regional aggregates calculated using PPP weights

Source: Euromonitor SparkToro



https://www.euromonitor.com/article/economic-outlook-for-2025-qa-geopolitical-risks-and-policy-uncertainty-as-top-business-concerns

Verdict: Muth

[t's not “The Economy.”
But...



THE WALL STREET JOURNAL.
ECONOMY | CONSUMERS

The U.S. Economy Depends More Than Ever
on Rich People

The highest-earning 10% of Americans have increased their spending far beyond inflation. Everyone
else hasn't.

Qﬁ) Share AA Resize |:| 2807 ﬁ Listen (1min)

The top 10% of earners account for 49.7% of all spending. PHOTO: AMIR HAMJA FOR WS

By Rachel Louise Ensign [ Follow ]

Feb. 23, 2025 9:00 pm ET

Many Americans are pinching pennies, exhausted by high prices and stubborn inflation. The

well-off are spending with abandon.

Source: WSJ and Economist
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https://www.wsj.com/economy/consumers/us-economy-strength-rich-spending-2c34a571
https://www.economist.com/europe/2020/06/06/covid-19-threatens-europes-success-at-fighting-inequality

Theotry #@

Opportunity on social platforms
s flat or declining.



Change in daily U.S. app users since Nov. 2022 -
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Twitter/X Usage Sees Sharp Decline

Data from The Infinite Dial® 2024
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Instagram engagement

Engagement rate per post (by follower)

2.43% The median
across all
industries is

0.43%

0.75%

0.44%
______________ BT
s 0-23% ll Median
@ & &§
\“@b Q@)\ Qg/’o &Q/ ,\(
Q& & &8 9‘—5’
R ,\é‘\
A QUID COMPANY

¥ Twitter engagement
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The median
across all
industries is

0.029%

0.040%

B : PeeORUUNNRRN  WUNNNUUSNNN  WNNNSUUNNNNN WSS WS — 0.029%
Median
3 0. 01 5% i
i 1 0. 009%
O

Rival 1Q

A QUID COMPANY

SparkToro



<" TikTok engagement

Engagement rate per video (by follower)
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YouTube - Engagement evolution per month

Median Engagement Rate on YouTube ®
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Growth of Average Time Spent per Day With Select
Social Networks by US Active Users, 2024

% change
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Note: ages 18+; includes all time spent on social network platforms; includes usage via any
device; *excludes Instagram
Source: EMARKETER Forecast, June 2024
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PINTEREST MONTHLY ACTIVE USERS

PINTEREST MONTHLY ACTIVE USERS, WITH RELATIVE GROWTH OVER TIME (NOTE: USERS MAY NOT REPRESENT UNIQUE INDIVIDUALS)

NOTE: PLEASE READ THE IMPORTANT NOTES ON COMPARING DATA AT THE START OF THIS REPORT BEFORE COMPARING DATA ON THIS CHART WITH PREVIOUS REPORTS GLOBAL OVERVIEW
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X has lost users since October while Bluesky has gained close to 2.5m
Change in active daily users since 6 October 2024

Bluesky User Growth

B X W Bluesky
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Guardian graphic. Source: Similarweb, Guardian research

Source: ExplodingTopics and Storyful SparkToro



https://explodingtopics.com/blog/bluesky-users

Meta’s Twitter challenger app Threads is gaining momentum, and could
be on a path to become the next major consideration in social media
marketing. Though only as an organic platform at this stage.

THREADS / META / TECH

Threads grew by a Bluesky this month /
Threads has already gotten more than 15 million
signups this month, according to Adam Mosseri —
Bluesky just hit that number for total users.

Today, on Meta’s Q3 earnings call, Meta CEO Mark Zuckerberg

announced that Threads is now up to 275 million monthly active users,

rising from the 200 million MAU that Meta reported back in August.

The Threads

By Jay Peters, a news editor who writes about technology, video games, and virtual worlds. He's

commun Ity now h as al m OS'[ submitted several accepted emoji proposals to the Unicode Consortium.

275M

Nov 14, 2024, 8:55 AM PST

& f @ 48 Comments (48 New)

monthly actives

& more than 1M sign-ups per day

Which is a significant momentum shift.

For comparison, it took Threads 9 months to go from 100 million MAU
to 175 million, at a growth rate of 8.3 million additional users per month.
It's now added 100 million more actives in just three months, more than

tripling that early growth rate.

Via Social Media Today and The Verge SparkToro



https://www.socialmediatoday.com/news/threads-reaches-275-million-users/731572/
https://www.theverge.com/2024/11/14/24296490/meta-threads-15-million-adam-mosseri-bluesky

Verdict: Mixed

Organic reach keeps falling. Total potential
reach is higher, but only Threads, Reddit,
Bluesky, & Pinterest are growing fast enough
to outweligh competitive volume.

SparklToro



Side note;
There is One Channel Where
Fallen Off a CIiff



Email Open and Click Rates (2005-2024)....c..- socket Labs, £psilon,

Sender, GetResponse, & Mailchimp
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Theotry #3

LLMs are challenging Google's
search market share



% of users visiting major Al platforms
January — November 2024

@ ChatGPT Userbase % ‘ Perplexity Userbase % Claude Userbase % @ Copilot Userbase % @) Gemini Userbase %
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of Datos’ panel visited
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Growth in Perplexity's share of desktop search traffic*
relative to Aug 2023

Aug 2023-Aug 2024
600%

500%
400%
300%

200%
6x growth

relative traffic growth

100%

0%
Oct 2023 Jan 2024 Apr 2024 Jul 2024

Note: *famong the traditional, social, retail and Al search platforms studied. Read as “Perplexity’s
share of desktop search traffic has increased 6x in August 2024 compared to August 2023.”

Source: Datos, a Semrush CompanySource: Datos, A Semrush Company

* Datos

® A Semrush Company



ChatGPT and Competitors

Monthly Active Users, Android, Worldwide
150.0M
100.0M
50.0M
O'OK'L’L'B'b'b'b'b’b'b’b’bi'bzz;sfu—:":ummuuu
QL AQL” QL AGE? AGE? ATE” aTE AT 4G AQE QL AL QL ABE” AQE AQF AQF AQF aQF AL QL AQF AQF
Qo Q'oef'?' 30“?'(( e° 7\4\'&‘% po 'L\;\a*&m 3007' 30\7' P.ocbq'%e?’" 00‘7"\0" Q'oeffq' 50“1@‘01\3@‘1 p ’L\;\a‘i?’ 3&"1' 3\5\'2' N)QQ'%QQ(L

@ ChatGPT @ Bing @ Microsoft CoPilot @ Character Al @ Perplexity

Q) similarweb SparkToro



Webpage visits per month per desktop user, Al sites only
August 2023-August 2024

. ChatGPT . Claude Perplexity . Gemini

20

/\ 16.51
15 k\’_

— =

10

Oct 2023 Jan 2024 Apr 2024 Jul 2024

Note: We removed Copilot from the graph due to a significant drop in traffic. The user subset is now too small to draw meaningful
conclusions. This decline is likely because Microsoft has integrated Copilot into their services, including Bing.com/chat.

Source: Datos, A Semrush Company

+24%
+45%
+45%

+295%

* Datos

A Semrush Company



Percentage of US active search users who

also use Al platforms
May 2023 vs. August 2024

~ % using Al services in

% using Al services ~ May 2024 (16.4%)

in May 2023 (14.6%)

® % using Al services in
August 2024 (17.1%)

% using only traditional search
engines in August 2024 (82.9%)

99.8%

of LLM tool users also

Note: Analysis is based on a cohort of active traditional s used traditional search
also visited an Al chatbot website (ChatGPT, Claude, Cop engines iN Aug ust 2024
Source: Datos: A Semrush Company

o, Google or Yahoo!) who

* Datos
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TECH / AI / OPENAI

ChatGPT now has over 300 million
weekly users

/ During the NYT’s DealBook
Summit, OpenAl CEO Sam Altman
said users send over 1 billion
messages per day to ChatGPT.

by Emma Roth
Dec 4, 2024, 8:39 AM PST
0

& ¥ @ i  Comment (1 New)

Image: The Verge

Source: The Verge



https://www.theverge.com/2024/12/4/24313097/chatgpt-300-million-weekly-users

Search Enuine Laml S0~ PPCv Platforms v Guides~ Tools Resources v SMX ~  Newsletter

Search Engine Land » SEO » Google now sees more than 5 trillion searches per year

(00gle now sees more than 5 trillion searches
per year

We still don't know exactly how many more than 5 trillion queries Google
processes annually. Google last claimed at least 2 trillion in 2016.

Danny Goodwin on March 3, 2025 at 3:28 pm | Reading time: 3 minutes

n u H Chat with SearchBot

Google processes more than 5 trillion searches per year. This is the first time Google has publicly
shared such a figure since 2016, when the company confirmed it was handling “more than 2 trillion”
queries annually.

Source: SearchEnginelLand



https://searchengineland.com/google-5-trillion-searches-per-year-452928

< Semrush | SEO Marketing News&Research Product > .
There’s no ‘right’ type of conversation

News & Research / Industry News According to Semrush analysis, the median number of messages in a ChatGPT conversation is three,

meaning that more than half (59%) of users had conversations involving three messages or less.
However, when looking at the average number of messages in a conversation, this number increased to

I t‘ t' C h tG PT eight—indicating the presence of longer interactions, especially in cases where users ask for further
nves Ig a I n g a clarification or examples about the same topic. The longest conversation in our sample contained 692
messages—all of which related to one topic: understanding a financial risk management method for

Sea rCh: I nSig hts from 8 o calculating potential losses.
Million Clickstream

Records Search Intent
Brenna Kelly Feb 03,2025 12 min read On ChatG PT

Contributor: Luke Harsel

@ |nformational

e Create image
@ Navigational

e Make a plan @ Commercial

R Transactional
e Surprise me

Unknown

e Summarize text
e Get advice
e Help me write
e Brainstorm
e Analyze images

semrush.com / US clickstream data from October and November 2024 <) SEMRUSH

Source; SEMrush


https://www.semrush.com/blog/chatgpt-search-insights/

Breaking down the number of searches received by

. ChatGPT

1 Billion Messages/Day

Average of 8 messages/prompt

30% of prompts have search-like intent

37.5M “searches” per day




Breaking down the number of searches received by

Google

5+ Trillion searches/year

365 days/year

14 Billion searches/day



Global Number of Searches/Day (or LLM search equivalents) 2024

16.08B -
14.08 14,000,000,000
12.0B -
10.08 °
Google receives ~373X

808 - as many searches as

ChatGPT
o8 (as of Dec. 2024)
408
208

613,490,126
0.0 e ol oL 108,719,769 37,500,000
Google b Bing yahoo!/ DuckDuckGo ChatGPT
spark‘roro Sources: Google, YouTube, & OpenAl public statements, Statcounter, Datos, and Semrush for additional market share estimates



Global Market Share of Selected Search Platforms, 2024
YCIhOO.’ DuckDuckGo,

e . ChatGPT

Google

c statcounter

@
c.\o Datos Sources: Google, YouTube, & OpenAl public statements, Statcounter, Datos, and Semrush for additional market share estimates spark‘ror@
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Growth of Google Searches 2023-2024
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Verdict: Muth

Google grew faster in 2024 than in 2023
or 2022. They get 373X as many
searches as Google. LLMs aren't putting
a dent In traditional search yet.



Theory #4

Clicks are dying.
No one sends traffic anymore.



Noes Anyone
Still Send Clicks?



The Web's Largest Traffic Referrers Jan. 2024

Linked [
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®
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These 22 Sites Send the Most Traffic to the Web's Long

Tai'()an 2023-)an 2024 | Source: Datos' US Clickstream Panel)
0% 0% 20% 30% 0% S0% 60% T0%

Google.com AN

Bing & MS Sites
Facebook.com
Reddit.com
YouTube.com
DuckDuckGo
Yahoo.com
Twitter Sites
Cisco Duo & Okta
Linkedin.com 0% % Datos
Amazon.com 0.4 SparkToro

Instagram.com D4
Instructure.com jJoam
Pinmterest Sites axn%
Github Sites 0.19%
Discord Sites 024N
Wikipedia.org 0.

Twitchay Q1™
MSN.com 0.16%
Fandom.com 0.11%
eBay.com 0.20%

OpenAlcom n.a0%




Referrals to the Top 170 Sites vs. the Long

Tail (by percent of all referral traffic sent Jan 23-Jan 24 | Source: Datos' Clickstream Panel)
® Referrals to the Top 170 m Referrals to the Long Tail

Unfortunately, the top sites are winning

an ever greater share of all referral traffic. % Datos
SparkToro

NOTE: Total referral traffic from the 170 sites studied rose 0.103% over this period

Jan 2023 Mar 2023 Apr 2023 May 2023 Jun 2023 Jul 2023 Aug 2023 Sep 2023 Oct 2023 Nov 2023 Dwuc 2023 Jam 2024




The Web's Largest Traffic Referrers Jan. 2024

Linked[ 75% of all traffic referrals
amazon come from search

@

Q _ 14% come from social

yahoo/
i 11% Is everyone else

 reddit |
facebook —-

© YouTube

B8 Microsoft
&

> Bing

°
% DatOS ** Sites with a single owner that pass referrals via multiple entities have™® Pvimg.com, and T.co; Live.com, Bing.com, MicrosoftOnline.com, Office.com, and Office365.com; etc.) SparkTOI'O



LLM usage starts and ends on the L

Source: SimilarWeb

Outgoing Traffic & _ chetgptcom
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Science and Education > Education
Computers Electronics and Technology > ...
Unknown

Science and Education > Science and Edu...

#463

#9

#160

#20

#62,409

#39

#378

0.23%

0.23%

0.18%

0.17%

0.16%

0.16%

0.15%

0.14%

0.14%

0.13%

0.13%

I

Outgoing Traffic

20

21

22

23

24

25

26

27

Domain (55)

google.com (116)
google.co.id (5)
google.com.br (3)

google.co.in (4)

+ gemini.google.com
o

Industry

Computers Electronics and Technology > ..

Computers Electronics and Technology > ...

Computers Electronics and Technology >

Computers Electronics and Technology >

Gemini:

~0.01%

Global Rank

#1

#771

#92

#147

Traffic Share &

99.73% me——

0.04% 1

0.03% v

of sessions end with a
click to the open web.

®

)

@

@

@

@

@

@

(4]

google.com.au (4)
google.co.il (2)
google.it

google com.ua (2)
google.com.do
google.ru
google.com.ec (2)
books.google.com.qa
google.com.tw (2)
books.google.co.ve

google.com.eg (3)

Computers Electronics and Technology >

Computers Electronics and Technology >

Computers Electronics and Technology > ...

Computers Electronics and Technology >

Computers Electronics and Technology >

Computers Electronics and Technology > ..

Computers Electronics and Technology > ...

Science and Education > Science and Edu

Computers Electronics and Technology >

Science and Education > Education

Computers Electronics and Technology >

#591

#3,107

#99

#1,259

#16,040

#279

#7,887

#362

#3,357

<0.01% 1

<0.01% 1

<0.01% 1

<0.01% 1

<0.01% |

<0.01% 1

<0.01% 1

<0.01% 1

<0.01% 1

<0.01% 1

<0.01% |


https://similarweb.com/

muess Wihat?

If we want clicks, we gotta
look at Google.




In 2024, what happens after Americans search

Google?

0 0 0
41.5% Paid ads appear on ~20% of .'|./0 21.4%
One or more e NN B o Kes - AL ning. Another

| clicks... | (When PPC ads are present).  jusiiiis search. |
(t ’ )

Y T CoogIes an tap)
ol ' 58.5%
g p Backsplash ® o

70 50/ https:/mww.thespruce.com > Cleaning > Kitchen Cleaning
L4 o This Is Best Way to Clean Your Dirty Ki
eaning solution of dish soap and water.

a “Zero-Click Searches”

(to unpaid, organic results) ey e bk korand ot

(y ) Videos
28.5% \
y e How To Clean Your Backsplash!

(to YouTube, Maps, Images,
News, or another Google

property)

That means...

For every 1,000 US Google
1%° LR e searches, 360 clicks go to the

roopaned “ | open web.

YouTube - GoCleanCo
B Aug 18,2023

ide range of products like toilet brushes, cleaning wipes & more. Order now!

[ ]
Source: clickstream panel i\O Datos The full report is here, assembled & analyzedspa rkToro

mmmmmmmmmmmmmmm

provided by by



https://sparktoro.com/blog/2024-zero-click-search-study-for-every-1000-us-google-searches-only-374-clicks-go-to-the-open-web-in-the-eu-its-360/

In 2024, what happens after Europeans search

Google ?

-(.
)

The EU has more regulation around
o) 0 ")
40.3% Google’s self-preferencing, but this 4% 22.3%

A click... only affects referrals a tiny bit. ing. Another
(to one of the 3 options session ends)
\ below) search. |
Y Fatto in casa da Benedetta Y (hLoogies all tab]
74‘6% g m;;oane nel pL;Iire la cucina & la costanza, caricare la lav. 59 .7%
(tO unpaid, organic results) pis#f) dopo ogni pasto e iniziare ogni mattina svuotando la ..

“Zero-Click Searches”

24% =~ COSA USO PER PULIRE LA CUCINA || PULIZIE That
at means...
(to YouTube, Maps, Images, f’g“eTn“ZZz's’*”ge'a Di Trani
News, or another Google R For eve ry 'I,OOO EU Goog le
oper] x searches, 374 clicks go to the
0/ %
1.4% open web.

(to a paid ad)

Source: clickstream panel 2\5 Datos * When paid ads are present, ad CTR is ~7% in the EU Assembled & analyzed tSparkTor'i
provided by A Semrush Company



Clicks/Google Search 2024 EU vS. US ....op and mobile web* | January-May 2024)

o Clicks per search are relatively stable

A Teb o A May
| LN

Azt

0.6

0.4

Clicks/Google Search

0.2 -

0
EU Mobile EU Desktop US Mobile US Desktop

NOTE: For searches with at least one click, multiple clicks to different results are common, hence zero-click searches are ~60% of searches despite ~0.7 clicks/search

Source: clickstream panel . ° Datos Assembled & analyzed ESParkTor"
prOVided by A semrus| h Company



Zero-Click Searches in the European Union vs. United States

(measuring all searches in Google performed by the panel’'s mobile* and desktop devices, January-May 2024)

EU Google Search CTR obike & desktop US Google Search CTR . .vile & desktop

weighted avg) weighted avg)

- - I

Unfortunately, this was done before the Al
Overview rollout in July/August...

P

* Study panel includes desktop & mobile browser searches only; zero-click searches may be higher in Google Assistant/Google Search App queries

Source: clickstream panel ?\5 Datos Assembled & analyzed tSParkToro
providedby = ¥ AsemrushCompany



Theotry #5

It's time to start building on rented land.
(I.e. do content marketing on properties you don't control)

SparklToro



Rand Fishkin (follow @randderuiter on Threads) ¢

462K followers over 16 years... Then EImo comes along...
That's what | get for building on “rented land.”

'

Rand Fishkin (follow @randderuiter on Threads) @

s ' pretty salty

ownership. Follow ' and ter insteadr

B about this.
" %

.

@ Rand Fishkin (follow @randderuiter on Thre:z &
9@ Best way to sell something - don't sell anything. Earn the awareness,
respect, & trust of those who might buy.

@ Rand Fishkin (follow @randderuiter on Threads) &
4 Big Questions, 40 Charts, 4 Strategic Takeaways:



Rand Fishkin - You
Cofounder of SparkToro & Snackbar Studio. Author of Lost & Founder. Feminist. ...

3d-®

Classic content process ¢ Research SEO keywords, create stuff that serves those
searchers

Recent content process ¢ Research KWs, use LL

Video performance @

13,480 120h Tm

Video Views Watch time

asisted suff that srves searchers This is building on LinkedIn’s “rented

What Content Should | Create?

4\
—~— _‘, 5
) For whom?

’-' 'Ih 3 i | : What do they care about?
It has far greater potential
reach than our website

}
i

€U0 Jorge Soto and 516 others 66 comments - 26 reposts

Reactions

g\‘? Qo’ fgv Yo ’&o@&oa o
& Comment I:’_j Repost 1 Send

& 33,969 impressions View analytics

But, we can do better (because audinc inteet Ia n d .” | t m I g h t g O away a ny d ay’ b u t o 517 =

66 =

Reposts 26 =

And we're reaching exactly
the right audience.

Video viewer dema

Job titles ~

Marketing Specialist - 16.8%

Founder - 12%

Online Marketing Manager - 11.3%

Advertising Specialist - 5.8%

Executive Director - 4.8%

SparkToro



= D&E - sparktoro X Q $ Q %}
Hew Sepor kTors  Works ‘ All From your search  From SparkToro PS>

@ ) 2025 MAZDA CX-70 :

The All-New MAZDA CX-70: Crafted
To Move Every Part Of You. Sign Up
For Updates

Sponsored - Mazda USA

Learn more [/}

How To Build A Media List Like :
A Pro Using Audience...

Prezly

113 views - 3 months ago

@ Rand Fishkin (follow @randderuiter on Threads)
How SparkToro Works O

SparkToro
1.78K

£\ Subscribed 75 96 The problem is not content creation.

Google the protlem with cotert marketing is < | 4
6,643 views Sep 8, 2020
Learn how the audience intelligence tool SparkToro works.

Al Overvien

Content marke

ny challenges, including

Transcript o T eveutvsony 3o et Cr
Follow along using the transcript. A
- 1 Sovy WA |
[ :
Show transcript I
i
SparkToro

" Generating content consistently

1.78K subscribers
Unfortunately, for 60% of marketers, doing so is the biggest content

marketing challenge that they face. One of the main reasons content is

produced erratically is that the majority of businesses don't have any

documented content strategy in place.

WLEEARAAREEL 44
3:11 FARRNRNRANRRRERE g0 o
N aas L T

[ R Yy 10 content marketing challenges and how to overcome them

« Thread

L)

W randderuiter

"Hey Rand, can you guys crawl all the LinkedIn profiles of people with 'VP Engineering' in
their title and tell me what their interests are?”

Me: "WHAT?! That's crazy hard. No way."

@caseyhenry: "Actually, | did that. Here you go §*
2 [in L] B s o l’

i
)

FPrepe min Pmb Gt Seos Couses | Podecs | Giegm | Gomsame  Seeen | Al

O this pae

M
zl;m;n’

0 Appants

These are all rented land.

SparklToro



Google

%)

who sends traffic on the web X

{=

Al Images News Videos Shopping Web Forums : More

< Al Overview

On the web, the primary entity that sends the most traffic is Google Search;
when people search for information on Google, they often click through to
links on other websites, effectively "sending traffic" to those sites, making
Google the dominant source of web traffic for most websites. ¢

Key points about web traffic sources:

« Search engines like Google: The biggest driver of web traffic, as most users
access websites through search results. ¢

. CSarial media niaarme: Qitac lil Earals 1

Show more Vv

Search engines are meant to send out traffic,
and they do, though (perhaps surprisingly)
Bing and Yahoo are far less generous toward bt
the Long Tail of the web than Google or
DuckDuckGo. ar 11, 2024

Most Traffic to

SparkToro
hitps:/isparktoro.com > blog > who-sends-traffic-on-the... $

Who Sends Traffic on the Web and How Much ... - SparkToro

Tools

Learn more

Who Sends Traffic on the Web and How Much ... -
SparkToro

Mar 11, 2024 — Google's dominance is clear. Microsoft's sites,
Facebook, YouTube, Reddit, DuckDuckGo, Yahoo!, and...

S SparkToro

Google Search sends more traffic to the open web
every year

I'd argue this is

rented land, too.

Toro



The Web's Largest Traffic Referrers Jan. 2024

Linked[ 75% of all traffic referrals
amazon come from search

@

Q _ 14% come from social

yahoo/
i 11% Is everyone else

 reddit |
facebook —-

© YouTube

B8 Microsoft
&

> Bing

°
% DatOS ** Sites with a single owner that pass referrals via multiple entities have™® Pvimg.com, and T.co; Live.com, Bing.com, MicrosoftOnline.com, Office.com, and Office365.com; etc.) SparkTOI'O



But That's Not

Where People Spend Time...



Share of Trarric Among the 1Top 170 Largest Trafric-

Refeinganesin VS

Social, news,
productivity, and video
are where people
consume content and

Search may send ' discover brands.
the clicks, but it’s
only the 5t
most-trafficked
category overall.

Video & Audio
10.23%

(emall, Siack, Office, LLMs, etc.)

Ecommerce

Xy Datos 1.36% SparkToro

News



e theeverywhereist & °h

I'm not sure what the future of this platform is. | like it here, | worked hard to build up an
audience here, but | realize that a lot of folks are leaving, and | really need to go where
people are because that's how it works as a writer these days.

Anyway, I'll still be here, but I'm also on Bluesky. If you're there, please find me and say
hi. (Link in next thread because ... this platform. Sigh.)

e o B w | think more of us will need to be
oot like Geraldine and follow our
audiences wherever they go.

e theeverywhereist & 2h
This is me over there, with the greatest banner image ever:

bsky.app/profi...

el r
DsSKy.app

Geraldine (@everywhereist.bsky.social)



Verdict: Depends

If you care about influencing an audience,
traffic doesn’t work: build on rented land. But,
If you need traffic, search is what you've got.

SparkToro



Theotry #6

Buyer journeys don't work the way
they used to.



Rand's Thesis

For 20yrs, most organic buyer journeys* looked like this:

Google

©. health insurance washington X

-(-
%)

Google Search I'm Feeling Lucky

Search

* Simplified for message clarity

{=

health insurance washington X

Premera Blue Cross
hitps:/iwww.premera.com

Premera Blue Cross: Home

At Premera, our goal is to make healthcare simpler and easier. We proudly provide heailth
plans for individuals, families, and many leading Northwest ...
Contact Us - Careers - Provider Home - Sign in

Northwest Health Law Advocates
https://nohla.org » information-analysis » individual-he...

Individual Health Insurance for Washington State Residents

This page provides information about applying for and comparing individual insurance plans
in Washington. including through the state's official health plan ...

(o)

.

Compare

PREMERA |

Welcome to Washington Healthplanfinder

To get started, give us a few details about yourself.

When you sign up for a Premera plan through Washington Healthplanfinder, you may be eligible for financial help that lowers the cost of insurance.

Select the plan year:

o “

Basic Information

PRIMARY APPLICANT

Zip* County *
E.g.98203 Select an option
Date of Birth * @ Sex Assigned at Birth * @
E.g. 01/20/1980 Male

Convert

SparkToro



And search-assisted journeys* looked like this:

N nerdwallel  creditcards Banking Home Loans Insurance Personal finance Investing Small busine|

) Premera Blue Cross o
& Juyn-Q

Discover how Medicare + You is Better Together with Premera Blue Cross. PRE M E RA [
M > INSURANCE > MEDICARE >  MEDICARE OPEN ENROLLMENT 2024-2025: WHAT .. Now rated 4 Stars for excellence.

BLUE CROSS

Advertiser disclosure

Medicare Open Enrollment
2024-2025: What You Need to

Google Sensted

Medicare open enrollment runs from Oct. 15 to Dec. 7 — a time for people with Medicare to

Welcome to Washington Healthplanfinder

To get started, give us a few details about yourself.

When you sign up for a Premera plan through Washington Healthplanfinder, you may be eligible for financial help that I

Select the plan year:

o

O, health insurance washington X $y @ change or join plans.
Google Search I'm Feeling Lucky Basic Information
PRIMARY APPLICANT
Zip * q

E.g. 98203

Date of Birth * @

L3
PREMERAMEDICARE.COM E.g. 01/20/1980
FREE MEDICARE ENROLLMENT KIT _
Many, or all, of the products featured on this page are from our advertising partners who compensate us when you take Find the plan that’s right for you

certain actions on our website or click to take an action on their website. However, this does not influence our evaluations.
Our opinions are our own. Here is a list of our partners and here's how we make money.

Search Relevant Targeted  Conversion
behavior ads

* Also simplified SparkToro



Executives locked
in @ mindset of how
digital marketing
should work

“We used to waste half of our
marketing dollars. Now, thanks to
digital attribution, we know
exactly what to spend where.”

SparkToro



Y=

According to these guys |

W marketers should...

Invest in and Measure with

Performance Ads — Platform-reported ROAS
Content Marketing — Visit-assisted conversions

Organic Search —» Search traffic conversions

Organic Social— Social traffic conversions

Sparkloro



Ramnd's Theory of Wel
Jourmeys

In 2024, Google is mostly navigation and information.
And buyer journeys look more like this:

Social media, YouTube, podcasts
News sites, email newsletters, webinars

Consume

Still mostly Google/Bing
Sea rCh But some social and LLMs, too

A lot of Reddit
And plenty of private messaging

Compare

Often on the company’s site
But also 3" parties (Amazon, Steam, Etsy, FB Marketplace, etc.)

Convert

SparkToro



How the %A&# are you gonna
figure that out Rand?!



We can’t use methodologies like this:

WHAT WE DID

STUDY METHODOLOGY

We took 118 million random keywords
provided by Ahrefs from their database. Their
database contains a wide range of keywords
(“keyword” 1s used to mean one or more words
in a search query). This includes extremely
popular keywords all the way down to those

with as little as 5 searches per month.

From the one million results, we looked at the
top ten ranking URLs for each keyword (11.8

million total).

The Research Data

This time | curated a database of 251 well-known US brands across 15
industry verticals. The research data is here if you are interested.

| then expanded this list to 2,900 keywords in total by creating categories for
different types of keyword across each vertical.

| manually curated the list to try and ensure that | had good coverage across
all verticals and types of keyword. If there are any mistakes in the
classification of the keywords, then it is entirely my fault!

Whilst, 2,900 gives me a reasonable sample size to analyse, it may not be
truly representative of every single category and | didn't feel | had enough
data to undertake cross analysis of Tags and Categories. So, please bear this
in mind when considering the results - although from eyeballing hundreds of
these SERP results, you can definitely get a feel for the patterns of SERP

results which are returned for similar types of queries.

SparkToro



https://www.authoritas.com/blog/research-study-the-impact-of-google-sge-on-brands
https://www.authoritas.com/blog/research-study-the-impact-of-google-sge-on-brands
https://backlinko.com/app/uploads/2020/03/search-engine-ranking-study-methods.pdf
https://backlinko.com/app/uploads/2020/03/search-engine-ranking-study-methods.pdf
https://backlinko.com/app/uploads/2020/03/search-engine-ranking-study-methods.pdf

Step 1 Ask Datos for every Google search from every US
device in their panel over the last 21 months

Step 1b OK... They're not gonna give me that (for lots of
good privacy reasons,).

Step 1c Buttheydid give me:
- All KWs w/ 100+ searches in those 21 months

- From ~130K active US devices (mobile & desktop)
- Treat multiple searches/day from a single device
(for the same KW) as 1 search



Step 2 Takeevery keyword and manually classify it into
the following buckets:

Brand vs. Generic

Navigational vs. Informational vs.
Commercial vs. Transactional

Categories:
Vehicles vs. Lifestyle vs. Travel & Tourism, etc.

Volume Buckets



Step 3 Seeifan LLM's API calls can accurately classity
these keywords:

Rand Fishkin <rand@sparktoro.com> Oct 5, 2024, 10:34 AM % —
to [ NG -

Quick follow-up for anyone who might want to do this in the future.

GPT for Sheets CAN DO IT! This process reached 96% accuracy against my by-hand classification.

The key is using more specific language in the classification, not the pfemagt. After a lot of trial and error and reading about prompt engineering for such tasks,
here's what | used:

Classify the search query based on the user's intent

« Seeking information about a topic

« Navigating to a particular website 96% Accu ra cy!

« Seeking information about a commercial product or service
Intending to purchase a particular product or service"

Even more impressive, this was done with GPT4o0-Mini, which means the cost to run millions of terms will be far, far cheaper 2

| was also able to build similarly accurate prompts for:

1. Local vs. non-local intent
2. Category classification (Arts & Entertainment vs. Reference Materials vs. E-Commerce & Shopping, etc.)
3. Brand vs. Generic/Unbranded

Next step is running these across the millions of keywords people in Datos' panel have searched for in the last 18 months. And since I've got the number of
devices that performed each search, | can then weight by unique user query volume and produce some real stats around how much people search Google for
any of these different things... Planning to have that data ready for my talk at BrightonSEO San Diego.

Rand Fishkin

SparkToro

SparkToro



B Google Search |Category Classification Branded vs. Unbrand¢Local vs. Agnostic Nav Info Comm Trans BrandBrd Sum Generic Gen Sum Non L<NonLoc Local

Arts & Entertainment, Business and If the search query Analyze each

Consumer Services, Community Society includes a brand Google query for the

Religion and Relationships, Computers and name, company name, searcher's intent. If

Technology, Ecommerce & Shopping, trademark, or intent to it's likely that they

Finance, Food and Drink, Gambling, Games, visit a specific website, seek a nearby

Health, Heavy Industry and Engineering, classify as "Brand." If business,

Hobbies and Leisure, Home and Garden, Jobs the query seeks organization,

2 and Career, Law and Government, Lifestyle,  generic information destination, or

k220 when did the wietr Science and Education Generic No Local Intent 0 1 0 0 0 0 1 419 1 419 0
birch aquarium |Science and Education Brand Local Intent 0 1 0 0 1 419 0 0 0 0 1
jeremy corbell  |Arts & Entertainment Brand No Local Intent 0 1 0 0 1 419 0 0 1 419 0
i rL%] truism Reference Materials Generic No Local Intent 0 1 0 0 0 0 1 419 1 419 0
EEEFZYY b-21 raider Heavy Industry and Engineering Brand No Local Intent 0 0 1 0 1 419 0 0 1 419 0
REEZ2Y sports today Sports Generic No Local Intent 0 1 0 0 0 1 1 0
EEEPZT cb radio Hobbies and Leisure Generic No Local Intent 0 0 1 0 0 1 1 0

running LLM calls

EEEFES wanderingvoyeur | Lifestyle Brand No Local Intent 1 0 0 0 1 0 1 0
REEPIF] spirit check in | Travel and Tourism Generic No Local Intent 0 1 0 0 0 0 1 419 1 419 0
harkonnen Arts & Entertainment Generic No Local Intent 0 1 0 0 0 0 1 419 1 419 0
hennepin county |Law and Government Generic No Local Intent 0 1 0 0 0 0 1 419 1 419 0
EEEM)] stewart rhodes  |Law and Government Brand No Local Intent 0 1 0 0 1 419 0 0 1 419 0
REEPIR] sophia rose stalldArts & Entertainment Brand No Local Intent 0 1 0 0 1 419 0 0 1 419 0
bike rack Home and Garden Generic No Local Intent 0 0 1 0 0 0 1 419 1 419 0
EEEALR] soul food near méFood and Drink Generic Local Intent 0 0 1 0 0 0 1 419 0 0 1
R watch directy Ecommerce & Shopping Brand No Local Intent 0 0 1 0 1 419 0 0 1 419 0
119265 JGERlE] Science and Education Generic No Local Intent 0 1 0 0 0 0 1 419 1 419 0
REEFEd grunt Hobbies and Leisure Generic No Local Intent 0 1 0 0 0 0 1 419 1 419 0
destiny 2 news |News & Media Publishers Generic No Local Intent 0 1 0 0 0 0 1 419 1 419 0
EREFLT] andy biggs News & Media Publishers Generic No Local Intent 0 1 0 0 0 0 1 419 1 419 0
REEFEE] robotyne Computers and Technology Generic No Local Intent 1 0 0 0 0 0 1 419 1 419 0
tottenham hotspt Sports Brand Local Intent 0 1 0 0 1 419 0 0 0 0 1
g8 k7440 pijja palace Food and Drink Brand Local Intent 0 0 1 0 1 419 0 0 0 0 1
EEEFIA shrek is love shreArts & Entertainment Generic No Local Intent 0 1 0 0 0 0 1 419 1 419 0
myscripps Health Brand No Local Intent 1 0 0 0 1 419 0 0 1 419 0
EEERIZY nancy travis Arts & Entertainment Generic No Local Intent 0 1 0 0 0 0 1 419 1 419 0
(k24 scholarcy Science and Education Brand No Local Intent 0 1 0 0 1 419 0 0 1 419 0
EEEF psalm 34 Community Society Religion and Relationships Generic No Local Intent 0 1 0 0 0 0 1 419 1 419 0
119277 iR CEN Games Generic No Local Intent 0 1 0 0 0 0 1 419 1 419 0
pitboss Gambling Brand No Local Intent 0 0 1 0 1 419 0 0 1 419 0
EEEVAE] paige lorenze Lifestyle Brand No Local Intent 0 1 0 0 1 419 0 0 1 419 0
EEEZED] rentler Ecommerce & Shopping Brand No Local Intent dl 0 0 1 419 0 0 1 419 0 S parkT(' ro
band camp Arts & Entertainment Generic No Local Intent 0 1 0 0 0 0 1 419 1 419 0



But, finally, we can answer...




E.G. Branded vs. Generic Searches

Yahoo Fantasy Football
Fantasy Football

Darn Tough Socks

Socks

Navy Federal Credit Union
Credit Union

Rick Steves

Flights to Italy

15,823
5,040
2,584
2,074
3,502
3,126
1,277
216

SparkToro



What % of US Google Searches are for Brands?

Branded vs. Generic Google
Keywords (as a % of all keywords)

Branded vs. Generic Google
Searches (by % of total search volume)

Assembled & analyzed tSparkToruQ



of Google Searches are for




E.G. Navigational vs. Informational vs. Commercial
vs. Transactional Searches

TikTok 352,334

CarlJung 3,240

Verizon Business 2,124

Pho Near Me 3,041
Quotex Login 238
Obviously Synonym 239
BIC Camera 285
Ahegao Hoodie 285

SparkToro



What is Google’s Distribution of Search Intent?

Search Intent by Volume of Keywords Search Intent by Volume of Queries

®



of Google Searches are




What Topics Do People Search Google For Most?

Adult, Home and Garden,
Arts & Entertainment, Jobs and Career,
Business and Consumer Services, Law and Government,
Community Society and Relationships, Lifestyle,

Computers and Technology, News & Media Publishers,
Ecommerce & Shopping, Pets and Animals,
Finance, Reference Materials,
Food and Drink, Science and Education,
Gambling, Soclal Media,

Games, Health, Sports,

Heavy Industry and Engineering, Travel and Tourism,
Hobbies and Leisure, Vehicles

SparkToro



Topical Distribution of Google Search Keywords

Arts & Entertainment

Y S S S S—
Computers & Technology
GCames 8.43%

Sclence & Education

Hobbies & Lelsure

Sports

Sockety & Relationships

Health

Finance 3.95%

Ecommerce & Shopping

Lifestyle | 3.46%
3.05%

Reference Materials

Travel & Tourlam

Food & Drink

Adult

News & Medla

Law & Covernmeant

Business & Consumer Services
Home & Carden

Vehicles

Social Medla

Jobs & Career

Pets & Animals

Heavy Industry & Engineering
Gambling

256%

% Datos
SparkToro

0% 2% 4% 6% &% 10% 12% 14% W% 18%



Topical Distribution of Google Search Volume

Arts & Entertainment
Computers & Technology
Ecommerce & Shopping
Games

Sclence & Education
Sports

Finance

Social Media

Hobbiles & Lelsure

Adult

Lifestyle

Health

Travel & Tourlsm
Sockety & Relationships
Reference Materlals
Food & Drink

Nows & Media

Business & Consumer Services
Vehicles

Law & Covernment

~37% of Google’s search
topics are of little
commercial value
(outside of CPM ads)

1.28%

Home & Garden 0.95%
Jobs & Career &
%, Datos
Pets & Animals 0.74%
Gambling SparkToro

Heavy Industry & Engineering 030% .
0% 5% 10% 15% 20%




of Google Searches are

* By which | mean: Arts & Entertainment-related searches




Google

{=
fe)
jo,

how old is paul rudd X

Al Images News Videos Shopping Web Forums i More Tools

Paul Rudd / Age

55 years

April 6, 1969

People also search for

Will Ferrell XYR Jack Sullivan ,ﬁ Steve Care
57 years Rudd 62 years
18 years
People also ask

Who is Paul Rudd's wife?

Paul Stephen
theater at the
y ; 5
Why did Paul Rudd change his name? H Academy of Dramatic Arts before making his acting debut
in 1991. He received a star on the Hollywood Walk of Fame
= AERSEEEE e e e S Celebrity

What is Paul Rudd'spss

e FYI: “Paul Rudd” was in 0.002% of all &
Google searches performed by
wpesa Americans last year.

Paul Rudd Siblings: Mandi Rudd Arnold

W

Born. Paul Stephen Rudd. (1969-04-06) April 6, 1969 (age 55). Passaic, New Jersey, U.S. ;
Alma mater, University of Kansas - American Academy of Dramatic Arts.
Paul Rudd on screen and stage - List of awards and... - Shawnee Mission West High

SparkToro
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Since we have the data...
Wahnna see the distribution of
Google Keywords and Volume?



Distribution of 332 Million Google Searches over 20 Months,,...,,...

of 320K keywords searched >100X+ from Jan 23-Sep 24 by a panel of ~130K US desktop + mobile devices)
180k oM

® # of Keywords wy this Volume = Combined Volume of Searches in this Group

160k -

oM
7,857,291
1 150 query terms make up ~15% of all search demand
(Queries like: “YouTube, “Gmail,” “Amazon,” “Facebook,” “ChatGPT,” “Google
Translate,” “Netflix,” and other navigational searches dominate)
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Distribution of 332 Million Google Searches over 21

Momhsmnarysl: of 334K keywords searched >100X« from Jan 23.-Sep 24 by a panel of ~130K US desktop + moblle

devices)
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2 The top 100 queries have as much demand as the bottom 209,243 o
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Distribution of 332 Million Google Searches over 21

Monms(Analysis of 334K keywords searched >100X+ from Jan 23-Sep 24 by a panel of ~<130K US desktop +
mobile devices)
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Number of Query Terms

100K

oK

12.2%

Distribution of 27.3M Searches from Sept. 2024......... o105

Google query terms performed by ~130K US mobile & desktop devices in September 2024)

Single-search keywords represent 59% of all unique query terms

me of KWs

- Percent of Search Volume

— . 20%
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1.6%

(But these 613K keywords were only 2.2% of total search demand)
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Verdiel:
True(isth)

We can't go 10 years back in time to see what's
changed, but we can say that a massive amount of
Google is Navigational, Brand, Arts/Games/Edu, and
not of direct commercial value.

SparkToro



What does all this for




#1

Google.com e —— e S R
Bing & MS Sites NN 5.20% |
Facebook.com [N 336%
Reddit.com . 2 39%
YouTube.com - 215%
DuckDuckGo N 2.06%
Yahoo.com I 1.99%
Twitter Sites M 130%

Cisco Duo & Okta M 101%

A, Datos

0%

Linkedin.com § 0.62%
Amazon.com § 0.a8%
Instagram.com  §0.43%
Instructure.com J0.33%
Pinterest Sites  J 0.32%

Github Sites | 0.29%
Discord Sites | 024%
Wikipedia.org i 0.12%
Twitch.tv ] 0.27%
MSN.com ] 0.15%
Fandom.com | 0.12%
eBay.com l 0.10%

OpenAl.com | 0.10%

Not a lot of channel

diversity here.

Those who focus exclusively on traffic
acquisition are stuck with search.

SparkToro



Big divergence between organic traffic & revenue?

FYI: Traffic and revenue are not the same thing

Via Wil Reynolds at Seer Interactive



https://www.seerinteractive.com/insights/why-2020s-seo-kpis-wont-work-in-2024-in-a-genai-data-scarce-world

# Choosing channel investments based on
g referral data will make you Google’s fool

Financial GameSov/Edu Tr
5.26% 3.65% 1.

S

Audio

state Healtlsecurity

0.78% OdZ%n|

Google

(=

Q your brand

Leads to one of these... Guess

who gets credit in your analytics?

\ Almost everything that

happens in these categories...
Xy Datos 1-36% News SparkToro

earch
0.25%

Ecommerce



3 To win at social, you must embrace
zero-click content.

25%

21 28% 29 {0

20% -

Build on rented land >

15% -

drive traffic back to your site

10%

5%

249%
L29% 4 3w 169%

1O9% 105% 093% 086% 08I% OR% 0.77% 0£6% 051% 028% 0.23% Q.18% 0.15% 043% 0.10%
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Rand Fishkin (He/Him) « You
Cofounder of SparkToro & Snackbar Studio. Author of Lost & F...
1w« Edited + ®

Rand Fishkin (He/Him) « You Google created a monster through its reliance on domain & brand
Cofounder of SparkToro & Snackbar Studio. Author of Lost & F... authority_
de ® ...5ee more

NEW survey for marketing conference attendees: https://Inkd.in/gyHFrnbE
Trusted publications are being flipped by SEO-minded

In 2017, | ran a survey to 400 marketers asking about their conf¢ ...see more people with a taste for affiliate money
» Which of the following marketing conferences have you attended in the Which of the followng conference attriutes are hghly important to
ot 3 s chch i tht iy ” Step one: buy the site. Step two: fire staff. Step three: revamp the content

onetizable traffic from Google

ports blog Deadspin is now a gambling affiliate site?

ho, Deadspin was sold to a newly formed ghost digital media company that

o
~10X the reach with
PS writers before announcing it would start referring traffic to gambling sites.
zero-click content
e, but most people don't follow media news, so they're completely unaware,

you might think of a magazine you could find at any newsstand since 1972
But what If | told you that the physical production of its magazines stopped in 20197

Take the Survey!

The Money brand is now owned by Ad Practitioners LLC (recently rebranded as Money Group), a company
that profits from affiliate links and has developed an ad network

B} g short questions; <4mins n

You probably had no idea about this because Money.com looks just like it always has, and its About page
focuses on its long history while failing to disclose who is behind the site:

nts - 10 reposts

C@O samuel Lavoie and 51 others
Q v (5 Like & Compe

i 4,800 impressions

CRICO Bryan Kofsky and 872 others 112 comments - 70 reposts

f:’_] Repost 1 Send

Q v (5 Like & Comment ‘?J Repost 1Send

View analytics

al. 57,884 impressions View analytics



shuttering. Investment is drying up. And worsening economic conditions are threatening to crush to come back to, the least the networks should do is provide basic information on your audience's
creators and the tech infrastructure behind them."... See more behaviors and demographics.

—_—— ] But, no. The... See more

facebook
ice frequently talks about * finance

@ This one has no link.

Start Tour | Add Location |

[3) Page access

2
3D Mesaging st I
o
" N - e “

7 Uinked accounts

This one has a link.

@ Fan engagement tools

G Business Apps .
Location Otier  Countries
@ Nt ot

6 people that talk about finance engage most with these account:

) Meta Business Sute

& Export csv + Add to List* B Moderstion fssist

£ Pwid erdine events

= Nonprefit Manager

X,
u
e
B

I3 Stars

SPARKTORO.COM

The Creator Economy Is Far From Overblown - Spar
| came across Alex Kantrowitz's The Creator Economy Was

~10X the reach with
00 zero-click content

Total Insights

See more details about your post.

Total Insights

See more details about your post.

Post Impressions ) Pestreach @ Post Engagement )

Post Impressions ) Post reach @ Post Engagement )

444 439 29 3,888 3,880 353



To determine prioritization, research
where your audience pays attention:

Social Networks

These social networks are used more/less than the global average by & Export .csv
people with graphic designer in their profile :

Select All C Audience Affinity Cus Affinity v Affinity Change

@ Behance.net
Behance is the world's largest creative 53 .n +373.43%

network for showcasing and discovering
creative wo...

> Dr-?bg'ecorqg f e.g. If | wanted to reach
[ o > > @l graphic designers, I'd

E— take a close look at
B e e 12 +78.50% Behance, Dribbble, and

text app.

Threads

O Whatsapp com
tsApp enge' to stay in touch 55 32 +74_67%

d d r. WhatsApp is free
and ufl’

=0. Slack.com
Slack is a new way to communicate with o,
your team. It's faster, better organized, anc 18 n +68.62% SparkTOV 0

more ...



These are the websites people with graphic designer in their profile are
most likely to visit:

Select All « Affinity < Traffic

Abduzeedo.com 81 188K

Analyze Website Audience

o Aiga.org s 191K

Analyze Website Audience

Getting your content, ads,
g Core77.com | 73 S5y and brand on these sites
e 0 e BT TS ‘ might be more valuable

e e than trying to drive traffic
to your own.

o Creativemarket.com il | 47TM

Bring your creative projects to life with over 3
million unique fonts, graphics, themes, p...

Analyze Website Audience

db Designboom.com 70 1.1IM

est. 1999 designboom is the first and most
popular digital magazine for architecture &

des..
Analyze Website Audience

3 Designcrowd.com 68 602K SparkToro



(§ similarweb Products Customers Our Data  Pricing Resources (' Contact sales "‘jl | Login

Q ﬂ.abduzeedo.com VS. + Compare this site to l October 2024 ~ l E@ All traffic I Ry
A
: i - £ o 1 c " e
| abduzeedo.com Competitors & Similar Sites SimilarWeb's “competitors” is
Y Reveal abduzeedo.com top alternatives and find potential or emerging

competitors. fromupnorth.com is the website with the highest similarity score to an Ot h er g OOd Way to see Wh at
- abduzeedo.com. Find out why - Click here to Analyze all competitors - - f e~
22 i a web audience is visiting

® Site Affinity Monthly visits = Category Category rank
Competitors
® fromupnorth.com 100% e— 329 Arts & Entertainment > Visual Arts and Design #22,308
,Iq
behance.net 83% e— 40.6M Arts & Entertainment > Visual Arts and Design #3
# thedesigninspiratio.. 79% e 416K Arts & Entertainment > Visual Arts and Design #795
@ designinstruct.com 76% oo - Arts & Entertainment > Visual Arts and Design -
© paintable.cc 70% oo 57.4K Arts & Entertainment > Visual Arts and Design #409
‘ digita|decade_net 70% =33 -_— Arts & Entertainment > Visual Arts and Design -

Bl iamag_co 70% e 381.5K Arts & Entertainment > Visual Arts and Design H#78



/Pets & Animals/Pets/Dogs Top Domains

h 10 v o Excel & PDF &, Print

i - = - - - John Shehata « 1st

: e @ # i m & CEO, Founder of NewzDash, GDdash, News &... X
2 % Msn.com @ : ’ "~ View my blog
3 [ Yahoo.com :_a) 63 2 1d » ®
: . ) ; ’ Yesterday, | used our new tool, DiscoverPulse, to analyze
? il 2) S : Google Discover trends. DiscoverPulse - https://Inkd.in/
¢ B Newsweekcom = “ ; ewmJr9Ba - tracks popular and trending articles in real-
: P ethelptul com " 2 s time for real users.
s il infobae.com ; 1 s
5 I2 Paradepets com . s 1 While looking at the "dogs" category, | found
0 o thsridogs com 2 5 10 that YouTube.com is the most popular domain. This

Showing 1 to 10 of 150 entries

means that YouTube videos about dogs are getting the

most visibility in Google Discover.
/Pets & Animals/Pets

el John Shehata's DiscoverPulse looks - |
. . . . Knowing this, you can now:
Msaesamen | <€ 1T Might be a great solution, too! NS your YouTube video strategy: Are you creating

Google Discover's personalized nature mak:
performance. The score 1s based on article

with a score of “20" has roughly five times Jess traffic than the top performer. We use "Score” instead of metrics like “unique visits” or "page views” 1o ensure transparency and avoid misrepresenting the data. d Og X related co nte nt On YOUTU be? 'f nOt' you cou Id be
missing out on a major traffic source.
— - Analyze your competitors: See what kind of ...more
Rank Titie Google Discover Scare & Position irs
CUS 69 15 comments - 2 reposts
Pit bull in Mississippi gives birth to green puppy (%' 2024
4 R YouTube (Youtube.com) - /Pets & Animals/Pets/Dogs \GD Z & i 26 i Analyze Domain
| Finds Puppy 'g On a River Bank And Has To Step In | Cuddle Buddies 7 N , 2024-11-01 03:42:11
. 23
YouTube (Youtube.com) - /Pets & Animals/Pets/Dogs -




Industry
websites & blogs

Where is your
audience

' ? : G,
|nf|uenced. SOCIaI Ads l 2 oY {

(inner circle)

Ve Comparison Sites
SubReddits Social
Where do you Podcasts Feeds
allocate budget?
(outer circle)
Traditional
news Media
YouTube
ChatGPT, Perplexity, etc. Channels

Slack, FB, & WhatsApp
Groups

Google Search

SparkToro Keywords (unbranded)



Need to prove value to your boss/client?
Build a correlation dashboard.

Brand Interest 3-Month Trend (growth rate vs. prior 3 months)

Branded Search Volume (Google Search Console)

Total Visits from Search (Google Analytics)
Direct & Type-In Visits (Google Analytics)
Interest Avg for Brand (Google Trends)

Social Engagement 3-Month Trend (growth rate vs. prior 3 months)

Website Traffic

Subscribed Audience

Conversions

Tweet Impressions (from Twitter)

Profile Visits (from Twitter)

LinkedIn Post Impressions (from Linkedin)
LinkedIn Profile Views (from Linkedin)

3-Month Trend (growth rate vs. prior 3 months)
Total Sessions (from Google Analytics)

Total Unique Users (from Google Analytics)
Total Page Views (from Google Analytics)

3-Month Trend (growth rate vs. prior 3 months)
Newsletter Subscribers (from Mailchimp)
Email Opens + Clickthroughs (from Mailchimp)
Total Free Accounts (from Analytics)

Twitter Followers (from Followernwonk)

LinkedIn Followers (from Linkedin)

Webinar Attendees (from Crowdcast)

3-Month Trend (growth rate vs. prior 3 months)
New Free Accounts (from Analytics)
New Paid Subscribers (from Analytics)

The "Impossible to Measure"” Marketing Dashboard

7/2021 8/2021 9/2021 10/2021 11/2021 12/2021 01/2022 02/2022 03/2022 04/2022 05/2022
39.43% 26.91% 37.43% 34.15% 41.98% 41.13% 36.43% 55.67%
16.300 41,800 18,100 23,100 17.000 20,100 20,900 20,100 21,400 18,600 36,900
23,608 38,557 28,607 17 £88 é 2 g 624 .89
24008 33,197 33,524 45
14.25 19.75 6.50 2
[ ] [ ] [ ]
¥ e.g. For us, zero-click social content is
2,650,000 2,330,000 1,190,000 1,830 * * H H
e *strongly* correlated with signups
99,501 67.589 105,874 115 f H
over the following 2-6 weeks
2,810 3.239 3.239
84.
72.462 93.464 100,301 95,629 63,889 76,871 76,903 80,436 89.141 99,198 170,790
49532 65.411 69,707 71,599 47.083 59,557 53,565 53,423 60,202 69,826 132,899
253,167 357,112 315,915 263,578 191,628 221,174 253,844 298,687 331,900 314,854 453,938
37.32% 36.97% 30.61% 39.33% 35.56% 39.59% 34.90% 37.26%
30.857 32,505 34817 36.501 40.198 40,552 42257 44611 48204 51,656 53.881
20,983 21.453 21,935 27,376 25727 24331 30.848 28,551 34225 36,159 38,794
3,870 6.909 5,562 5,608 6.476 7,986 6,178 6,500 7.554 5,925 6,843
12090 12933 13182 13364 13956 14097 15147 15518 16329 16459 17833
5544 5930 6045 6128 6399 6464 6945 7116 7488 7547 8177
544 602 585 691 755 0 812 603 698 702 780
50.53% 51.76% 64.19% 51.19% 49.17% 54.53% 42.61% 48.28%
3870 6909 5562 5608 6476 7986 6178 6500 7554 5925 6843
179 184 189 179 176 206 229 216 234 181 177

How to build a hard-to-measure metrics dashboard

06/2022 07/2022
29.24% 25.83%
24500 18.500
24,329 20,744
35,041 41,937
39.00 31.25
36.36% 33.90%
1,100,000 1,210,000
133.000 136,000
161,530 159.684
3,675 3.675
58.59% 58.67%
92,287 91,618
62.649 65,370
299,256 280.376
34.25% 36.73%
56,770 60,410
42,010 47112
5314 4720
18704 20,500
8577 9.400
655 842
42.53% 44.04%
5314 4720
194 198

SparkToro


https://sparktoro.com/blog/how-to-measure-hard-to-measure-marketing-channels/

The future of Digital Marketing must be...

focused on influencing audiences in the
right places with the right message




Want to chat more? I'm @ on Bluesky,
or rand@sparktoro.com.



Theory #X

Growth in web use spiked during
Covid and flatlined ever since.



INTERNET USE TIMELINE

NUMBER OF INDIVIDUALS USING THE INTERNET OVER TIME (IN MILLIONS)

GLOBAL OVERVIEW
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NOTES ON DATA SOCIGI




Number of people using the Internet

Number of people who used the Internet in the last three months.

—— World
4 billion
Most of the recent growth
comes from Asia and Africa
3 billion
—— Asia
2 billion
1 billion
_— Europe
> 1~ North America
~ Africa
e L South America
— e
Os N— = —ggs—-——'—‘""l'/ . : Oceania
1990 1995 2000 2005 2010 2015 2020
Data source: International Telecommunication Union (via World Bank) OurWorldinData.org/internet | CC BY

SparkToro



Percentage of population using the internet in the United States from 2000 to 2024

110%

100% 97.1%

91.8%
90%

87.27% A
90% b 8 87%

750/0 740/0 74.7°/o 745 °/o
1% g9 7390047

80%

70%

60%

Percentage of population using the internet

49.08% o .
. The US had a spike In 2024 thanks to federal
43?% infrastructure investments in rural and impoverished areas
40%
QPQQ fz,@\ 09& m@% fz9°b‘ f&& 09& @6\ w@% Q?Qg fvé\g @\\ ,19'3’ 09@ 09\& ,19’\@ Q?Nb ‘L°<\ m@% fz9@ fz,&’Q fv°q> f&q’% ‘!9(9 09(!’“
Sources Additional Information: SparkToro

DataReportal; We Are Social; Meltwater; GWI United States: DataReportal; GWI; 2000 to 2024



INTERNET ADOPTION

INDIVIDUALS USING THE INTERNET AS A PERCENTAGE OF TOTAL POPULATION

= =2
= = 32 22 2 @ 2R 2 e
- ~S SRR SHE
o O o~ O o o~ o R X =
L = SN
[~ <]
‘\ ‘\ ‘\ ‘\ ‘\ ‘\ ‘\ ‘\ Il
W X
< <
SIS
Z
w
(]

| | The majority of rich countries have 85%+ Internet
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adoption, i.e. not a lot of headroom for growth
SOURCES: KEPIOS ANALYSIS; ITU; GSMA INTELLIGENCE; EUROSTAT; GOOGLE'S ADVERTISING RESOURCES; CNNIC; KANTAR & IAMAI; LOCAL GOVERNMENT AUTHORITIES; UNITED NATIONS. NOTE: VALUES
HAVE BEEN CAPPED AT 99% OF THE POPULATION. COMPARABILITY: SOURCE AND BASE CHANGES. ALL FIGURES U ETHE ATEST AVAILABLE DATA, BUT SOME SOL

GLOBAL OVERVIEW

99.0%

I 84.0%
I 83.2%

v
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INDIA | 52.4%
NIGERIA - |, 45.5%
KENYA - [ 40.8%

CHINA | 76.4%
ColLOMBIA | 75.7%
SOUTH ARRICA [l 74.7%
EGYPT | 72.2%
GHANA [, 69.-8%
INDONESIA [ 66.5%
wORLDWIDE [, 6.2

SPAIN

SINGAPORE

NEW ZEALAND
ISRAEL

HUNGARY
ITALY
BRAZIL

TURKEY

RUSSIA
PORTUGAL

JAPAN

CROATIA

ARGENTINA

VENAM I 7.1

MExico

AUSTRIA
HONG KONG
BELGIUM
AUSTRALIA
CANADA
FRANCE
GERMANY
CZECHIA
CHILE
TAIWAN
MOROCCO
POLAND
THAILAND
GREECE
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DAILY TIME SPENT USING THE INTERNET (YOY)

THE AVERAGE AMOUNT OF TIME (IN HOURS AND MINUTES) THAT INTERNET USERS AGED 16 TO 64 SPEND USING THE INTERNET EACH DAY

06:58 :
: : 06:29 | .
= - - . . . .
3
Time spent globally and in wealthy §
countries appears to have plateaued. g
8
-0.8% +0.4% +0.8%

Q3 Q3 Q3
2013 2014 2015 2016 2017 2018 20'I9 2020 2021 2022 2023

SOURCE: GWI (Q3 2013 TO Q3 2023). FIGURES REPRESENT THE FINDINGS OF A BROAD SURVEY OF INTERNET USERS AGED 16 TO 64. SEE GWI.COM. COMPARABILITY: METHODOLOGY CHANGES. SEE NOTES
O = dre.  <O>Meltwater



$14008B

$12008B

$10008B

$8008B

UsD

$600B

$4008B

$2008B

Covid definitely produced
an ecommerce spike

$260.5B $297.0B $337.3B $383.5B $442.48 S$506.78 $569.48 $807.1B

2013 2014 2015 2016 2017 2018 2019 2020

Year

Source: Statista

$950.58

2021

$1,012.28

2022

$1,102.28 $1,223.0B

2023 2024+

f SellersCommerce

SparklToro



Verdict: True

The plateau is real. And future growth (esp.
IN rich countries) Is zero-sum.




