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What’s new 

in Local SEO



“46% of Global Search 
queries have a local intent”

* Google 

Did you know?



“Google changes 
Local Search 

constantly but GBP 
continues to be 
critical for local 

visibility”

What is not changing?



“Your data could change due to 
Maps users suggesting updates”

Did you know?

* Continue to monitor so-called Google Updates containing suggested edits 
(Local Guides) 



“Google Merchant Center now easily 
integratable with GBP”

* No longer need Local Inventory Feed

Does Google know what you sell?



“Reviews are pulled in from 
relevant review aggregator 

websites (3rd party)”

Did you know?



“You can link your social 
media platforms on 

Google Business Profiles”
* Social Media Launched October 23

WhatsApp phased rollout happening NOW.

Did you know?



“AI Overviews are coming soon”

* Martijn Bertisen VP Benelux Google
Think with Google

6 maart 2025

Did you know?
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How Quiosk went 
about driving Sales 



Our Challenge?

“Get new locations to 
profitability fast, drive traffic 

to partner locations, and 
make sure we grow turnover 

at minimal cost”



Our Approach?

“Start with a foundational setup 
that includes content elements, 
location information, and data 

analytics.”



Google Confidential + Proprietary

Causal Impact

Google’s algorithm estimates 
the impact of a change by 

comparing actual results with 
what would have happened 

without it.

Foundation

Our Approach?

Ads
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Our Approach?



Our Approach?

“We had three Google Ads 
campaigns, each targeting 
approximately 25 Google 

Business Profiles”



Google Confidential + Proprietary

Google Ads - using AI to target navigation request and store visits
Our Approach?



Google Confidential + Proprietary

Causal Impact

An algorithm built by Google to create a time series model based on multiple 
control groups to figure out how much a change in something has affected your 
business. It works by comparing what actually happened with what would have 

happened if you didn't make that change.

Our Approach?



The results?

“Google Ads generates 10–20x 
its investment in incremental 

offline revenue.” 



Key learnings?

“We noticed significant 
difference between ROI on 
the three different types of 

locations”



The results?

“Generating the most 
incremental return on new 

locations”



Key learnings?

“Our one-month campaigns 
(under €1000) delivered test 

results with 92% significance.”



Key learnings?

“We initially focused budget 
primarily on new locations… 

… but eventually included all 
locations and let the 
algorithm decide”
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What to 
do next



“Local Search &

AI Overviews &

Ads”

How to improve local results?



1. Keep doing the basic stuff

“Work on hygiene, refresh 
content, add products and 
services, manage Google 

Updates”



“Reviews are the major ranking and 
conversion factor. 

The number of reviews, the average 
rating and the reply percentage are 

main components.”

2.   Have a review strategy to boost ranking & AI



“GBP & Google Reviews”
What is feeding Google’s LLM on Local?

AI Overview: "Breakfast, lunch and weekend brunch are served at this unpretentious eatery."

AI description: "Relaxed, family-friendly diner turning out breakfast, lunch, and weekend brunch. The 
menu features home-cooked comfort food, including vegetarian options. People like the pancakes, 
corned beef hash, and cinnamon rolls. This venue has a cozy, comfortable atmosphere and a kids' 
menu. The service is fast, and the staff is informative and knowledgeable. Customers typically spend 
$10–20."

Review:

● "Marrah was a great informative server! She always made sure I never needed anything! Loved 
the atmosphere the most."



“GBP images and hygiene impact 
measurement and creative”

3.    Understand how GBP is linked to your Google Ads success
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Appendix



Do you need access to Posting, 
….Reputation Management, Local 

.Keywords, a Hygiene Overview and 
Performance Data?



For Free?



Do you need it in 5-10 minutes and 
without any further obligation?



Try GMBapi.com now!

START YOUR FREE TRIAL

Fully automated 
instant audit (10mins)



SHARE GMB ACCESS

Share your GMB access with us



How to get started?
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Try GMBapi.com Now!
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Excel in Local Marketing  
GMBapi.com


