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Human Context: de missing link 
om meer uit je data & AI te halen. 

En de rol van marketing!

Human-proof 

your future

Global forces

Product & industry shifts

Large geopolitical, environmental, economical & demographical shifts 
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Data
Pure and simple facts measurements & 

figures basic atoms of information

Information
Structured, organized, categorized data 


Knowledge
The ability to use information strategically to 

achieve one’s objectives

Wisdom
Capacity to choose objectives 

consistent with ones values within 
a larger social context
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information science: The DIKW Pyramid represents the relationships between 
data, information, knowledge and wisdom. 

Aljan de Boer
Head of Inspiration TrendsActive / Community Director Institute for Real Growth

Human Context: de missing link 
om meer uit je data & AI te halen. 

En de rol van marketing!

Need for control

INSIGHT ONE

Guidance

Division

INSIGHT TWO

INSIGHT THREE

COMPLEX SOCIETY

Need for control

INSIGHT ONE

Guidance

Division

INSIGHT TWO

INSIGHT THREE

COMPLEX SOCIETY

NEED FOR CONTROL

NEED FOR CONTROL NEED FOR CONTROL

Time-space 
compression

Our environment has changed,  
not our biology
NEED FOR CONTROL



SIMPLICITYNEED FOR CONTROL

Meetings per week

Forbes 2018

25,6

DIVISION

Our information input on an 
average day

University of California, 2009

34GB
Email per day

121

McKinsey, 2021

NEED FOR CONTROL NEED FOR CONTROL

Paradox 
of choice

NEED FOR CONTROL NEED FOR CONTROL

Self-determination  
theory

NEED FOR CONTROL

NEED FOR CONTROL

50% 
Genetics 

40%  
Activities 

10% 
Life conditions

HAPPINESS 

BREAKDOWN

NEED FOR CONTROL MENTAL WELLBEING



Use data & AI to give people a 
sense of control

People feel this complex society 

is overwhelming
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STRATEGY

NESTLE

VFZ DEEPAK

D
ivision

Guidance

Purposeful actions

TRUST

INSIGHT ONE

Humanize
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TRUST

Authenticity

Purposeful actions

In a recent survey by the 
World Federation of 
Advertisers, 


93% of marketers said 
that their department 
could make a difference 
to sustainability. 

However, only 10% of 
marketers claimed to be 
“well advanced” in their 
sustainability journey.



“There are no 
broadly accepted 
metrics for 
measuring 
sustainability.” 
(WARC, 2024)


TRUSTTRUST

TRUSTTRUST TRUSTTRUST

DRIVING SUSTAINABLE PROGRESS FOR ALLTRUSTTRUST DRIVING SUSTAINABLE PROGRESS FOR ALLDRIVING SUSTAINABLE PROGRESS FOR ALLTRUSTTRUST

from 17% 


	 	 to 90%

Hoe kunnen we  
winstgevende oplossing 

vinden voor de problemen in 
de maatschappij?

DRIVING SUSTAINABLE PROGRESS FOR ALLDRIVING SUSTAINABLE PROGRESS FOR ALLTRUSTTRUST



“Who trust who 

to do what”

Onora O’Neill

Field of science:


Philosophy


Known for:


Research on trust
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AI Regulation AI input Datasets
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Use data & AI to scale 
profitable solutions for the 

problems in the world

People trust businesses to create 
societal impact

TREND

STRATEGY
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Smart & Playful

Nostalgic

INSIGHT ONE

Experiential

Smart & Playful

INSIGHT TWO

INSIGHT THREE

VISUAL CULTURE

The state of 
visual culture



“Our human brain can remember 
pictures better than words.” 
— Paivio’s Dual Coding Theory, 1971

Dana Lixenberg, Imperial Courts Tomasz Margol
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Maakt zich zorgen dat AI 
beelden geen persoonlijke 

connectie met de maker 
bewerkstelligen, wat 

suggereert dat mensen 
behoeften hebben aan 
menselijke empathy.

Pew research centre, 2023

60%
Van de mensen vind het 

moeilijk om AI-generated 
beelden te onderscheiden 
van echte beelden, die de 

authenticiteit en 
betrouwbaar vergroten. 

Carnegie Mellon University

61%

GENERATION Z | MAKE IT HAPPEN GENERATION Z | MAKE IT HAPPEN

Use data & AI to boost 
productivity, create creative 

content and personalize

We live in a visual culture 

TREND

STRATEGY
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Use data & AI to give people 
a sense of control

People feel this complex society 

is overwhelming

Use data & AI to scale 
profitable solutions for the 

problems in the world

People trust businesses to 
create societal impact

Use data & AI to boost 
productivity, create creative 

content and personalize

We live in a visual culture 

Need for Control
Complex Society Lack of trust

Smart & Playful
Visual Culture

Purposeful actions

Thank you!
Any questions?

Aljan de Boer

aljan@trendsactive.com
+31(6)31907499

Human-proof 
inspiration directly 
into your mailbox?

Win a workshop!


