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"“Human Context: de missing link

om meer uit je data & Al te halen.

En de rol van marketing! T I I I | I I | |

Aljan de Boer

Head of Inspiration TrendsActive / Community Director Institute for Real Growth
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Changing needs of people
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“Human Context: de missing link
om meer uit je data & Al te halen.

. En de rol van marketing!
Information

Stuctured,orgarize, catogerized cats

Aljan de Boer
Head of Inspiration TrendsActive / Community Director Institute for Real Growth

COMPLEX SOCIETY

‘ e, P -f.»;a--.fi., Y. e M
¥ EXPRESS PONY EXPRESS PONY EXPRES!

WAL S TN T MO W ST T MO e ST
- e = - - e = - - e = -
MANTID - WY RNUED - N RANTID -
FRENT WTET MW VOUNE TRIENT WTET MLLOWE VOUNE TRIENT WTRT MLLOW)
pavmea Sut be ssmnt et semr wgvwes Sk be sessnst ot semr wgvns Saak be soend
L BRI T P ety Ry e e deen sally. et Wiy e A sally
Wphans puteses Waheas pateies Wshaas mutees
s B0 ot e Al A LRSI W D e wwen
FUAT FEPRERE TR VI PR BEPRERE TR VL PR BEeERs Ty
WA Moorpn WA Nsoren WA soren

. _ » _
1'REND§ACT|VE TRENDSACTIVE NEED FOR CONTROL
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Time-space
compression

Our envitonment has changed;
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NEED FOR CONTROL.

TRENDSACTIVE
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Email per day

NEED FOR CONTROL.

25,6 34GB

Our information input on an

Meetings per week
average day
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Paradox
of choice
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NEED FOR CONTROL.
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ﬂ Joanna Maciejewska
’

u know what the bi 3t problem with

pushing all-things-Al is? Wrong direction
want Al to d« aundry anc
thatlcandoartand w g, not for Al to
do my art and writing so that | can do my
laundry and dis!
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HAPPINESS
BREAKDOWN

NEED FOR CONTROL.

50%

Genetics

40%

Activities

10%

Life conditions
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TREND

People feel this complex society
is overwhelming

STRATEGY

Use data & Al to give people a

sense of control

TRENDSACTIVE

emergency?

INSIGHT ONE

Authenticity

INSIGHT THREE

Humanize

Purposeful actions
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“Sorsfiow we rased (2 roredne fus - end guokty”

In a recent survey by the
World Federation of
Advertisers,

of marketers said

that their department
could make a difference
to sustainability.

However, only of
marketers claimed to be
“well advanced” in their
sustainability journey.



“There are no
broadly accepted
metrics for

measuring 3
sustainability.”

(WARC, 2024)
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TRUST

Busiress Remains Only Trusted Institution
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from 17%

to 90%

TRUST
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Hoe kunnen we
winstgevende oplossing

vinden voor de problemen in
de maatschappij?

TRUST TRENDSACTIVE




Onora O’Neill

“Who trust who
to do what”

TRUST TRENDSACTIVE

Al Regulation

Treguarncy of dataset usage by cournry
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VISUAL CULTURE

Smart & Playful

Smart & Playful

TRENDSACTIVE
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The state of
visual culture
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“Our human brain can remember
pictures better than words.”

— Paivio’s Dual Coding Theory, 1971 )




The tyranny of the :
algorithm: why every [ - N 2
coffee shop looks the 1 “"-“?T ’r 7y
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60% 61%

Van de mensen vind het
moeilijk om Al-generated
beelden te onderscheiden
van echte beelden, die de

authenticiteit en
betrouwbaar vergroten.

Maakt zich zorgen dat AT
beelden geen persoonlijke
connectie met de maker
bewerkstelligen, wat
suggereert dat mensen
behoeften hebben aan
menselijke empathy.
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TRENDSACTIVE GENERATION Z | MAKE IT HAPPEN TRENDSACTIVE

GENERATION Z | MAKE IT HAPPEN

TREND

We live in a visual culture

STRATEGY

Use data & Al to boost

productivity, create creative
content and personalize

VIRGIN

TRENDSACTIVE




Complex Society
Need for Control

People feel this complex society
is overwhelming

Use data & Al to give people
asense of control

%,

People trust businesses to
create societal impact

Use data & Al to scale
profitable solutions for the
problems in the world

Visual Culture

Smart & Playful

Thank you!
Any questio
We live al culture
Use data & Al to boost
productivity, create creative

content and personalize b )
aljan@trendsactive.com

Win a workshop!

Human-proof
inspiration directly
into your mailbox?

Signals




