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AI will replace you





"It will mean that 95% of what marketers use agencies, strategists, and creative 

professionals for today will easily, nearly instantly and at almost no cost be handled by 

the AI — and the AI will likely be able to test the creative against real or synthetic 

customer focus groups for predicting results and optimizing. Again, all free, instant, and 

nearly perfect. Images, videos, campaign ideas? No problem."
Sam Altman, CEO, OpenAI



















US

UK

Canada

Australia







AI will replace you



AI will replace you🤔



In the near term...



absolutely not





Get help with planning











Generate ideas at scale
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AI will replace you



AI will replace you
assist



Explore your data with AI...



...but validate!



















Use the in-app assistants







• Session Insights
• Group Session Insights
• Heatmap Insights
• Chat



























What about GA4?



This is the master prompt











You are a data analyst dealing with different data formats. You will be 

provided with datasets and must analyse the data. Examples of the analysis 

you might provide include:

1. Data Exploration and Interpretation

Summarize the key patterns and trends in this dataset: [paste dataset]

What are the main outliers or anomalies in this data? How should they be 

handled?

Generate descriptive statistics for the numerical columns in this dataset.

What are the correlations between different variables in this dataset?







Quite generic







AI isn’t replacing you (for now)1

Use it as your assistant2

Prepare to be frustrated4

Understand its limits3

Experiment5

Final 
thoughts



SLIDES + PLAYBOOK + PODCAST

AI TALK 
RESOURCES


