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Hi, I’m
Martina 

▪ Campaign Insights Manager @Philips

▪ From Asset Management, to Telecom, to 

Healthcare

▪ Passion for data storytelling, consumer behavior 

and making an impact in the world

▪ BS in International Business , MSc. in Marketing 



Top hashtags that appear in member posts that contain the hashtag #ai
Source: LinkedIn Learning data. Region: Global. Date Range: March-June 2023   

Nowadays it is all about AI



Source: 2023, Salesforce “The State of Data and Analytics Report”  

With the 
increase of AI 
adoption,
the need for 
trustworthy data 
rises



BUT 

Are we looking 
for new solutions 
to old problems?  



The value of giving analysts more focus time  
Data Abnormalities 

Alerts 

Use case 
• Automated alerts can be sent to 

analysts and KPI stakeholders, 
allowing for prompt action.

Impact
• By automating routine monitoring 

tasks, analysts can allocate more 
time to in-depth analysis and root 
cause investigations, driving 
business insights and delivering 
measurable value.

Effort

Use case
• Automating data cleaning, 

categorization, translation and 
structuring, this process becomes 
more efficient and scalable. 

Effort 

Text Analysis

Use case 
• Implementing stakeholders’ 

self-service access to digital 
performance insights and data 
reading reduces dependency on 
analysts. 

Effort 

Ad-hoc Requests

Use case 
• Automating data visualization for 

standard reports to streamline the 
task, ensuring consistency and 
reducing manual effort.

Effort

Data Visualization

Impact
• This allows analysts to focus on higher-value insights and strategic analysis, ultimately driving more informed 

decision-making and improved business outcomes.



Your analysis 
is as good as 
the 
questions 
asked 



GEN AI 
provides 
powerful 
insights 

  What about the context and 
relevancy to your business?



What is the task performed ? What are the steps today taken to deliver the product / feature? 

Efforts How much time it takes me to complete currently? 
Evaluate time vs efforts vs feasibility 

Define the opportunity of AI?  What steps is AI going to replace? 
What are we gaining with AI? 

What problem is AI solving 
today? 

▪ High human- level performance
▪ Legacy systems
▪ Competitive benchmark 

Business impact  ▪ What is the success metric or KPI affected? 

Data status 
▪ Is the data available today ? 
▪ Do we have the right data knowledge and expertise in-house? 
▪ Is the data quality ready?  
▪ What is/ are sources to be used? 

Key Features 
▪ What are the accepted minimum features?
▪ When is this implementation a success? 
▪ What is the accepted minimum accuracy level? 

User Who will benefit from AI implementation?

Cost How much would it cost to implement AI?
How much does it cost to do the work today?  

It is all about the efficiency value of analytics



52% of people who use AI at work are reluctant to 
admit to using it for their most important tasks

Source: 2024 Work Trend Index Annual Report from LinkedIn & Microsoft    



Problem solved: AI will take care of data collection and analysis 
What about: insights implementation and business value

Analysts sweet spot 

Source: 7 key metrics to measure the value of analytics, Ibrahim Elawadi 2023



The need for upskilling and reskilling is higher than ever

*Source: LinkedIn Learning, Region: EMEA, Time range: 2023-04-01 – 2024- 03-31 

175K 
New AI learners in 

past 12 month* 

Data expert

Master of analysis

Strategic partner navigator 

Storyteller 

Success measurer 



Be the driver,
not the passenger 
in your organization
AI journey



Questions? 


