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Q A Promoting a global data and marketing culture

Global Data and Marketing Alliance

\ privacy Py,
o®? n%%g
@b s

BE CLEAR
AND V -
TRANSPARENT

BE
ACCOUNTABLE

RESPECT THE

INDIVIDUAL'S
PREFERENCES

KEEP
PERSONAL

@ DATA SECURE
VALUE

PERSONAL PRIVACY @

DATA ETHICALLY

TAKE
RESPONSIBILITY

GDMA

Global Data and Marketing Alllance

globaldma.com




e
TS

e
AN N

Europese
Commissie

Commission
européenne

European
Commission

International
Email Benchmark

Global Data and Marketing Alliance






Email Benchmark - Overview

. +42 thousand +203 billion
125 Countries . )
2023: 49 Companies Emails se.n!
) 2023: 28.000 2023: 122 billion
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Welcome
Welcome

About Us News Consumer Attitudes Email Benchmark

Hub for Educational & Training Initiatives

Results 2023

2024 GDMA
INTERNATIONAL 33.89%
EMAIL BENCHMARK OR

The GDMA International Email Benchmark is an independent initiative of
the Global Data & Marketing Alliance (CDMA) and the Dutch Association
for data & marketing (DDMA), together with ESPs and DMAs from across
the world. This interactive dashboard provides cross border insights based
on email campaign data, to help organizations optimize their email perfor-
mances and strengthen the position of email as a channel.
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Average Budgets Fall to Post Pandemic Low
2024 Marketing Budget as a Percent of Total Revenue
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n = 395 (2024); 410 (2023); 400 (2021); 342 (2020); 342 (2019); 618 (2018); 350 (2017); 375 (2016) CMOs, Excluding “Don’t Know”
Q. What percentage of your revenue is being allocated to your total marketing expense budget in 20227
Source: 2024 Gartner CMO Spend Survey
RESTRICTED DISTRIBUTION
1 & 2024 Gariner, Inc. and/or its affiliates. All rights reserved. Ga rtnerm
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Benchmark - Email marketing more professional

99,22% 0,92%
0 : 0,82% 0,84%
0,73%
98,46%
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1£5570 0,33%
2021 2022 2023 2021 2022 2023 2021 2022 2023
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These positive tfrends can be attributed to marketers taking list hygiene more seriously, better adhering to laws and
regulations, and meeting consumer expectations, inside and outside the EU.
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Benchmark - Open rates at a new
Post-AMPP normal
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New Statistics

To further expand and professionalize the benchmark, two new statistics were included in 2024 :

ESPs are increasingly focusing on list hygiene, providing methods to make the number of
unsubscribes and spam complaints at the campaign level more transparent.
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Major takeaways

In the ICT & Internet industry we see a significant = Europe is the best performing region in terms
drop from 45% COR in 2022 to a COR of 26.5% in | of delivery (99.4%), opens (37.7%) and CIR
2023. We see the same negative frend in culture @ (4.41%). However, the unsubscribe rate is
and retail. This can be explaned by lower | relatively high (0.17%) compared to Central
consumer confidence: consumers remain - and South American countries (all under
pessimistic about the economic climate, which | 0,10%).

means impulse purchases are decreasing.

The Click Rate outliers have become smaller. In Notable shifts in 2023 in the B2B market :
2023, the highest CTR was 7.2% (Charity), with « The share of Business Services has almost

fhe highest CTR in 2022 being 9.3% (ICT & tripled, indicating a growing demand for
Internet). At the boftom, we now see a CITR of business services in this market.

1.8% (Construction Services and Retail) versus . September is now the most popular month
1.5% in 2022 for the Wholesale industry. There s for sending emails (previously November)

NoO guarantee for a stable click rate on your sent . . o
I | you This could be explained because decisions

e-mail messages, so you really have to earn the ,
clicks with a good email strategy. for next year's budgets are often made

then, so it is important for companies to be
top of mind at that time.
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International Email Benchmark
2025

Our ambitions
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Thank you

Robin de Wouters
FEDMA/GDMA
rdewouters@fedma.org

Contact me Check the study
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