From 3 million Searches to user
centric optimizations
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Background information

Challenges of Aon within the car insurance market

+60% increase in CPC Low entry limits due Al Fragmented content

T >

Content opportunities were in
the past identified by

Year on Year we saw the non In comparison to big A rapid increase of Al

branded CPC increase with insurance companies, no content, complicates efforts to _

+60%. Meaning less results large budgets for ATL secure that coveted top spot SEMrush [:oculssmg sorgly on

with the same PPC budget. campaigns were available to in organic search results. Searc VOIImes Wh”e.
neglecting nuances resulting

boost brand awareness. :
in fragmented content
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Business objective:

How could we increase our share In
terms of car insurances within this
highly competitive market?



Search Engine

Optimization




SEO has touchpoints with both PPC and CRO

Therefore we generated both SEO and PPC information which is used to create meaningful customer journeys from a user centric
perspective

Search

Social
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Finding the how

Our approach



AON

Creation of a 360° view of the car insurance Search landscape

To get a better understanding of the Search interest from different persectives of the target audience

N\

Google Ads

CRAFTHUB Google Search Console H h r E fE

Organic data
» Search queries

Keyword suggesties
* Relevant keywords

Paid data
» Search queries

+ Performance ¢ Performance * |nformative searches

Clustered Search insights

Marketshare & Forecasting &

Cluster performance Customer journey . O B



Plug and play with the help of customized clusters

To get a better understanding of the Search interest from different perspectives of the target audience

3 million Searches were
split up into:

AON

Brand Y

%

Branded

Customer journey

o
v

Type of driver

N
i

T

= Autoverzekering 298930 1634 33.9 823 44 1
# Compare 39.630 i 23.0 13 6.7
= Generic 98.530 690 338 T3 3.9

# Type of insurance 91760 460 32.8 883« 3.3

* Calculate 18.030 TO 27.6 942z 0.5

# Insure 15.980 169 35.1 80:z 1.3

* Buy intention 5. 730 o1 43.3 T3 0.4

* Costs 4. 010 o 43,1 842z 0.0

# Cancel ! adapt insurance Z2.000 18 40,7 T8 0.0

# Change names 1.800 63 42 3 T3 o1

= Own risk 620 14 32.9 100z« 0.0

* Switch insurance 430 5 35.4 803z 0.0

* Defenition 410 11 371 T3+ 0.0
Totaal | 298.990 1.634 33.9 82 44 1
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Four main user centric optimizations based on the Search interest

All performance driven from a SEO and SEA perspective

Cl. Content enrichment mid funnel topics based on Search interest ) CZ. Inclusion of outlinks with in depth information to these hot topics u)
How to take out a car insurance? {5 43.200 annual searches
\ ) /
Roadside assistance and you car insurance G 20.400 annual searches Include internal link to: /verzekeringen/autoverzekering/artikelen/pechhulp-en-uw-autoverzekering
\ / \ / \
How many claim free years do | have? { 15.600 annual searches Include internal link to: /verzekeringen/autoverzekering/artikelen/wat-zijn-schadevrije-jaren
/ \ / \ /
3 Restructuring subtopics based on Search interest C4. Structuring all relevant car insurance pages from the main car insurance page )
/autoverzekering
\ /
Product related content Informational content Functional content
\ / \ / \
Welke aanvullende dekkingen zijn er? . . .
Allrisk car insurance ) Calculate current value car Car repair costs
\ / \
K S = | |
What car insurance fits to me? Road tax Damage free years
RECHTSBIJSTAND ACCESSOIRES INZITTENDEN PLUS AN / \ y4 \
+4 +3 +3

AON ;

615.00 annual Searches 1.424.640 annual Searches 112.440 annual Searches



The outcome: a user centric seamingless customer journeys

(Old situation CNeW situation

AON

Autover zekering berekenen

Autoverzekering

v Tot wel 80% no-claimkorting

v Pechhulp in binnen- en buitenland
Autoverzekering

v Transport na een ongeval ongeacht waar u bent
Naarom een autoverzekering van A
Direct premie berekenen >

Lid van een collectief?

Home > Verzekeringen > Autoverzekering

Autoverzekering

Waarom een autoverzekering van Aon?

U kent het gezegde, een ongeluk zit in een klein hoekje. Dit
geldt zeker ook voor autorijden. Helaas lopen de kost
autoschade al snel op. Maar wat dekt een autoverzek|
eigenlijk? Of als u een jonge bestuurder bent, welke
PR Lo oo P T T T PR NI ¥ N TPORpore o o
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Results



SEO Key results

1st of August 2023 to 31th of January 2024, compared year on year

;

+129% +66,5% +148% +61%

From 2,24%
to 3,34%

AON



Search key results (SEO & SEA)

1st of August 2023 to 31th of January 2024, compared year on year

;

+52% +15% +529% +32%

From 2.81%
to 3.73%

AON
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Thank you - Any
Questions?

Legal Copy Helvetica Regular 8/9.6 White



Google Analytics data

Ecommerce Conversion Rate ¥ | VS. Select a metric

Mar 1, 2023 - Feb 29, 2024: @ Ecommerce Conversion Rate
Mar 1, 2022 - Feb 28, 2023: ® Ecommerce Conversion Rate

6.00%

Day Week Month af &

/ N

— 14—"\.\.

april 2023 May 2023 June 2023 July August 2023 September 2023 October 2023 November 2023 December 2023 January 2024 Febru...
Primary Dimension:  Default Channel Grouping ~ Source / Medium  Source  Medium  Other =
Secondary dimension: Landing Page ~  Sort Type:  Default - Advanced Filter ON ® | edit B e = Hitl

Include = Landing Pag Containing ~ autoverzekering

and

(TR Default Channel Grouping Containing - Organic Search

Summary  Site Usage Goal Set1  GoalSet2 GoalSet3  Goal Set4  Ecommerce
Ecommerce Conversion Rate = | vS. Select a metric

Mar 1, 2023 - Feb 29, 2024: @ Ecommerce Conversion Rate
Mar 1, 2022 - Feb 28, 2023: @ Ecommerce Conversion Rate

Day Week Month

6.00%
——
400%
——
2:00%____'?_
April 2023 May 2023 June 2023 July 2023 August 2023 September 2023 October 2023 Hovember 2023 December 2023 January 2024 Febru..

Primary Dimension: Default Channel Grouping ~ Source / Medium  Source  Medium  Other «

Secondary dimension: Landing Page ~  Sort Type:  Default =

ON Include~ | QELLTTTENT Containing = autoverzekering

Advanced Filter ON X |edit [H © =
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