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THE FOMU IS REAL



The truth is, you can’t afford to not be inclusive
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66% are more likely to 
buy from brands 

showcasing diversity 

Sources: Sprout Social Insights, 2023 and MediaPost, 2023

”46% of Gen Zers expect brands to prove 
their commitment to diversity with action.

This group agreed that “when I know a brand 
is committed to diversity and inclusion, I 
find myself more likely to do business/shop 
with them.”



Being more inclusive is fiscally responsible during good 
times and even more so in the not-so-good times. 

/ i n / p u r n a v i r j i           @ p u r n a v i r j i  



/ i n / p u r n a v i r j i           @ p u r n a v i r j i  

Make inclusion the default:

1. Focus on Accessibility
2. Mind your Language
3. Consider your Creatives 
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1. FOCUS ON ACCESSIBILITY
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Reminder: Identifying 
and removing barriers to 
accessing your content 

can help everyone.  
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Technology and standards 
are constantly evolving. 

Stay up-to-date via the 
WCAG guidelines:
www.w3.org/WAI/

http://www.w3.org/WAI/
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1. CHOICE OF FONT
Not all fonts are accessible.
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2. CONTENT LAYOUT
Make your content easier for 
all to consume. 
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Break larger blocks 
of information into 

smaller chunks. 
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Be careful with color 
usage, especially when 
used to differentiate or 

convey details.
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Cut down extra 
steps.  
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FIGHT THE FOMU

It’s less to do with the ability and more to do with identifying and 
removing barriers to consumption. 
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2. MIND YOUR LANGUAGE
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1. WRITE SO EVERYBODY 
CAN UNDERSTAND
Make your words work 
for everyone.
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Complex language is 
a bug, not a feature

 

Simplify and clarify 
instead. 
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Purna’s Pro Tips:

Simpler words, shorter sentences. 

Create for a 6th grade reading level.

Provide clarification and context.
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2. PAY ATTENTION TO THE 
WORDS YOU USE
Include and accurately 
represent all people.
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People are increasingly 
realizing the 

importance of avoiding 
ableist language.
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Think how common it is 
to use figures of 

speech describing a 
sense or ability.
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Pause and reflect: 
• Who might feel excluded?

• Where am I making assumptions?
• What language would they expect?
• Could how I’ve phrased anything 

cause anyone discomfort?
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FIGHT THE FOMU

Keep up with evolving terminologies. 
And use language that people and communities have chosen 

to describe themselves. 
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3. CONSIDER YOUR CREATIVES
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1. PAY ATTENTION TO THE 
IMAGES YOU CHOOSE
Accurately and authentically 
represent our communities 
and the world we live in.
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2. DIVERSIFY YOUR 
CREATIVE FORMATS
Different people absorb 
content in different ways.
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Plan a mix of: 
• Visual content
• Audio content

• Text-based content
• Experiential content
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Consider cognitive load
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FIGHT THE FOMU

Be thoughtful about your creatives - how you say things 
matters as much as what you say.
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DON’T FORGET CONTENT THAT’S NOT “CONTENT”
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RECAP: MAKE INCLUSION THE DEFAULT

Focus on Accessibility Mind Your Language Consider Your Creatives 
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INCLUSION: ALL FOR ONE AND ONE FOR ALL



HARTELIJK DANK!

Say hello: 

A mazon.com  or  KoganPage.com

Y o u  c a n  f i n d  t h e  b o o k  h e r e :

/ i n/purnav i rj i @ purnav i rj i

https://a.co/d/fr1ybOl
https://www.koganpage.com/product/high-impact-content-marketing-9781398608436
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