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Mastering Off-Page SEO for Long-Term Success:
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What is a 
link?
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What is 
a Barbie?
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In reality, Barbie is
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In reality, 
link is…

a recommendation. 

The stronger and more relevant the site 
linking back to you, the more 
authoritative and influential the 
recommendation becomes.
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Links are still important

But not in the way we’ve been thinking 
of them for a long time.
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3 Reasons 
Why Links are Not 

Just an SEO Tool
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1. Links are the backbone 
of your brand entity
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2. Links improve your brand 
awareness
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3. Links Play a Big Role 
in Closing the Deals
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3 Core princinples 

of having a sustainable off-page SEO 
strategy for long-term success
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Focusing on 
building only 
the right links

Strategizing a 
healthy distribution 
of links across your 
site’s pages

Diversification 
of the types 
and sources of 
links that you 
can generate

1. 2. 3.
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Me trying to detect 
strange links in my 
backlink profile



digitalolympus.net

Core principle 1: 

• Links you won't regret in the next 12 months

• These links will help you improve your brand’s entity

• Won't turn into the worst investment of your time and money

Focusing on Building the Right Links
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5 Easy to Follow Steps

to Keep Your Link Acquisition Strategy 
on the Right Track
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1. Never rely solely on SEO metrics 
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1. Never rely solely on SEO metrics 
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2. Get links strictly from other relevant 
brands
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3. The best links are those that provide 
value to a reader
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4. Get Links from sites that heavily rely 
on organic traffic

• All type of online tools

• Aggregators 

• Leading media publishers
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5. Focus on building up 
a topical authority and expertise 
through links

• Working on getting featured as an expert in content on 
relevant blogs.

• Speaking at podcasts and webinars

• Contributing to your industry blogs.
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Core Principle 2: 
Reaching a healthy distribution of 

links across your site’s pages
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3-Step Process

to Guarantee a Healthy Distribution 
of Links Across Your Site’s Pages
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Step1: Number one page is your 

homepage

200+ 
links 
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Step 2: Giving less priority to commercial, 
category and SEO-oriented pages
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Step 2: Giving less priority to commercial, 
category and SEO-oriented pages
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Step 2: Giving less priority to commercial, 
category and SEO-oriented pages
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Step 3: 

• Stat pages

• Any type of online tools

• Templates and any other downloadable assests

• Evergreen content

• Running online and offline events

Working on creating link magnets
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Step 3: Stat pages
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Step 3: Online tools example
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Step 3: Evergreen content supported with a 
downloadable template



digitalolympus.net

Core Principle 3: 
Diversification of the types 

and sources of links that you 

can generate
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Diversification of your link acquisition strategy 
can be reached through:

Getting links in new 
and already 
existing content

Getting a good 
portion of 
nofollow, 
sponsored and 
UGC links

Getting links from 
other marketing 
activities (events, 
influencer marketing 
campaigns, digital PR 
activties, and much 
more)
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If you follow these 3 core principles

you'll find yourself no longer just a link builder
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In reality, your new role is called 

A brand builder.

Always remind yourself who you are and why links 
are not just links; they're shaping the brand that you're building!



digitalolympus.netdigitalolympus.net

@digitalolympus

@DigitalOlympus

@digitalolympus

@DigitalOlympus

THANK YOU!
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