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“Can you create a picture of an 

imaginary event aimed at sea and 
seo specialists”





"In fact, 'Google' is the number one search query on Bing 

worldwide. Contrary to the DOJ's theory, people know they 

have choices, and they make them," he said.

We respectfully disagree with those who want to change 

antitrust law to promote the welfare of competitors rather 

than consumers."







▪

▪

▪

▪

▪

▪

▪

▪

▪

▪

▪

▪

▪

▪





▪

▪

▪

▪



▪
▪

▪
▪



▪
▪

▪

▪



▪

▪

▪

▪





▪

▪

▪

▪



▪

▪









▪

▪

▪







▪

▪





▪

▪

▪

▪



▪
▪
▪

▪



▪
▪
▪

▪

▪





▪

▪

▪














	Dia 1
	Dia 2: Brace for impact: the new bigtech rules from Brussels are here!
	Dia 3
	Dia 4
	Dia 5: “The gatekeeper of the internet?”
	Dia 6: Google’s response to antitrust case
	Dia 7: Also Google its ‘adtech’ is being targetted
	Dia 8: The European approach… more rules!
	Dia 9: “Targets” of the DMA & DSA
	Dia 10: Ranking & algorithmic transparency
	Dia 11: About ranking and algorithmic transparancy
	Dia 12
	Dia 13
	Dia 14
	Dia 15: Ad transparency and data access
	Dia 16: Ad transparency and data access? 
	Dia 17: Access to Google Search data
	Dia 18: Ad market: vertical integration by Google
	Dia 19
	Dia 20
	Dia 21: Access to advertising performance measurement tools and data   
	Dia 22: Divestment is inevitable? 
	Dia 23: New consent rules and consumer choices
	Dia 24: Consent and choices?
	Dia 25
	Dia 26: DMA: The bar to enter the ‘AdTech service market’ is unfairly high
	Dia 27
	Dia 28
	Dia 29
	Dia 30: Considerations when implementing Consent Mode V2
	Dia 31
	Dia 32: Thus: platform consent banners
	Dia 33: Default search engine in Android?
	Dia 34
	Dia 35: Take-aways
	Dia 36: Questions?

