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TOO LONG; DIDN’T LISTEN



Till Buettner | The value of GDPR | DDMA 12.10.2023 4



Till Buettner | The value of GDPR | DDMA 12.10.2023 5

“Data privacy means empowering your users to make their own decisions 

about who can process their data and for what purpose.”

“Data protection means keeping data safe from unauthorized access.”

-- GDPR.eu
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Photo by  Sander Sammy on Unsplash
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Source: https://marketingland.com/web-overload-143933



DON‘T BE AFRAID 
TO DEAL WITH IT
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Raise your hand
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Do you use an ad-blocker?

Photo by Annie Spratt on Unsplash



At DHL, highest values of data privacy are part of our history
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Secrecy of correspondence 

In Germany, the secrecy of correspondence 
(“Briefgeheimnis”) dates to the Prussian postal 

regulations of August 10, 1712. Most European 
countries adapted some form of secrecy of 

correspondence, anchored in basic rights and 
constitutions.

Reproductions and diagrams of old “letter locks” to seal off letters 
via folding techniques
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Photo by Nick Youngson CC BY-SA 3.0 Alpha Stock Images
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Do you really want
to create better bot journeys?
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Cookie consent is 
no harm, if your 

implementation is crap



A perfect match
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Photo by Jason Sung on Unsplash
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„Stop collecting more and more and 
more and more data.” 
Avinash Kaushik – TMAI #217
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Invest in the audience 
you care about
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• THINK OF CLUSTER/GROUPS
• THINK OF NEEDS

GET AWAY FROM 
„THE USER“
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Photo by Bluehouse Skis on Unsplash



It is more effective, if people agree to get a personalised experience
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DON’T 
LIE.
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Reflect were your strenght are

Till Buettner | The value of GDPR | DDMA 12.10.2023 26
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Enrich data with qualitative information
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Photo by Adam Jang on Unsplash



Promote opt-in
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Do your job:

OPTIMIZE YOUR 

COOKIE BANNER

e.g. with compliant A/B 

testing

-> https://analytics.dhl.com



Train your people.
All of them!
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Learn why UX matters!
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UX 
Fuckups

Craig Sullivan
@OptimiseOrDie
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“If your [non-EU] organization uses web tools that allow you to track cookies 

or the IP addresses of people who visit your website from EU countries, then 

you fall under the scope of the GDPR”

-- GDPR.eu
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TOO LONG; DIDN’T LISTEN



THANK YOU
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