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STATE OF EMAIL







Email Users grow at 3% while volume is up by 14%

Email users will continue growing at 3% YoY, 
reaching ~4.6Bn by 2025

Global Email Volume increased by 14% from 2020 
to 2021, with continued increase in 2022

Source: Statista; Validity
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Email Marketing is king on ROI

Source: Litmus

4200%

https://litmus.com/blog/tips-for-marketing-leaders-the-proven-tactics-to-improve-email-marketing-roi


Consumer e-mail is 
non-conversational

Source: Yahoo

96%





BASICS







Of global mailboxes 
support DMARC

90%



Of all mail is sent with 
a valid DMARC record

75%



Of all brands use DMARC

25%



Of senders are using DMARC 
at Enforcement

 6%



OUR PERSPECTIVE













Email is the no 1. way, consumers find coupons & deals

Source: Statista (US)
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Shopping Utilities 





BIMI



Citing brand recognition  
as #1 criteria before opening 
an email.

Source: DMA

49%

https://dma.org.uk/uploads/misc/5a1583ff3301a-consumer-email-tracking-report-2017-(2)_5a1583ff32f65.pdf




Source: VM User Study
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REMEMBER THE LAW















THE FUTURE IS BRIGHT?







How about this?

8000%





“A rising tide lifts 
all the boats” - JFK 
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