
Your opening keynote speaker



Audiences are 
more skeptical
than ever



“My tendency is to 
distrust until I see 

evidence that 
something is 
trustworthy.”59%

Edelman Trust Barometer 2022
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How do we 
build trust in 
our brand?

• Right Audience

• Right Content

• Right Time



What is the 
“right content”?

How marketers can use 
content to build trust:

• Corroboration

• Demonstration

• Education



The “right” content



The “right” content



Proving it with 
Experts

Content that cites trusted 
authorities and reputable 
sources

Corroboration









Proving it with 
Witnesses

Content that cites people 
who have experienced 
the truth of the claim

Corroboration









The “right” content



Proving it with 
Stories

Content that tells stories of 
how we deliver on our 
promises and meet 
expectations

Demonstration









Proving it with 
Documentation

Content that lets the 
audience experience the 
proof themselves

Demonstration









The “right” content



Proving it with 
Informational 
Content
Content that teaches our 
audience things and fills 
in knowledge gaps

Education









Proving it with 
Coaching 
Content
Content that walks our 
audience through 
processes and helps 
them achieve their goals

Education









The “right” content



Make A 
Habit of 
Proving It
Show your audience, don’t 
just tell them, that you are 
who you say you are. 



Thank you for letting me serve you.

• Melanie Deziel

• www.storyfuel.co
• Twitter: @mdeziel
• melanie@storyfuel.co

mailto:melanie@storyfuel.co

