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A long time ago in a galaxy far,
far away....



Worlds as we know them




Data given proactively and explicitly by customers

preference center data

purchase intentions

personal context

how the individual wants

the brand to recognise her/him



Data based on implied preferences
given implicitly by customers

behavior signals

purchase activity

subscription data

social data



Data allows to learn about web visitors’
online behaviour beyond your website

websites they frequently visit

purchases i> Build visitor list profiles
for ad retargeting

interests

...and more



“Users are demanding greater privacy
- including transparency, choice, and control over how their
data is used - and it’s clear the web ecosystem needs to evolve
to meet these increasing demands.”

Google



Third-party cookies

From the “old good”

To the “new bad”
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83% of consumers are willing to share
their data in exchange for a more
personalised experience.

Accenture



Top 10 personalization factors used
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Gender, race, or other demographics 14% 1%

Litmus State of Email
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Who is There-to Save U‘




How to Win with Email in the
Cookieless World?






First-Party Data



Use First-Party Data to Your Advantage

Engagement across Ask for what you need Prepare for
multiple channels (and will use) continuous change



Zero-Party Data



YOUR INTERESTS

Preference Center

Click each icon that applies to you to customize your adidas experience.

Y. Q4

What would you like to collect?

GAMING TRAINING TENNIS RUNNING
What data will you use?
Audience types vs content [} A4 9 &>
. IVY PARK CLIMBING TRAIL RUNNING MOUNTAIN
Interests vs topic i

Timing
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SKATEBOARDING GOLF BASKETBALL




Website / App

goodreads
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Getting Started

Next, select your favorite genres.

We use your favorite genres to make better book recommendations and tailor what you see in your Updates feed.

Art

Christian
Crime

Graphic Novels
Manga
Paranormal
Romance

Spirituality
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Biography
Classics

Ebooks
Historical Fiction
Memoir
Philosophy
Science

Sports

Don't see your favorite genres here?
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Business
Comics
Fantasy
History

Music

Poetry

Science Fiction

Thriller
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Chick Lit
Contemporary
Fiction

Horror
Mystery
Psychology
Self Help

Travel
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Children's
Cookbooks

Gay and Lesbian
Humor and Comedy
Nonfiction

Religion

Suspense

Young Adult

Spotify Updates

Product News
Getting started, new features and the latest product updates on
Spotify

Spotify News and Offers

News, promos and events for you

Your Music

Recommended Music
Music we find that we think you'll like

New Music

Fresh tracks from artists you follow or might like

Playlist Updates
A playlist you follow is updated

Concert Notifications
Updates about virtual and live shows by artists you like, online or in
places near you

Artist Updates
Hear about artists you listen to and artists we think you'll like
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FREE WORLDWIDE SHIPPING FREE LUXURY SAMPLES

Quizzes / Games woens MY BEAUTY PREFERENCES
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% TRENDHUNT | Style Quiz o BIRTH DATE SKINTYPE™

SKIN TONE

What style would you
wear on a night out?

Pick your favourite 1 -2

Your style is... YOUR SKINCARE CONCERNS ~ YOUR MAKE UP FOCUS

Modern Feminine

The Modern Feminine knows how
to make florals cool and embraces a
palette of pinks, metallics and prints

to create a soft yet contemporary look
that's just risqué enough to make t-

x = L
Pretty & Statement &
Feminine Fashion forward







Use Zero-Party Data to Your Advantage
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Bring value and Gather information “Small” data to build
encourage ongoing and real-time their profile

)




Bring Value and Encourage
to Share their Data Dasics

& OneASICS

Private Sale

OneASICS™ members get our Summer offers early. Unlock
exclusive offers and benefits.

Join OneASICS™ members today
for exclusive deals.

There's never been a better time to become a OneASICS™
member.

& OneASICS

Sign up free to join our exclusive club and get priority access
to our Private Sale*

somadlls

Enjoy free shipping on all orders and much more.

SISSY-BOY

DAMES ~ HEREN ~ KIDS ~ HOMELAND
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Vul de vragenlijst in en maak kans op
€150,- shoptegoed!

NAAR DE VRAGENLIJST >



Acquisition o S ULLUE.
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Personality Quiz - Visit North Carolina 1 } v

/

Do they enjoy this affinity?
Who are they traveling with?
What activities are important?
What's their email address?

What N.C. Beer Are You?

SOC|aI Take this quiz to untap your personality
in its hoppiest form.

Affinity Marketing
Let's go!
I

Reta rget I n g Must be 21 years or older to participate.




Acquisition & Retention

Runner Personality Quiz - Asics

How often and long do you run?

Why do you run?

What are your running goals?

When do you buy new shoes?

What communications do you prefer?

90% Completion rate
71% Redirect rate
103s of engagement
22 of data attributes



https://docs.google.com/file/d/1NPvodSNeyw-PnrjvpYikUqhqIAzPNVJy/preview

Conversion

Personality - Product Match Quiz - Karisma Hotels

Who are they traveling with?
What activities are important?
When do they want to go?
What’s most important?

Social Onsite

In-app Emiail

Presfige
JWHAT 18

YOUR
RESORT

PERSONALITY?

Find the resort
that's the right
fit for you...

GET STARTED



https://docs.google.com/file/d/1iZb5MVhyn-AyUMe1UAVO-TCgyjw1ULqO/preview

Loyalty - Retention

Benefits Trivia - Asics

e Return policy

e Running app

e Shipping

e Benefits feedback
ml:

80% completion rate

78% redirect rate

70s of engagement

If | buy ASICS

shoes and run
outside in them, |

can't re

Y them.



https://docs.google.com/file/d/1P7mpamLrA6lFYdFEsFoRhzE1ah2p2Ps8/preview

Account Creation

Sweepstakes - Asics

e What shoe type are you interested in?
e Signinor Create anaccount

Most successful
Acquisition program

ever!

>

n your choice Q‘
ASICS shoes! &
»

‘This holiday season,

e'le giving away 10 pairs of shoe:

Enter Now

OneASICS™ Terms and Conditions | ASICS
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THE FORCE IS




Email Marketing
Is to the Rescue

Cookie-free marketing channel
Collect customer data through optins
Segmentation options are endless

Email lists to enrich advertising platforms

Allow better retargeting and relevance outside of

website




Leverage Email Fully

From Welcome Series
To Post Purchase
Re-engagement

And Every Day Campaigns

RUNNERS OF
ALL TYPES

We've got something for everyone, whether you run to set personal records
or just to relieve stress. Take our short quiz to discover your runner type,
and we'll suggest the best gear for your goals.

TAKE THE QUIZ



Cross-Channel Teamwork to Succeed




Story Teachings

Bring value, encouragement and
also FUN!

SMALLdataand ONGOING
data capturing

Email is to the rescue,
whileitis a
CROSS-CHANNEL effort

04

CALM YOU
SHALL KEEP

AND
CARRY ON

YOU MUST

YES, HMMMM




Thank you!

Questions?




What's your conference persona?

Take the quiz!
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Resources

Jebbit https://www.jebbit.com/

Accenture https://www.accenture.com/ acnmedia/PDF-77/Accenture-Pulse-Survey.pdf

Iterable https://iterable.com/blog/first-party-and-zero-party-data-the-path-forward/

Webbula https://blog.webbula.com/blog/how-zero-party-data-drives-personalisation

Litmus

https://www.litmus.com/blog/email-preferences-center-best-practices/

https://www.litmus.com/blog/email-for-first-party-data/

Only Influencers

https://www.onlyinfluencers.com/email-marketing-blog-posts/best-practice-email-strategy/entry/how-apple-and-zero-party-data-will
-promote-the-rise-of-the-more-responsible-marketer

https://onlyinfluencers.com/email-marketing-blog-posts/best-practice-email-strategy/entry/email-for-the-win
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