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Worlds as we know them

Third 
party

First 
party

Zero 
party

Second 
party



Data given proactively and explicitly by customers

Zero 
party

preference center data

purchase intentions

personal context

how the individual wants 

the brand to recognise her/him



Data based on implied preferences 
given implicitly by customers 

behavior signals

purchase activity

subscription data

social data

First 
party



purchases

Data allows to learn about web visitors’ 
online behaviour beyond your website 

websites they frequently visit

interests

…and more

Third 
party

Build visitor list profiles 

for ad retargeting



“Users are demanding greater privacy 
- including transparency, choice, and control over how their 

data is used - and it’s clear the web ecosystem needs to evolve 
to meet these increasing demands.”



From the “old good”

To the “new bad”

Third-party cookies



The Rise of the Cookieless World



Expecting 
personalised 
experiences
and value



83% of consumers are willing to share 
their data in exchange for a more 
personalised experience.

Accenture



Litmus State of Email

9 out of 10 
marketers 

believe 
personalization 

is imperative 
to overall 

business strategy



Who is There to Save Us?



How to Win with Email in the 
Cookieless World?



What if You 
Just Ask
Your Audience
What 
They Want?



First-Party Data



Use First-Party Data to Your Advantage 

Engagement across 
multiple channels

Ask for what you need 
(and will use)

Prepare for 
continuous change



Zero-Party Data



Preference Center

What would you like to collect?

What data will you use?

Audience types vs content

Interests vs topic

Timing



Website / App 



Quizzes / Games



Is that all really?



Use Zero-Party Data to Your Advantage 

Gather information 
ongoing and  real-time

Bring value and 
encourage

“Small” data to build 
their profile



Bring Value and Encourage 
to Share their Data



Acquisition

Personality Quiz - Visit North Carolina

● Do they enjoy this affinity?
● Who are they traveling with?
● What activities are important?
● What’s their email address?

Affinity Marketing

Retargeting

Social



Acquisition & Retention

Runner Personality Quiz - Asics

● How often and long do you run?
● Why do you run?
● What are your running goals?
● When do you buy new shoes?
● What communications do you prefer?

90% Completion rate

71%  Redirect rate

103s of engagement

22 of data attributes

https://docs.google.com/file/d/1NPvodSNeyw-PnrjvpYikUqhqIAzPNVJy/preview


Conversion

Personality - Product Match Quiz - Karisma Hotels 

● Who are they traveling with?

● What activities are important?

● When do they want to go?

● What’s most important?

Onsite

In-app Email

Social

https://docs.google.com/file/d/1iZb5MVhyn-AyUMe1UAVO-TCgyjw1ULqO/preview


Loyalty - Retention

Benefits Trivia - Asics

● Return policy

● Running app

● Shipping

● Benefits feedback

80% completion rate

78% redirect rate

70s of engagement

https://docs.google.com/file/d/1P7mpamLrA6lFYdFEsFoRhzE1ah2p2Ps8/preview


Account Creation

Sweepstakes - Asics

● What shoe type are you interested in?

● Sign in or Create an account

Most successful 

Acquisition program

ever!





Email Marketing 
is to the Rescue
Cookie-free marketing channel 

Collect customer data through optins

Segmentation options are endless

Email lists to enrich advertising platforms 

Allow better retargeting and relevance outside of 

website



Leverage Email Fully

From Welcome Series

To Post Purchase

Re-engagement

And Every Day Campaigns



Cross-Channel Teamwork to Succeed

Retargeting Live-Chat

SMS

App



Story Teachings

SMALL data and         ONGOING 

data capturing

Bring value, encouragement    and 

also FUN!

Email is to the rescue,                   

while it is a     

CROSS-CHANNEL effort



Thank you!

Questions?



Take the quiz!

What’s your conference persona? 
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Resources

Jebbit https://www.jebbit.com/ 

Accenture https://www.accenture.com/_acnmedia/PDF-77/Accenture-Pulse-Survey.pdf

Iterable https://iterable.com/blog/first-party-and-zero-party-data-the-path-forward/ 

Webbula https://blog.webbula.com/blog/how-zero-party-data-drives-personalisation 

Litmus 

https://www.litmus.com/blog/email-preferences-center-best-practices/

https://www.litmus.com/blog/email-for-first-party-data/ 

Only Influencers 
https://www.onlyinfluencers.com/email-marketing-blog-posts/best-practice-email-strategy/entry/how-apple-and-zero-party-data-will
-promote-the-rise-of-the-more-responsible-marketer

https://onlyinfluencers.com/email-marketing-blog-posts/best-practice-email-strategy/entry/email-for-the-win
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