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The importance of first-party
data & how JET brings it to life
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Why the appetite for first-party data is changing
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What different kinds of first party data ingredients are on the menu?
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JET'’s recipe for a first party data approach in Performance Marketing
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How JET is using first party data for serving its customers

Focus on New Customers
and increase efficiency in

Paid Search campaigns by..

@ Excluding existing customers from
specific Paid Search campaigns

@® Bidding down for already loyal
customers

@ Bidding up for New Customers & Early
Life Cycle customers

Focus on Early Life Cycle
Customers in Performance
Display campaigns by..

® Targeting customers that
recently started a session
recently

@ Targeting recent app installs

® Targeting customers that
recently placed an order

® Excluding loyal customers from
expensive channels

Targeting bespoke
awareness audiences via
Digital Media campaigns...

® Excluding our customer base to
increase reach amongst potential
new customers

® Creating Look-a-Like audiences
of customer segments with
specific chain or cuisine
preferences

® Targeting customers with
specific geographical order
behaviour

Control over our campaigns...Also, on the marketing eligibility of our targeted audience.
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Results delivered from using first party data

Uplift when identifying existing
JET customers by using first
party data based audiences

compared to cookie based
audiences
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Decrease in share within paid
marketing activities focussed
on new- & early lifecycle
customers

+50%

Conversion rate

Ot

Uplift when targeting existing
JET customers in by using first
party data based audiences
compared to cookie based
audiences

-76%

Unattributed Orders

D

Decrease when using first
party data based tracking
implementation for analytics



Key takeaways for a first party data infrastructure
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Thank you



