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A year of growth and change

New Ul redesi New extensions available globally including multi-
ew i redesign Y image, filter link and promotion extensions.

A
o]

In-market audiences added new seasonal audiences
for Black Friday, Mother’s Day and Valentine's Day.

Microsoft Shopping Campaigns expanded to all
European markets along with local inventory ads.

Microsoft Audience Network launched in Germany
and France.

DSA launched in all global markets along with
mixed mode campaigns and static headlines.

PRODUCTS LAUNCHED

In the last 12 months
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All-New Crosstown Blend \L

fourthcoffee.com A ,s e

M U |t| M ed |a Ad S Sustainable roasting epitomized: )

exclusively features p
one CustOmer in View all Fourth Coffee Roasts Receive Our Newsletter

Looking for the latest blend? Sign up to get the latest updates

Explore our current coffee lineup. and to enter our coffee giveaway.

prominent ad space.

See results only from fourthcoffee.com

Right rail

The Freshest Roast Guaranteed
fourthcoffee.com ~

Get a taste of quintessential Seattle.

Visit our roastery café and website. Buy now

Open beta: Available globally




Meet the Microsoft Audience Network

= Inbox = Strong quahty
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Microsoft
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New consumer types are emerging; let's dive in....

Self-care Enthusiast Empowered Activist

Everyday Shopper

Source: Euromonitor 2020, https://go.euromonitor.com/rs/805-KOK-719/images/ConsumerTypesWebinar2020.pdf . M i C
m Microso
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Self-care Enthusiast = m -
Valuing self, time, health, and
well-being, over all else |— 0 —l




Self-care Enthusiasts
in The Netherlands @

1 7% more likely to

use a search engine to
discover a brand

4,1M

Self-Care

Enthusiasts
on the Microsoft
Network in the
Netherlands

They care about
being represented

in the advertising
they see from
brands

They expect brands to be
more transparent about
how their data is being
used

Source: GWI, Netherlands, June 2020-June 2021, crosstab builder . MlcrOSOft




Stress related Search is going up

— Anxiety, Depression, Stress g’ i Up 40%
= =-Self-care, Mental Health, Wellness 2 - , N3 since
Fitness & Hiking g NN A 2019
& (e / (VA
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Source: Microsoft Internal Data | Jan 2019 — August 2021 | US only | Microsoft O&0 and Syndication Searches | Searches Indexed to
Jan-March averages.
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Searches related to:

anxiety,
depression
& stress /l\ 3 2 %

Self-care,
mental health,

& wellness /1\97%

Fithess,
hiking, and

workout /]\ 1 46%

m Microsoft




Self-care enthusiasts seamlessly switch between work and life during a day
The sequencing of the activities are not in a particular order

| ““““““ selfcareplan _ *°°

Search for self-
care topics on Bing
or Google

o ot oy A 30

About CPS

Check out a K-
12 school sites

Look for a
therapist

Shop at a
pharmacy

Shop online
retail stores

Logona
health care
portal
Book travel
or vacation

F P AMERICAN
4 UFITNESSE

5 COMMERCIAL FITNESS EQUIPMENT

Need a customquote foraCommercial Gym or Fitress Cenfer? '
Check emails; o Visit a diet &
attend fitness site
conference calls

1. Source: Microsoft Internal Consumer Data | January 2021 — June 2021 | US only | Microsoft Consumer Decision Journey analysis on Selfcare Enthusiasts. Online Only. PC Only.

Wsecren

Start losing weight




Google Import Schedule

Onboarding Flow

= Microsoft ‘ Advertising
F100JE73

Back to campaigns Import from Google Ads

Import from Google Ads

Get your campaigns up and running quickly by importing them directly from Google Ads. Before you start, make sure to understand what will get imported.
J J ¥ ), ),
Microsoft Advertising account:

Sign in to Google

e b

You are importing into this Microsoft Advertising account: Onboarding Flow - F109JE73and you are signed in to this Google account:
contoso.bproductads@gmail.com



B2 Microsoft Bing 9 & Q Sign in

WORK IMAGES VIDEOS MAPS NEWS SHOPPING Show language tabs

322,000,000 Results Any time ~ s near Kirkland, Washington - Change

This ad type

contoso.com Cars.com (Automotive Classified Website)
Experience a drive today. a5 Cars.com is an autom e classified website focused on

[ ] the United States that launched in June 1998 and now is th
r

The Cars (American Rock Band)
Official Contoso Site I Luxury Cars and SUVs The Cars were an American rock band formed in Boston in
https:/Awww.contoso.com/offers/models 1976. Emerging from the new wave scene in the late 1970

.
d) Shop for Your Future Contoso Online Today. Build and Price a New Contoso Now
Current Offers Lease Offers
Browse Current Offers On Select View Lease Offers On Select Models
. I I d

Models & Request A Quote Today For Well Qualified Lessees

Right rail

B¥ Microsoft Bing

Official Contoso Site | Luxury Cars and SUVs
https:/A contoso.com/offers/models

Your Future Contoso Online Today. Build and Price a Contoso Now

Lease Offers
Models & Request A Quote Today ell Quaified Lessees

Build & Price Your All New Contoso

Build Your Contoso Compare Vehicles
View & Compare Models
omize The Right Vehicle For You d The Right Contoso Fc
Locate a Dealer

\ Contoso Dealer Near You
& Test Drive A New Contoso

See resuits only from contoso.com

The 2021 Contoso Northwind

contos.com

Check out the bold new look and andvanced hybrid
Puget Sound Contoso Dealers | See Local Offers & Inventory

) technology with all new Contoso Northwind.
https://contoso.com/pugetsound/dealers

Open beta: Available globally




Bellows College
Ad bellowscollege.com/Degree/Programs

Degree Programs:

° . All Education Degrees Tuition & Financing

V I d e 0 eXte n S I 0 n S a re Undergraduate & Graduate Degrees for College shouldn't depend on cost,
Current & Upcoming Educators! happen today! Learn about grants &
Admissions All Communication Degrees

O O Accepting new applicants! See if you have Public Relations, Marketing, Content

I n te r a Ct I Ve " what Bellows is looking for. Creation, Media & More.

History of Bellows College Military Focused

Rich history with deep roots in the past. Be Online and Flexible Programs and

P rO m Ote yo u r S e rVi C e S[ part of our history. Degrees to Fit the Military Life.

demo products, or ¥
highlight reviews and
your brand.
e 5031 )
h Bellow College Official Site Leam more

Open beta: Available globally




Drive higher
engagement by
showcasing images
your audience can

relate to.

000

Open beta: Available globally

///T PC layout

Contoso Auto| Models

www.contoso.com - Contoso
Ad The home of Contoso premium automobiles. All Contoso vehicles undergo a rigorous

37-point inspection. We only offer the best.

Trucks

2020 Contoso Coupe - Designed to
get you moving

www.contoso.com
Customize your own, or view local inventory on

our official site

m Microsoft




Audience targeting: Reach and grow your audience

Choose one or multiple dimensions to use for targeting

User and intent targeting User profile targeting Location and device
Remarketing In-market Custom LinkedIn profile Location
audiences audiences targeting' targeting
Similar Dynamic Custom Age and gender Device targeting
audiences  remarketing comFination targeting
Ists

Get your ads in front of the right >

: ; : Unique to the Microsoft
audience at the right time

Search Network

With more options for targeting

1. Three LinkedIn Profile Dimensions available: Industry, Company, and Job Function.



MSN single carousel

’ msn b web search

Sean Hann Randa Jarr. Carrie Underw.

aa Outlook.com Stor g Skype Rewards Offic & OneDrive

Connect with your =
audience via native e N
advertising. X sl s et |

Introducing-the All-New 2021 Nissan Rogue®. It's

Learn how one man paid off

Wor|ds beyond a rede5|g n el ol his debt and retired early
O B vir "
Heartwarming video shows - Our picks for the best - r'ed Contoso Zoo lion cubs meet
o o b soldiers returning home ice cream in every state i visitors for the first time
¥ "
& Relecloud.com Lucerne Publishing ﬂ Fabrikam

v Rogue Gone Rogue. Nissan@Home

m Microsoft




Re-Connect with
your audience via
feed-based product

. | B
ads on the audience
network.

outiook.com B Microsoft store

€ peals & offers [ Facebook
EATTLE / 43°F ¢

&
€ sports
NEWS  ENTERTAINMENT SPORTS ESPORTS MONEY LIFESTYLE SHOPPING HEALTH

-

More power
toyou. '

¥024,Contoso Hybrid Sport —
starting MSRP $39,200

d [wwwcontoso.com

How to find discounts o
B hotels and cruises in an
season

M Ma

ec®
0o
Wree®
L A

JB Best investment strategies TV shows that were

ceeq

cancelled too soon, and|

0 2.0

m Microsoft



How to reach
the Self-care
Enthusiasts

Time management is top of mind for the self-care enthusiast,
consider highlighting the time management benefits and
conveniences you're able to offer in your products or services.

Make it personal. Self-care enthusiasts are putting
themselves & their loved-ones first. Show them you care
by promoting products & messaging that enhances
their lives & creates connection.

Not all self-care enthusiasts are the same. We see unique
behaviors the further we dive into their personas.
Leverage in-market audiences in your Search and
Audience campaigns to ensure you're engaging this
audience in the right way, at the right time.

== Microsoft



2

The Empowered Activist

Consumers who vote with their wallets




o ]
The Empowered Activist E—
in The Netherlands @

1 7% more likely to

use a search engine to
discover a brand

3,5M

Empowered : i Knowing a product
o o ) is environmentall
Activists on the Y

friendly/sustainable

Microsoft Network in Is very important, They expect brands to be

more transparent about
how their data is being
used

and they're 49%
more likely to
- ‘ purchase these
e \ — products online

"1

the Netherlands 6

Source: GWI, Netherlands, June 2020-June 2021, crosstab builder . MicrOSOft




Who Is the "Empowered Activist"?

“believes they have the power to affect change”.

Empowered
Activists make up

12%

of the Global
population

Source: 2020 Global Consumer Types: Who |s the Empowered Activist? - Euromonitor.com

Feel it is important to
participate in cultures
other than their own

|

Value real world
experiences

L)

Highly prioritize authenticity
and are concerned with
global issues.

Carefully considers their
actions and behaviors to
ensure they are in line with
their values.

Value products that have
messaging that align with
their beliefs.

m Microsoft



https://www.euromonitor.com/article/2020-global-consumer-types-who-is-the-empowered-activist

The Empowered Beauty Activist is a younger
consumer that can drive a greater lifetime value

% EMPOWERED ACTIVIST

48% of these shoppers on the Microsoft Network are ages 25-49. ]

E EVERYDAY SHOPPER

359 % of Beauty Shoppers | By Age 65+ M Under 65
’ 31%
30%
30% 279, 29% 0
25% 21%
20% 17%
15% 15% @

15%
10% 8% 19

5% . In contrast, the

0% everyday beauty

18 to 24 25 to 34 35 to 49 50 to 64 65+ shopper over-indexes
* o L
W Empowered Activist % Everyday Shopper by 40% in the 65+

age group.

Source: Microsoft Internal U.S Data | Apr —Jun 2021.




Compared to the Everyday Beauty shopper, Empowered Beauty
Activists have a lower funnel journey

.E EVERYDAY SHOPPER EMPOWERED ACTIVIST
The empowered beauty shopper

e Is 15% more likely to click on
Ul brand and 24% more likely to
/ e search for brand than the
+24% everyday shopper.

Include sustainable ad
messaging to reach these
shoppers on the Microsoft
Network.

% of Brand Clicks % of Brand Searches

== Microsoft

Source : Microso ft Internal U.S Data | Apr —Jun 2021.



Connecting with Empowered Beauty

Activists helps brands find their industry

aficionados
Empowered shoppers have 80% longer search journeys

Average by Beauty Shopper

Searches _
6

Leverage remarketing
to maintain

engagement with
these valued
customers.

Clicks

-g EVERYDAY SHOPPER EMPOWERED ACTIVIST

Source : Microso ft Internal U.S Data | Apr — Jun 2021.




Microsoft Merchant Center Import

= Microsoft I Advertising

Onboarding Flow

Account F109e73

< Back Imports > Create New Import

Accounts

Feeds

Find and replace string

Import Schedule

Confirmation

Google Account

To import your feeds, Google Merchant Center requires you to sign in to your Google
account. You will impert into this Microsoft Merchant Center store:

Sign in to Google

2= Microsoft



Search with purpose

Empowering partners with an engaged audience is a win-win

Standing up for the environment,
SceanHero consumer privacy, and social causes

7™M

plastic bottles
recovered

100M +

trees planted

V

E\‘;,:SIA
\ l Quwant

DuckDuckGo

LiL&"

moteur & solidaire

$3M+

donated

2= Microsoft



Scaling with search partners

Running shoes Q running shoes Q
All Images Videos News Maps Shopping Settings v
Q Web & Images E News 3 Videos & Maps i More Filters ~ Settings .
m United Kingdom ~ Safe search: moderate v Any time v
Shop for Running shoes Ads Shopping
- s el ——— e
s " ||
Nike Revolution 5 New Balance Fresh On Running New Balance 860V10 _— i
Women's Running Foam 1080V10 Cloudventure Women's Running > >
Shoe -... Women's... Waterproof Womens... Shoe -... New Balance Fresh New Balance 860V10 Nike Revolution 5
£40 £107.99 £140 £69.99 Foam 1080V10 Women's Women's Running Shoe Women's Running Shoe
+£4 99 shipping +£4 99 shipping Free shipping +£4 99 shipping Running Shoes - Black... - Pink -4 - Black/White
Sports Direct Sportsshoes Sigma Sports Sportsshoes £134-99 £107.99 £H9:99 £69.99 £4759 £40.00
Sportsshoes Sportsshoes Sports Direct
” v 3 : i — More Products
Shop Nike Running Shoes - Run Mile After Mile - Free Delivery...
Ad - www.nike.com/Running/Shoes
Discover The Latest Running Gear From Nike. Shop Online At Nike.com. Speed and Stamina... Shop Nike Running Shoes - Free Delivery And Returns
Types: Running Shoes, Shorts, Tights, Tops, Compression, Running Gear nike.com $® Report Ad
Women's Running Men's Running Get The Support and Comfort You Need To Feel Your Best Every Stride With Nike. Speed
Run In Style With Womens Unparalleled Running Technology. and Stamina. Get Back What You Put In With The Latest Nike Running Tech.
Running Products At Nike.com Explore Running For Men At Nike.com : I
Custom Running Shoes Men's Running
Running Clothing Running Shoes c RS ENEER s—— U lleled R e TaERHG]
Find Your Rhythm With The Latest Run Longer, Stronger And Faster usFomlse as.5|f: IS RHIENNgDNoes: HpeIanes ; HRING S=eang ng.
Nike Gear Available Online. Choose Your Style At Nike.com Design Your Original Style. Explore Running For Men At Nike.com
Women's Running Running Clothing
Run In Style With Womens Running Find Your Rhythm With The Latest Nike

Products At Nike.com Gear Available Online.




Marketing with purpose badge

Build trust, love and loyalty by highlighting what you care about

Contoso Hotel Redmond, WA - Lowest Price Guarantee.
https://www.contoso.com/redmond-wa/hotels ~

¢ Carbon-neutral

Ad Book your Hotel in Redmond WA online. No reservation costs. Great rates.

Inclusion Environmental Community/social Accessibility
responsibility

« Vegan « Eco-friendly « Cruelty-free « Wheelchair accessible
« LGBTQI+-friendly « Carbon-neutral  Non-profit « Visual assistance

* Unisex « Sustainable » Supports a cure * Hearing assistance
« Allergy-friendly « Carbon-negative « Local business « Mobility assistance
« Pet-friendly « Small business « Touchless pickup

« Family-friendly « Family-owned  No-contact delivery
« Kosher « Minority-owned « Web accessibility

- Halal - Black-owned

« Alcohol-free « Supports disease

* Gluten-free research

« Vegetarian - LGBTQl+-owned

2= Microsoft



Dynamic Remarketing

“I want to reach customers who are ready to buy.”

Customers may see ads on Bing, MSN or other Microsoft Audience Network
properties, like Outlook.com or Microsoft Edge.

L handbags 9 E'j O\
’/msn l) web search

ALL WORK @ MAPS IMAGES VIDEOS NEWS SHOPPING
ﬂi Outlook.com ﬂ Microsoft Store B Skype Rewards [] Office & OneDrive

REDMOND / 53°F ¢ Make MSN my homepage NEWS  ENTERTAINMENT  SPORTS MONEY  LIFESTYLE  HEALTH &

Also try: designer handbags -+ handbags for women - handbags wholesale

30,600,000 Results Any time

Ads

Shop for handbags

29 =

g >

Read insider travel tipsfor! |1

popular summer destinations
P a
Full Grain Leather Red Handbag ﬁ Leom how one man peid off
By — AW his debt and retired early

> Ad Contoso
Brown Leather ~ Casual Fashion Red Buckle Gold Vinyl Women'’s B adatom
Crossbody Style Handbag  Handbag Convertible Orange Purse
Heartwarming video shows = Our picks for the best ll Contoso Zoo lion cubs meet
$14.95 $40.00 $159.95 $69.00 $35.99 ' soldiers returning home ice cream in every state S visitors for the first time
Fabrikam Fabrikam Contoso Relecloud Contoso Tt PLEE
= O Relecloud.com s/ Lucerne Publishing I3 rabrikam

2= Microsoft



Microsoft Advertising suite of goal-based bid strategies

Se

©)

Enhanced
CPC

Helps you get more
conversions.

Target
CPA

Maximize
Clicks

Helps you get as many
conversions as possible

for the given CPA target.

Helps you get as many
clicks as possible.

Target
ROAS

Helps you as much
conversion value/revenue
as possible for given
ROAS target.

Maximize
Conversions

Helps you get as many
conversions as possible.

Target
Impression Share

Gain visibility in premium
places on the search
results page, stay on top
of the competition, and
drive more volume

== Microsoft
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Call out your product’s ethical and/or green features directly in
your branded ad title.

Expand your consumer reach by serving on non-brand
keywords that reflect these values (e.g., fair label
apparel, minority-owned cosmetics).

Leverage the inclusive attribute ad copy annotation to
highlight if your business is carbon neutral, minority
owned, wheel-chair accessible, etc.

Watch the Marketing with a Purpose Microsoft training
for marketing actions to help you build a trusted brand.

== Microsoft


MicrosoftAdvertising.com/MarketingWithPurpose

3 things to remember

New
products

165 new products in
the last 12 months and
will continue to
partner with you to
give you the products
you need

©)

Product
Innovation

with unique products
like Multimedia Ads,
Video Extensions
and Multi-image
Extensions.

AN\

(1
&

Easy to
Automate

Google Import,
Merchant Center
Import and Auto
Bidding features
make your life easy.

FRIENDS
=IFSEARCH

= M

crosoft



= Microsoft

Microsoft Advertising.
Great relationships start here.



