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About me

Business Intelligence Analyst
Palestinian / Rotterdammert
Previously: Online Marketing,
MSc Strategic Entrepreneurship

Interests: Baking, travelling, sports



Helloprint's Mission

DISRUPTING the print industry by creating Earth's
LARGEST online PLATFORM for printed products




Whatis eCLV?



Why do we need

i




Acquire more Make sure they

new customers come back more
our often
Growth
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Calculating eCLV



Which dimensions is our eCLV based on?

Country
(e.g. NL, IT, UK)

First Ordered Product

(e.g. Booklets , Canvas)



How do we calculate eCLV?

Data Warehouse Revenue & eCLV for 1,
GPM 3,6 &12
months

.......................................................................................................



Realized & Expected CLV



Steps to Calculate

- Choose your eCLV dimensions (e.g. customer segment, product)
- How will | use eCL\V/?

- What data do | have available?
- How do | structure my online marketing campaigns?

- Calculate eCLV using an analytics software vs. data analyst

- Compare your eCLV and actual results & iterate
- Helloprint & Customer Segments



Put your eCLV to



How do we use




Product Feed

Automated
Bidding

eCLV

bgenius

, +Act on insights.

Campaign
Management

Building
Dashboard






Click Date Click Date Click Date Click Date
23 Aug 2018 25 Aug 2018 03 Sept 2018 05 Sept 2018

€4 + €12 + €10 + €1

First Order Date: 05 Sep. 2018




IseCLV a metric?



In a Nutshell

- Justdoit. You don't need to be a data scientist

- Start simple. You can start with using historic values using only revenue &
GPM

- Choose dimensions to calculate your eCLV that are in line with your PPC
campaigns’ structure

- Understand that eCLV is not by itself the holy grail for acquisition



Want to talk more?

m Dina Awwad

M dina.awwad2@gmail.com



Questions?




