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About me



DISRUPTING the print industry by creating Earth’s 

LARGEST online PLATFORM for printed products







   

Our 
Growth 
Model

Acquire more 
new customers

Make sure they 
come back more 
often

Higher eCLV





Country
  (e.g. NL, IT, UK)

First Ordered Product
(e.g. Booklets , Canvas)



Data Warehouse Revenue & 
GPM 

eCLV for 1, 
3, 6, & 12 
months





 eCLV dimensions

analytics software data analyst

iterate



Put your eCLV to action





Campaign 
Management

Building 
Dashboard

eCLV

Product Feed

Automated 
Bidding





First Order Date: 05 Sep. 2018

                    €4            +            €12             +          €10           +            €1

Click Date
25 Aug 2018

Click Date
03 Sept 2018

Click Date
23 Aug 2018

Click Date
05 Sept 2018





- Just do it. You don’t need to be a data scientist

- Start simple.  You can start with using historic values using only revenue & 
GPM

- Choose dimensions to calculate your eCLV that are in line with your PPC 
campaigns’ structure

- Understand that eCLV is not by itself the holy grail for acquisition 
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